©THE  FOURTH  ESTATE 


Detroit  News’ 
probe  frees 
4  on  ‘death  row’ 

Full  hearing 
on  Neb.  gag 
set  for  Spring 

Post,  pressmen 
break-off  talks 


Meet  our  new  radio -TV  critic 


John  Camper: 
a  professional  non-ex])ert 


—and  readers  are  glad  of  it! 


Can  a  former  political  writer 
succeed  as  a  radio-TV  critic?  In 
just  four  months  response  from 
readers  is  proving  it  can  be  done. 

The  secret  of  John  Camper’s 
success  is  his  lack  of  any  prior 
knowledge  of  the  TV  industry. 
Camper  views  the  TV  world  the 
same  way  the  average  reader 
does.  Instead  of  writing  for  the 
people  he  covers,  Camper  writes 
for  the  general  viewer. 

His  readers  have  already  learned: 

•  Why  some  programs  get  on  the 
air  while  others  don’t 

•  How  the  ratings  work 

•  How  the  TV  industry  sees 
its  viewing  public 

•  And  much  more  about  programs 
and  personalities 

John  Camper  brings  a  fresh,  light 
approach  to  TV  criticism  sprinkled 
with  humor.  He  is  another  reason 
why  more  readers  and  editors 
are  in  tune  with  the  Chicago  Daily 
News/Sun-Times  News  Service. 

Chicago  Daily  News 

Marshall  Field,  Publisher 
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We  Bring  The  Beat  World 
Into  The  Classroom 


A  textbook  can  go  just  so  far. 
THE  NEWS  AMERICAN  can  go  a  lot 
further.  It’s  as  current  as  today . . . 
can  express  a  thousand  different 
points  of  view  . . .  give  valuable  in¬ 
sights  into  the  future. 

That’s  why  we  feel  it’s  so  impor¬ 
tant  to  get  our  paper  into  the  hands 
of  students  and  teachers  every 
day,  and  to  make  sure  they  get  all 
we  put  into  it!  So,  we  help  teachers 
learn  to  use  the  newspaper 
through  a  co-sponsored  fully 
accredited  course  at  Towson  State 
College,  in  Towson,  Maryland.  We 
provide  teachers  with  latest  mate¬ 


rials  like  VEC  filmstrips,  in-paper 
quizzes,  teacher  guides  and  lesson 
plans.  There  are  also  visits  to  class¬ 
rooms  and  use  of  the  SRA  NewsLab 
and  AP  Reading  Skills  Units. 

When  we  recently  held  THE 
NEWS  AMERICAN/VEC  joint 
workshop  for  teachers,  faculty 
from  55  schools  attended,  dem¬ 
onstrating  that  our  efforts  have 
been  worthwhile.  We  believe  that 
when  a  student  leaves  the 
schoolhouse  . . .  iVs  the  real  world 
that’s  waiting  outside  for  him.  And, 
our  job  is  to  help  him  meet  it  with 
confidence. 


The  News 


merican 


BALTIMOWC 


TRADmON 

It'S  big 

in  Rochester.  N.Y 

Some  newspapers  attempt  to  define  their  readership.  In  Roch¬ 
ester,  demographics  weren’t  enough.  We  wanted  to  know  the 
kinds  of  personal  value  systems  employed  by  our  readers  that 
help  them  set  priorities  in  daily  living. 

As  part  of  our  recently  completed  continuing  market  study,*  we 
introduced  a  new  form  of  measurement  that  had  not  been  used 
in  quite  the  same  way  by  any  other  newspaper  in  the  country. 
We  measured  reader  values. 

Five  so-called  clusters  were  considered:  traditional  values,  non- 
traditional  values,  not  in  the  know,  traditional  role  of  women, 
non-traditional  role  of  women. 

Even  though  it  might  have  been  thought  otherwise,  traditional 
values  are  still  important  to  our  readers.  Over  twice  as  many 
respondents  appeared  committed  to  traditional  values  as  to  non- 
traditional  values,  even  though  the  traditionalists  weren’t  in  the 
majority. 

Good  newspapers  read  their  readers’  values.  We  are.  We  do. 

'Belden  CMS  1975 

GANNETT  ROCHESTER  NEWSPAPERS 

Democrat  and  Chronicle  (morning  &  Sunday)  The  Times-Union  (evening)  716-232-7100 
55  Exchange  St.,  Rochester,  N.Y.  14614 
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There’s  more 
.iifTheNews” 
andthere’s 
more  than  CHie 
BuJSalo 
Evening  I'fews 


Carl  J.  Nelson  Research,  Inc.,  found 
The  News  carries  more  than  double  the 
general  news  stories  that  have  shown 
in  Nelson’s  all-paper  averages.  It’s  one 
reason  that  The  News  is  Western  New 
York’s  complete  newspaper.  But  there 
is  more. 

Each  day  News’  editors  prepare 
special  community  editions  with  gen¬ 
eral  news  pertinent  to  specific  delivery 
areas. 

This  means  that  while  a  Dunkirk 
family  reads  their  edition  of  The  News 
a  family  in  Niagara  Falls  is  reading 
theirs.  They’re  50  miles  apart,  yet  each 
will  read  about  their  own  community; 
the  local  politics,  social  and  civic  activi¬ 
ties  that  concern  them. 

Such  commitment  to  the  commun¬ 
ity  has  earned  the  Buffalo  Evening 
News  an  audience  unmatched  by  any 
medium  in  Buffalo.  Editorial  excel¬ 
lence  has  earned  The  News  dozens  of 
awards,  including  two  Pulitzer  Prizes. 

No  wonder  it’s  the  most  powerful  med¬ 
ium  in  Buffalo. 

Buffalo 
Evening  Nev^« 

One  News  Plaza,  Buffalo,  New  York 

Represented  nationally  by  Story  &  Kelly-Smith 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


JANUARY 

4- 16 — American  Press  Institute  Editors  and  Managing  Editors  Seminar  for 

newspapers  under  50.000  circulation.  Reston,  Va. 

5- 8 — Washington  Journalism  Center  Conference,  America  After  200 

Years:  The  Quality  of  Life,  Washington,  D.C. 

9- 10 — Virginia  Press  Association,  Reston.  Va. 

10- 13 — Great  Lakes  Newspaper  Production  Conference.  Convention 

Center.  Cincinnati.  Ohio. 

11- 14 — SNPA  Foundation  Workshop  for  newspapers  over  30,000  circula¬ 

tion.  Managing  Editor's  Job,  Atlanta  Journal,  Atlanta.  Ga. 

11-14 — National  Retail  Merchants  Association,  N  Y.  Hilton. 

15-17 — Arizona  Newspapers  Association,  Wigwam,  Litchfield  Park,  Ariz. 
15-17 — International  Circulation  Manager's  Association  Seminar  on  Cir¬ 
culation  Management,  Troy  State  University.  Troy,  Ala. 

15-17 — Texas  Press  Association  Convention/Trade  Show,  Marriott  Hotel, 
Dallas.  Tex. 

15- 18 — New  England  Press  Association,  Sheraton-Boston  Hotel,  Boston, 

Mass. 

16- 17 — Arkansas  Press  Association.  Holiday  Inn,  Fayetteville,  Ark. 

18-20 — Tal-Star  Users  Group.  Whitehall  Hotel,  Houston,  Tex. 

18-21 — Northeast  Classified  Advertising  Managers,  Shoreham  Hotel, 
Washington,  D  C. 

18-30 — American  Press  Institute  Circulation  Managers  Seminar,  Reston, 
Va. 

23-25 — Mid-America  Press  Institute  Seminar  for  News  Executives.  Shera¬ 
ton  Airport  Motor  Inn,  St.  Louis.  Mo. 

25-28 — International  Newspaper  Advertising  Executives  Sales  Confer¬ 
ence,  Marriott  Hotel,  New  Orleans.  La. 

25- 29 — Newspaper  Computer  Users  Group,  Hyatt-Regency,  Atlanta,  Ga. 

26- 27 — New  England  Daily  Newspaper  Association,  Sheraton-Lincoln  Inn, 

Worcester,  Mass. 

29-31 — Tennessee  Press  Association  and  UT-TPA  Press  Institute,  Hyatt- 
Regency  Hotel,  Nashville,  Tenn. 


FEBRUARY 

1-4 — SNPA  Foundation  Workshop,  Selecting  Newspaper  Employees, 
Holiday  Inn,  Dallas.  Tex. 

1- 6 — American  Press  Institute  Management  of  the  Weekly  Newspaper 

Seminar,  Reston,  Va. 

2- 5 — Washington  Journalism  Center  Conference,  Nuclear  Energy:  Prom¬ 

ises  and  Problems,  Washington,  D.C. 

5-7 — Alabama  Press  Association.  Sheraton  Inn,  Mobile.  Ala. 

8- 20 — American  Press  Institute  Women's  Page  Editors  Seminar,  Reston, 

Va. 

9- 11 — Southern  Classified  Advertising  Managers  Telephone  Sales 

School,  Parliament  House  Motor  Hotel.  Birmingham.  Ala. 

10- 13 — Newspaper  Advertising  Cooperative  Network  Seminar,  Marriott 

Inn,  New  Orleans,  La. 

12- 14 — South  Carolina  Press  Association,  Wade  Hampton  Hotel,  Colum¬ 

bia.  S.C. 

13- 15 — Utah  Press  Association.  Hilton  Hotel,  Salt  Lake  City.  Utah. 

14 -  Louisiana  Press  Association  Ed  Arnold  Advertising  Seminar,  Alexan¬ 
dria.  La. 

15- 16 — Midwest  Newspaper  Advertising  Executives  Association,  Conti¬ 

nental  Hotel,  Kansas  City,  Mo. 

19- 21 — Georgia  Press  Association  Press  Institute,  Georgia  Center  for 

Continuing  Education,  Athens.  Ga. 

20- 21 — Oklahoma  Press  Association  Convention  and  Trade  Show,  Lin¬ 

coln  Plaza  Inn,  Oklahoma  City,  Okla. 

21- 24 — Inland  Daily  Press  Association,  Williamsburg  Colonial  Inn,  Wil¬ 

liamsburg.  Va. 

22- March  5 — American  Press  Institute  Managing  Editors  and  News 

Editors  Seminar  for  newspapers  over  50,000  circulation,  Reston,  Va. 

23- 24 — New  England  Newspaper  Advertising  Executives  Association, 

Howard  Johnson's  57  Hotel,  Boston,  Mass. 

29-March  2 — New  York  State  Publishers  Association,  Americana.  Albany, 
NY. 

29-March  2 — Texas  Daily  Newspaper  Association.  Stouffer's  Greenway 
Plaza  Hotel,  Houston,  Tex. 

29-March  5 — ANPA/INPA  Marketing  Seminar,  Harrison  Inn,  Southbury, 
Conn. 


MARCH 

7-19 — American  Press  Institute  Classified  Advertising  Managers  Seminar, 
Reston,  Va. 
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OUR  WISH;  HAPPY  HOLIDAYS,  AND  GOOD  NEWS  TO  ALL  IN  1976 


Visit  New  Engliintl  in  winter,  and  you  find  a  spec  iai  mai’ic.  As  you  travel  through  the  rolling 
countryside,  or  through  the  region's  higher  mountains,  a  new  greeting  card  vista  ap|iears  at  cwery 
fcnv  turns  ot  the  road,  punctuatcHl  by  the  white  spire  ot  another  churcli.  New  England  winters  also 
offer  wonderful  fun  for  winter  sfiorts  enthusiasts,  with  ski  runs  and  trails  within  50  miles  ot  almost 
any  part  of  the  region. 

The  Bicentennial  year  has  spc'cial  importance  in  Nc'w  England,  the  home  ot  so  many  ot  the  great 
men  and  women  who  shapcnl  our  country's  early  history.  New  Englanders  are  ready  to  welcome 
warmly  the  many  thousands  of  visitors  from  all  over  the  country  who  come  to  sc'e  our  historic  land¬ 
marks  and  renew  their  appreciation  of  our  nation's  heyginnings. 

New  England's  [3aily  nc'wspapers — with  close  to  saturation  home  coverage — invite  you  to  visit, 
for  pleasure  or  business — or  both,  loin  us  in  making  1  h7b  a  banner  year  both  in  memory  and  in  tact. 


TELL  YOUR  GOOD  NEWS  IN  1976  IN  THESE  LEADING  NEWSPAPERS: 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 

St.  Albans  Messenger  (E) 

Vermont  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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CATCH-lines 


\biir  Direct  Line 
to  the 
Insurance 

World 


When  you  need  facts  or  comment  about  auto, 
home,  life,  or  other  personal  lines  of  insurance, 
pick  up  your  phone  and  call  us  collect. 


Our  staff  of  fornner  newsmen  will  try  to  give  you 
the  information  right  away.  If  we  don't  know  the 
answers,  we  ll  get  them  from  someone  who  does 
and  call  you  back  in  time  for  your  deadline 

When  you  want  comment  from  the  world's 
largest  auto  and  honne  insurer,  we  ll  arrange  for 
you  to  talk  with  one  of  our  top  executives 

If  you  need  tables,  charts,  or  other  written 
material,  we  can  usually  get  it  to  you  within  minutes 
through  our  telephone  facsimile  transmission 
hookup. 

Hundreds  of  news  writers  and  broadcasters 
have  called  us  for  help  on  insurance  stories. 

Next  time,  why  don't  you? 

Call  collect  309/662-2521  or  309/662-2063. 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza  E-2 
Bloomington,  Illinois  61701 


By  Lenora  Williamson 

HE’S  A  FILLER  FREAK — Don  Maclean  frankly  admits  to 
readers  of  his  syndicated  column  that  he  collects  those 
“esoteric  little  items”  nearly  every  newspaper  runs  to  fill 
the  Kaps  at  the  end  of  columns. 

While  most  fillers  contain  rather  innocent  material  (he 
lists  some),  Don  writes  he  has  just  uncovered  a  short 
paragraph  “which  literally  could  have  earth-shaking  con¬ 
sequences  for  America  and  the  entire  Free  World.”  That 
filler  declares;  “If  all  the  Chinese  jumped  up  and  down  in 
unison,  the  vibrations  would  cause  a  tidal  wave  that  could 
engulf  America!” 

m  *  * 

“GLAD  TIDINGS”  is  a  Christmas  feature  running  daily  on 
page  one  of  the  Jamestoivn  (N.Y.)  Post-Journal.  The 
column  developed  by  F'rank  E.  Fee  Jr.,  Post-Journal  editor, 
offers  readers  the  chance  to  report  nice  things,  extra  con¬ 
siderations  and  kindnesses  they  see  or  experience  in  the 
tri-county  area  during  the  holiday  season. 

First  item  in  the  new  feature  was  about  the  campaign 
conducted  by  a  group  of  Randolph,  New  York  residents  for 
Mr.  and  Mrs.  Theodore  Nichols  after  the  couple  had  been 
stabbed  by  an  intruder  at  their  home.  Mrs.  Nichols  is  the 
Randolph  correspondent  for  the  Post-Journal. 

«  «  « 

Q  &  A  TIME — There  are  two  things  I’ve  been  wondering 
about,”  writes  Marty  Kohn  from  Providence,  Rhode  Is¬ 
land. 

“1.  Has  Vermont  Royster  of  the  Wall  Street  Journal  ever 
met  Connecticut  W’alker  of  Parade  magazine?  (I  suspect 
they  have  met,  probably  at  a  Utah  Phillips  concert.) 

“2.  I  recently  spent  two  weeks  filling  in  for  vacationing 
reporters  at  the  Pawtuxet  Valley  (R.l.) Daily  Times,  where 
I  quickly  noticed  that  nobody  in  the  newsroom  smokes. 
Except  for  sports  editor  Amby  Smith.  He  smokes  cigars. 
Anyway,  he’s  in  the  sports  room.  Does  clear  air  prevail  in 
any  other  newsroom  in  the  country?  (I  believe  it  does,  as  a 
matter  of  policy  at  the  Christian  Science  Monitor.)” 

A  colleague  here  tells  us  that  the  policy  prevails  at  the 
Salt  Lake  City  Deseret  News.  And  off  and  on  in  the  last 
couple  of  years,  the  National  Press  Photographers  Associ¬ 
ation,  through  stern  announcements  from  education 
chairman  Cornelius  Keyes  of  Phoenix,  has  banned  smok¬ 
ing  in  the  all-day  intensive  programs  of  the  Flying  Short 
Course  seminars. 

«  ♦  * 

AND  THEN  ONE  IRATE  PROTEST  made  headlines— In 
Stockholm,  Prof.  Howard  Temin,  American  co-winner  of 
the  1975  Nobel  Prize  in  Medicine,  ordered  the  crowd  of 
royalty  and  commoners  alike  to  stop  smoking.  “I  am  out¬ 
raged,”  declared  the  doctor,  a  cancer  researcher.  Cigaret¬ 
tes  went  out  by  the  hundreds,  but  the  UPI  staffer  reports 
that  as  soon  as  the  good  doctor  finished  his  speech,  smoke 
filled  the  air  again. 

*  «  « 

EARLY  DUNNS — The  biography  supplied  by  King  Fea¬ 
tures  as  cartoonist  Bob  Dunn  got  the  annual  Elzie  Segar 
Award  of  the  National  Cartoonist  Society  (named  for 
Popeye’s  creator)  notes  that  the  official  toastmaster  of  the 
cartoonists  spent  three  years  at  the  Art  Students  League 
after  college.  At  the  same  time,  Dunn  worked  in  the  order 
room  of  a  Wall  Street  brokerage  house.  “The  place  drove 
me  nuts — so  I  spent  most  of  my  time  drawing  caricatures 
of  the  customers.”  And  believe  it  or  not,  he  joined  Hearst’s 
International  News  Service  as  a  cub  reporter,  but  six 
months  later  transferred  to  King  as  a  comic  art  depart¬ 
ment  staffer.  He’s  now  producer  of  “They’ll  Do  It  Every 
Time”  and  “Little  Iodine”. 

«  *  * 

EVEN  IN  THE  NEWS  BUSINESS  siesta  time  is  not  to  be 

dismissed  in  Mexico.  The  Detroit  News  “Off  the  record” 
column  suggested  to  readers  that  if  they  had  business  to 
transact  with  Mexico  not  to  call  between  the  hours  of  2  and 
4  p.m.  Detroit  time.  When  a  reporter  called  his  counterpart 
on  a  Monterrey  paper,  he  was  told:  “Call  back  before  2  or 
after  4,  your  time.  We  take  a  two-hour  siesta  break.” 
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302,000  HOUSEHOLDS 

3r  Largest  among  all  Metro  Areas 


The  most  efficient,  economical,  way  to  reach  and  sell 
the  rich  6-county  CENTRAL  PENNSYLVANIA  MARKET 
(Harrisburg,  Lebanon  and  York  metro  areas)  is  thru  the 
three  in-market  newspapers. .  .60%unduplicated  daily 
household  coverage. 

Source  Sales  Management  Survey  of  Buying  Power 


•  HARRISBURG  PATRIOT-NEWS 

•  LEBANON  DAILY  NEWS 

•  YORK  DAILY  RECORD/HIGHLIGHTER 

Start  with  the  big  one.  .  . 

HARRISBUR6  PATRIOT-NEWS 


A  NEWHOUSE  NEWSPAPER 


Editor  &  Publisher 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


6  mo  average  net  paid  June  30  1975 — 25,221 
Renewal  rate— 77  23°© 


ASNE  war  chest 

The  American  Society  of  Newspapei’  Elditors  lias  sent  out 
an  ajipeal  to  menihefs  for  contributions  to  the  ASNE  First 
Amendment  Fund.  Tlie  money  is  to  enable  the  Society  to 
join  with  other  }»'roups  in  lep,’al  efforts  to  defeat  k'hU’  orders 
and  other  limitations  on  P^irst  Amendment  rij*hts. 

We  hope  the  Fund  is  ojien  to  contributions  from  hundreds 
of  non-ASNE  members  who  are  none-the-less  interested  in 
press  fi’eedom.  We  hope  also  a  way  will  he  found  to  qualify 
the  contributions  to  a  public  service  {>'roup  as  tax  exemjit. 

What  better  effort  is  thei’e  in  the  area  of  “public  service” 
than  to  fijiht  for  the  public’s  riji’ht  to  know,  to  he  informed. 

Maybe  a  little  more  powerful  slo{>an  wouldn’t  hurt, 
eithei’ — like  the  "ASNE  War  Chest.” 

Judji'e  Harold  Medina  advised  editors  to  “fij>-ht  like  tiji'ers 
every  inch  of  the  way”  (E&P,  Dec.  (?,  paji’e  11,  and  Dec.  1‘1, 
pa}>e  (5)  aji’ainst  courtroom  jiaji's  and  other  resti’aints.  What 
is  needed  more  in  any  fiy.ht  than  a  War  Chest? 

We  have  a  feeling-  that  no  matter  which  way  the  Supreme 
Court  decides  in  the  Nebraska  case  the  courtroom  battles 
will  continue. 

If  the  decision  favors  the  newspaper  position,  lower  courts 
and  defense  attorneys  will  never  ^'ive  up  tryinu’  to  overturn 
or  dilute  the  Sujireme  Court  ruling:.  If  the  decision  is  in  favor 
of  ^aji'  rules  and  against  free  reporting’,  we  hope  newsjiapers 
will  nevei’  f>ive  up  the  fifi'ht  to  reverse  it. 

A  Wai‘  Chest  is  needed  badly. 

Good  image  news 

Linafie  figures  foi-  October,  published  in  this  issue,  offer 
the  first  real  indication  that  the  recession  tide  has  turned 
and  newspapei’  advertisinji'  is  really  on  the  upswing'. 

Eveiy  month  the  dollar  advertising-  expenditure  chart, 
translated  by  Media  Records  from  linaji’e  into  dollars,  has 
shown  some  ^'ains  over  the  previous  year  hut  most  of  it  has 
been  attributable  to  i-ate  increases  and  not  lina^-e  increases. 
For  October,  however,  the  increases  ai-e  significant  and  in¬ 
dicate  some  lina}>-e  jiains. 

For  instance,  classified  advertising-  revenue  has  been 
i-unninjj-  behind  last  year  for  10  months  by  hut  for  the 

month  of  October  classified  is  ahead  A  significant  re¬ 

versal. 

Retail  store  ad vei-tisinji-  revenue  has  been  averajr- 
iny-  a  uain  over  10  months,  hut  all  of  a  sudden  in  Oc¬ 

tober  it  went  up  to  12.8^r. 

A  paper-hy-papei-  analysis  of  the  individual  cities,  mea¬ 
sured  in  advertising:  lines  not  dollars,  shows  about  20  Media 
Recoi-ds’  cities  ahead  in  lines  for  October.  For  the  papers  not 
measured  by  Media  Records,  about  20  cities  showed  lina^-e 
ji-ains. 

These  tend  to  confirm  the  ojitimism  for  1970  reported  at 
the  “Outlook  for  the  Media”  conference  last  week  (E&R,  Dec. 
12,  paji-e.  12). 
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letters 


FEEDBACK 


by  VicCantoiie 


LARGER  LEGALS 

I  was  interested  in  Jim  Knight's  com¬ 
ments  on  readability  of  legal  advertise¬ 
ments. 

One  of  my  first  moves  after  buying  this 
newspaper  group  (Yadkin  Enterprise, 
kin, it  7 iines-News  and  Winston-Salem 
Snharhanite,  all  in  North  Carolina)  was 
to  switch  the  type  size  for  legal  adver¬ 
tisements  from  5  point  to  7  point. 

.At  the  same  time,  we  sent  letters  an¬ 
nouncing  the  change  to  all  attorneys  in 
our  circulation  areas,  and  also  announc¬ 
ing  a  small  increase  in  the  price  of  legals. 

The  result  has  been  most  satisfactory. 
I.ast  week  The  Suburbanite  carried  al¬ 
most  two  full  pages  of  legal  advertise¬ 
ments.  and  all  comment  from  attorneys 
has  been  very  favorable. 

Tki)  Smii.ky 

♦  *  * 


HAPPY  HOLIDAYS  ! 


FOR  THE  RECORD 

1  disagree  that  the  earliest  conversion 
of  a  daily  newspaper  from  the  Saturday 
afternoon  to  the  Saturday  morning  field 
was  the  Jaekson  (Mich.)  Citizen  Patriot 
in  June.  1970.  as  stated  in  your  De¬ 
cember  7  edition. 

In  May  19.  1959.  {he  Blade  of  Toledo. 
Ohio,  converted  to  a  Saturday  morning 
newspaper  by  switching  from  the  after¬ 
noon  and  picking  up  some  of  the  features 
of  the  morning  Toledo  Times.  The  To¬ 
ledo  Times  then  started  publishing  Mon¬ 
day  through  Friday. 

The  conversion  by  the  Blade  has  been 
most  successful.  The  Saturday  circula¬ 
tion  constantly  has  been  strong  and  pro¬ 
vides  the  readers  with  the  latest  in 
sports,  markets,  stocks,  and  other  news, 
as  well  as  expanded  features  and  listings 
of  weekend  events.  But  most  important 
the  conversion  to  a  Saturday  morning 
newspaper  received  excellent  accep¬ 
tance  by  readers,  advertisers,  and  also 
an  important  factor,  from  carriers. 

Shortly  after  the  Blade  made  its  con¬ 
version.  representatives  of  the  New  Fla- 
ven.  Conn.,  newspapers  came  to  Toledo 
to  look  at  our  operation  and  early  in  the 
1960’s  converted  to  Saturday  morning. 

William  Day 
(Day  is  assistant  to  the  publisher  of  the 
Blade.) 


I  thought  you  would  be  interested  in 
knowing  that  the  earliest  Saturday 
change  (that  is,  delivering  a  Morning 
newspaper  to  an  evening  subscriber  on 
Saturday)  occurred  at  the  Boston  Globe 
on  January  4,  1969.  Your  story  on  the 
majority  of  Saturday  conversions  was 
very  interesting. 

Daniel  Orr 

(Orr  is  circulation  director  of  the  Boston 
Globe.) 


GOOD  POINT 

Mitchell  J.  Sheilds'  letter  in  the  Nov. 
22  issue  makes  a  good  point:  .A  good 
many  newspaper  executives  apparently 
don't  follow  good  business  and  social 
practice  and  fail  to  answer  their  mail. 

And  in  chiding  my  fellow  news  execu¬ 
tives  I'd  like  to  point  out  that  answering 
job-application  mail  is  not  that  tough.  It's 
a  good  investment  in  good  will.  too.  and 
we  can  use  all  the  good  will  that  is  avail¬ 
able  these  days. 

It  takes  me  about  .J' 2  minutes  to  write 
a  ‘‘tbanks-for-writing-but-we-have- 
nothing-right-now"  letter.  And  I'm  a 
self-taught,  newsroom-style  typist  who 
answers  his  own  mail.  Since  I  am  on  the 
job  six  and  sometimes  seven  days  a 
week,  this  means  that  by  spending  3'/2 
minutes  a  day,  1  can  answer  something 
like  300-350  employment  application  let¬ 
ters  a  year.  We  don't  get  that  many,  so 
it's  even  easier! 

If  we  want  to  continue  to  attract  good 
people  into  this  business,  we  must  be¬ 
have  like  good  businessmen  and  women 
ourselves. 

Wiley  Spurgeon  Jr. 

Editor,  The  Muncie  Star 

(Spurgeon  is  editor  of  the  Muncie  Star. ) 

*  sit  ♦ 

FAIR  FOR  WHOM? 

One  day  some  clever  lawyer  is  going  to 
decide  that  not  only  has  the  accused 
been  deprived  of  his  Constitutional  right 
to  a  trial  free  from  prejudicial  massive 
publicity,  but  also  the  accused  and  the 
state  should  look  to  the  media  to  pick  up 
the  entire  tab,  including  punitive  dam¬ 
ages,  for  the  ruined  trial. 

The  appellate  court's  reversal  of  Wil¬ 
liams's  conviction  for  kidnapping  Reg 
Murphy  should  spur  more  from  you  than 
shooting  off  your  mouth.  (E&P,  12/9/75.) 
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The  possibilities  go  much  further  that 
pointing  out  the  criteria  and  danger  signs 
of  prejudicial  pretrial  and  during-trial 
publicity.  Reg  Murphy  should  have 
known  better. 

If  a  Reg  Murphy  performs  that  poorly 
on  the  subject  of  prejudicial  pretrial  pub¬ 
licity.  how  are  other  journalists  doing  on 
that  subject,  or  how  knowledgable  on  de¬ 
famation  or  invasion  of  privacy  or  any  of 
several  other  recurring  problem  areas  for 
media  people?  .And  are  you  again  think¬ 
ing  only  of  the  poor  media  folk,  and  ig¬ 
noring  their  victims? 

Something  is  wrong  with  the  ethics  of 
a  profession  that  stomps  on  the  rights  of 
an  accused  while  wrapping  itself  in  the 
First  Amendment.  There  has  to  be  more 
to  the  media  than  merely  making  more 
money.  Police  yourselves,  or  clever 
lawyers,  albeit  with  warts  of  their  own. 
will  do  it  for  you. 

Jay  H.  Beckerman 

St.  Petersburg.  Fla. 

mmmmmmmmrnmmmmammmmmmmfimmmmmimm 

Short  Takes 

Skinny  thieves,  apparently  looking 
only  for  money,  passed  up  a  chance  for 
roast  beek  sandwiches  .  .  . — South  Bend 
Tribune. 

*  *  * 

Judge  Borman,  noting  that  such  a  re¬ 
quest  was  not  proper,  asked  what  the 
message  was,  “Please  zip  your  fly,  we 
find  it  very  districting.” — Detroit  Free 
Press. 

*  *  ♦ 

If  the  bill  is  passed  it  could  bean 
another  round  of  political  musical  chairs 
.  .  . — Toledo  Blade. 

♦  *  * 

Gifts  attending  the  wedding  from  a  dis¬ 
tance  were  from  Columbus,  Ann  Arbor 
.  .  . — East  Palestine  (Ohio)  Daily  Leader. 
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**Like  to  meet 
2  million  new, 
well-to-do  customers?’* 


What  advertiser  wouldn'fi^  That's  the 
question  Family  Weekly  posed  recently 
on  the  Advertising  News  Page  of  The 
New  York  Times. 

With  a  marketing  story  like  that  to 
communicate,  Family  Weekly  naturally 
wanted  to  reach  national  advertisers  in 
New  York,  where  more  than  60  percent  of 
all  national  advertising  is  placed.  And 
)ust  as  naturally,  they  turned  to  the  publi¬ 
cation  that  is  read  by  more  national  adver¬ 
tisers  in  New  York  —  at  agencies  and 
clients  -  than  any  other  publication. 

If  you  have  a  marketing  story  that  you 
want  to  communicate,  communicate  with 
Arthur  Irving,  media  advertising  manager 
of  The  New  York  Times,  229  West  43d 
Street,  New  York,  N.Y  10036.  Call  him 
collect  at  (212)  556-1455 


Like  to  meet 
2  million  neWf 
well-to<b  customers? 


t'amily  Weekly  has  found  2-million 
upper-income,  surburban  households* 
virtually  unscathed  by  V.I.P./ZIP, 
Prime  Showcase  or  Super  Spot. 
They’re  all  yours,  both  the  women  and 
men,  starting  January  25th. 


Makes  things  happen  where  affluence 
and  influence  meet 

Other  offices  of  The  New  York  Times 
Boston:  84  State  St ,  0^^109,  (617)  2a/-7820 
Chicago:  233  N  Michigan  Ave  ,  60601,  (312)  565-0969 
Detroit:  211  West  Fort  St ,  48226,  (313)  962-8484 
Los  Angeles:  9(X)  Wilshire  Boulevard,  9*9017, 
(213)628-3143 

Miami:  Dupont  Plaza  Center,  33131,  (305)  379-1601 
Philadelphia:  Phila  Nat'l  Bank  Bldg  ,  19107, 

(215)  LO  8-0280 


r'  A  brand  new 
advertising  availability 
from  Family  Weekly 

N.Y.-212-93b  3662  Chi.-312  467-0510 


74/75  Tcimor  Updot*  -Latest  ovoilobi*  ABC  reports. 
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Probe  by  Detroit  News 
frees  4  on  ‘death  row’ 


By  Doug  Glazier 

Reporter, 

Detroit  News 

Freedom  was  heavy  stiilT  with  3 
former  Michigan  men  and  a  California 
companion  after  IS  months  on  ‘death 
row’  for  a  murder  they  did  not  commit. 

One  time  Detroit  area  residents. 
Richard  W.  Greer.  Ronald  B.  Keine  and 
Clarence  .Smith  Jr.  together  with  Califor¬ 
nian  Thomas  V.  Gladish.  came  hounding 
out  of  the  Bernalillo  County  jail  in  Al¬ 
buquerque.  N.  Mex.  December  I.''  like 
spring  colts. 

It  was  4:40  P.M.,  6:40  F.M.  Detroit 
time.  The  final  order  granting  them  com¬ 
plete  freedom  had  been  signed  by  a  re¬ 
luctant  District  Attorney.  James  L. 
Brandenburg,  after  District  Judge  Phillip 
Baimonte.  threw  out  the  original  murder 
indictment  against  them. 

The  4  had  been  convicted  of  murder, 
kidnapping,  sodomy  and  rape  on  June  5. 
I974  for  the  mutilation  killing  early  that 
February  of  26  year  old  William  B.  Vel- 
ton.  Jr. 

A  1 4-month  Detroit  News  investiga¬ 
tion  had  discredited  virtually  all  of  the 
original  case,  but  it  took  the  confession 
of  drifter.  Carry  R.  l.ee.  to  that 
murder — which  the  News  helped 
substantiate — to  set  the  four  free. 

Judge  Biamonte  said  his  decision  to 
quash  the  indictment  was  based  largely 
on  evidence  tying  the  murder  gun  to  i.ee. 
The  existence  of  the  gun — and  the  fact 
that  it  was  the  murder  weapon — was  first 
substantiated  and  reported  by  the  Detroit 
News. 

.As  the  4  freed  defendants  headed  for 
their  lawyer's  ofUces.  two  blocks  from 
the  jail,  they  were  surrounded  by  a 
crowd  of  reporters  and  well  wishers. 

The  4.  who  had  been  members  of  the 
l.os  .Angeles  Dagos  Motorcycle  Club, 
sipped  champagne  and  beer,  gobbled  hot 
tamales  and  took  turns  making  long  tele¬ 
phone  calls  to  their  families. 

Freedom  came  at  the  end  of  a  topsy 
turvy  day  in  court  which  saw  Defense 
.Attorneys  Vince  D’.Angelo  and  George 
Henry  Farrah  call  Brandenburg  as 
their  witness.  They  grilled  him  for  nearly 
an  hour  about  the  alleged  perjury  of  pro¬ 
secution  witnesses  at  the  original  trial, 
the  accusation  that  coercion  was  used  to 
obtain  prosecution  testimony  and 
charges  of  official  misrepresentation. 

Judge  Biamonte's  decision  quashing 
the  murder  indictment  came  with  unex¬ 


pected  suddenness  following  a  noon  re¬ 
cess. 

Brandenburg,  who  had  been  taking 
notes,  dropped  his  pencil. 

The  packed  court  room,  which  had  re¬ 
acted  with  noisy  exuberance  when  a 
different  district  judge  had  ordered  a  new 
trial  on  December  4.  sat  in  stunned  si¬ 
lence. 

The  4  defendants,  who  had  endured 
having  their  hopes  raised  and  then 
crushed  at  earlier  hearings,  also  were  si¬ 
lent.  They  slowly  rose  to  their  feet  and 
smiled  in  ama/ed  relief. 

Brandenburg  retreated  to  his  office 
and  stayed  there  for  nearly  3  hours  be¬ 
fore  returning  to  the  court  room  and 
penning  a  "general  objection"  to  the  re¬ 
lease  papers  he  then  signed. 

Back  at  the  courthouse.  Brandenburg 
issued  a  terse  statement  to  newsmen,  de¬ 
claring  he  had  "no  intention  at  this  time" 
to  attempt  to  recharge  the  4  men  or  to 
indict  I.ee.  the  confessed  killer. 

"I  don't  know  what  I  can  do  about  this 
case.”  Brandenburg  told  the  News.  "I’ll 
have  to  start  from  scratch  if  I  want  to 
charge  anyone." 

l.ee’s  confession  to  killing  Velten  dur¬ 
ing  a  dope  sale  fight  during  the  pre-dawn 
hours  of  February  6.  1 974.  was  con¬ 
firmed  with  many  facts  in  .Albuquerque, 
some  of  them  established  w  ith  the  help  of 
the  News. 

Brandenburg,  who  still  has  to  make  up 
his  mind  about  Lee's  future,  retained  his 
aplomb  on  the  witness  stand  yesterday 
but  his  answ  ers  became  softer  and  softer 
as  he  responded  to  questions  fired  at  him 
under  oath  by  defense  law  y  ers  D' .Angelo 
and  Fan  ah. 

He  was  unable  to  give  specific  details 
when  asked  about  the  alledged  coercion 
of  a  so  called  eyewitness.  Mrs.  Judy 
VVeyer.  by  a  former  assistant  district  at¬ 
torney  and  2  sheriffs  detectives. 

Mrs.  Weyer.  27.  admitted  to  the  De¬ 
troit  News  and  then  during  an  earlier  re¬ 
trial  hearing  that  she  had  been  threatened 
into  lying  about  supposedly  seeing  the  4 
men  kill  Velten  during  a  motel  sex  orgy. 

Brandenburg  said  he  could  not  clearly 
remember  whether  an  Albuquerque  city 
detective.  Richard  Ness,  had  warned 
him  that  the  sheriffs  detectives  were 
misinforming  him  about  the  case  when  it 
was  ready  for  grand  jury  consideration. 

However.  Ness,  the  only  other  wit¬ 
ness  put  on  the  stand  last  Monday  speci¬ 
fically  recalled  that  he  did  warn  Bian- 
denburg  about  the  county  detectives. 


EiP 

Every  Saturday  since  1884 


Brandenburg  and  his  handling  of  the 
murder  case  may  be  subject  to  the 
scrutiny  of  a  special  grand  jury  for  which 
citizen  petitions  are  being  prepared,  it 
was  revealed  last  Sunday  in  the  News. 

It  was  one  year  ago  that  the  News 
published  the  first  of  what  is  now  ap¬ 
proaching  100  investigative  articles  on 
the  case. 

fhe  News  has  printed  exclusive  arti¬ 
cles  on  how  a  so-called  eyewitness  lied, 
how  the  murder  gun  was  misrepresented 
by  the  prosecution  and  how  several  other 
pieces  of  evidence  were  distorted  in  the 
murder  trial. 

Michigan  friends  and  relatives  of  the 
condemned  men  asked  the  News  to 
begin  its  ow  n  investigation  for  a  possible 
miscarriage  of  justice  in  November  of 
last  year. 

Farrah  pointed  out  that  Albuquerque’s 
newspaper,  radio  and  television  outlets 
were  accused,  in  appeals  of  making  a  fair 
trial  impossible  because  of  "their  out- 
landishly  prejudical  coverage  at  the 
time." 

Farrah  said  it  was  impossible  to  find  12 
impartial  jurors  and  that  the  public  was 
worked  into  a  state  where  the  manacled 
defendants  were  sworn  at  in  courthouse 
corridors. 

"Our  local  media  almost  always 
played  up  what  the  prosecution  and  law 
officers  said  about  these  men  and 
downplayed  what  the  defense  said." 
Fairah  declared. 

But  he  added  praise  for  the  Detroit 
News'  efforts  in  trying  to  show  what 
really  happened. 

"On  behalf  of  the  defendants  and  the 
defense  lawyers.  1  want  to  go  on  record 
as  saying  we  don’t  know  what  we  would 
have  done  about  such  phony  information 
if  it  hadn’t  been  for  the  Detroit  News." 
he  said. 

Martin  i  layden.  editor  of  the  News, 
estimated  that  coverage  of  the  bikers’ 
case  cost  the  newspaper  S75.000.  He  ad¬ 
ded:  "we  traveled  close  to  3.(MM)  miles 
through  5  states  from  California  to  West 
Virginia  tracing  various  leads.  In 
California  we  tried  to  trace  credit  cards 
with  which  the  men  might  have  purch¬ 
ased  merchandise.  This  could  have  put 
them  in  a  California  town  at  the  time  of 
the  murder.  But  that  one  didn’t  pan 
out." 

Steven  Cain  and  Douglas  (jla/ier  were 
the  chief  reporters  on  the  case,  but  sev¬ 
eral  others  participated  from  time  to 
time.  Glazier  at  one  time  broke  off  vaca¬ 
tioning  to  investigate  several  phases  of 
the  matter.  Boyd  Simmons,  a  former  as¬ 
sistant  managing  editor,  now  retired, 
"spent  untold  time  and  was  out  west 
several  times  on  the  case."  Hayden  said. 
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No  new  talks 
set  for  Post 
and  pressmen 

i  he  W  iisliini;l(in  I’osl  this  week  ap- 
peareJ  latcd  eonliniic  piihlicatinn  w  ilh 
makeshill  personnel  imlellniteK . 

I  asl  week,  i’osi  management  gave 
striking  pressmen  till  midnight  of  Sunday. 
Deeemher  14.  to  aeeept  a  propi.>sed  eon- 
tract  and  eome  haek  to  work,  fhe  offer 
was  made  either  to  the  union,  which 
hegan  the  strike  October  I  with  accom¬ 
panying  damage  to  all  the  Post's  presses 
and  the  heating  up  of  a  foreman,  or  to 
an\  indi\idiials  in  the  union,  l  ive 
pressmen  responded  and  the  I’ost.  as  it 
had  threatened,  hy  luesda\  was  adver¬ 
tising  for  piessroom  personnel  for  per¬ 
manent  jobs,  experienced  i>r  not  and  re¬ 
gal  diess  ol  se\. 

Kenneth  Moffett,  a  federal  mediator, 
said  December  lb  after  a  formal  negi>tiat- 
ing  session  that  ‘‘I  am  not  calling  another 
meeting." 

On  December  I.''.  the  Newspaper 
(iiiild  unit  on  the  Post,  voted  .^bl  to  219 
to  continue  crossing  the  pressmen’s  pic¬ 
ket  lines  even  with  non-union  labor  hired 
to  man  the  presses  permanently. 

-Still  to  lx*  heaid  from  were  all  the  other 
craft  unions  that  went  on  strike  soon 
alter  the  pressmen.  All  have  been  urged 
bv  Post  management  to  return  to  work. 

Publisher  Katharine  (iraham  mean¬ 
time  refused  a  request  of  the  (ireater 
Washington  Central  l  abor  Council  that 
she  meet  with  unii>n  members  and  D.C. 
Mayor  Walter  I'.  Washington  to  discuss 
the  strike  issues.  Mrs.  (iraham  said  she 
thought  such  a  meeting  would  not  only 
not  be  productive  but  would  raise  false 
hopes. 

fhe  pressmen's  union.  Local  b  of  the 
(iraphic  Communications  Cnion.  has 
asked  the  D.C.  Corporation  Counsel's 
oflice  to  consider  its  charge  that  the  Post 
has  violated  the  city's  anti-strike  break¬ 
ing  law  by  already  hiring  .‘'0  non-union 
pressmen  and  Hying  them  in  by  heli¬ 
copter  to  the  roof  of  the  Post  building. 

fhe  Distriet  of  Columbia  is  one  of  only 
a  few  jurisdictions  that  prohibits  the  hir¬ 
ing  ol  strikebreakers,  defined  under  the 
law  as  persons  who  "customarily  and 
repeatedly"  seek  employment  during 
strikes. 

Washington  attorneys  says,  however, 
the  law  is  usually  vague  and  violations 
dilllcult  to  prove.  I  hey  said  they  knew  of 
no  successful  prosecutions  of  the  statute. 
X’iolations  carry  a  line  or  10  days 
imprisonment  or  both. 

Vicepresident  Mark  Meagher  of  the 
Post  said  he  had  been  advised  that  the 
newspaper’s  decision  to  hire  .^0 

{Continued  on  pa^eJ5} 
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High  Court  to  hold 
full  hearing  on  gag 


By  i.  William  Mill 

fhe  Supreme  Court  has  agreed  to  rule 
on  the  power  of  judges  to  control  what 
news  is  published  about  criminal 
cases — but  not  before  next  spring. 

In  a  four-paiagiaph  order  last  week 
(Dec.  12).  the  court  called  for  a  full  hear¬ 
ing.  w  ith  a  decision  to  follow  by  .lime,  on 
the  constitutionality  of  a  pre-trial  gag 
order  in  a  Nebraska  murder  prosecution. 

fhe  court  thus  rejected  a  request  by 
Nebraska  publishers  and  various  news 
agencies  for  the  court  to  block  im¬ 
mediately  enforcement  of  the  prior  re¬ 
straint  order  while  the  .Supreme  Court  is 
settling  the  f  irst  .Amendment  dispute. 

fhe  order  forbade,  before  a  Jury  is 
chosen  for  a  trial,  any  news  stories  about 
confessions  or  other  incriminating  evi¬ 
dence  against  I'rwin  C.  Simants.  who  is 
charged  vv  ith  murdering  six  members  of  a 
family  in  Sunderland.  Neb.  fhe  trial  is 
scheduled  to  begin  January  .'v.  Presuma¬ 
bly  it  would  be  over  before  the  Supreme 
Court  even  holds  hearings  on  the  public¬ 
ity  issue. 

fhree  of  the  justices — William  .1. 
Brennan.  Jr..  Potter  Stewart  and  fhur- 
good  Marshall — voted  to  block  im¬ 
mediately  the  press  restraints  that  al¬ 
ready  have  been  appioved  by  the  highest 
court  in  Nebraska.  .A  fourth — Justice 
Byron  K.  W  hite — voted  to  at  least  permit 
pre-trial  publication  of  any  information, 
damaging  or  not.  that  was  disclosed  in 
public  at  the  October  22  pre-trial  hearing, 
after  which  Simants  was  bound  over  for 
trial. 

W  hite  is  the  author  of  a  high  court 
decision,  handed  down  last  March, 
which  upheld  the  right  of  a  broadcaster 
to  use  accuiate  information  from  a  public 
record.  I  hat  case,  however,  concerned  a 
parent  seeking  to  preserve  the  reputation 
of  a  dead  rape  v  ictim  after  her  assailant 
had  been  found  guilty,  fhe  Nebraska 
case  hinges  on  whether  press  restraints 
are  necessary  to  insure  the  Sixth 
.Amendment’s  safeguard  of  a  fair  trial  by 
an  impartial  jury.  In  the  Nebraska  case. 
White  opposed  a  speedy  decision  in 
favor  of  hearings  next  March. 

"  fhese  questions  should  be  decided 
only  after  adequate  briefing  and  argu¬ 
ment  and  ample  time  for  mature  consid¬ 
eration."  he  said. 

The  high  court's  decision  to  proceed 
slowly  means  that,  with  confirmation 
expected  momentarily  of  the  appoint¬ 
ment  of  John  Paul  Stevens  to  the  vac¬ 
ancy  left  by  the  retirement  of  Justice  Wil¬ 
liam  O.  Douglas.  Stevens  will  probably 
participate  in  the  Nebraska  case  deci¬ 
sion. 


During  hearings  on  his  nomination. 
.Stevens  told  the  .Senate  Judiciary  Com¬ 
mittee  that  he  thinks  control  on  crime 
news  that  judges  or  prosecutors  think  is 
too  inflammatory  is  one  area  where  the 
courts  are  going  to  have  to  make  critical 
decisions. 

Several  times.  Stevens  was  asked  for 
his  views  on  direct  controls  on  the 
media.  In  answer  to  one  question,  he 
said:  "I  place  a  very  high  value  on  the 
First  Amendment  and  I  have  a  great  re¬ 
spect  for  the  informing  function  that  the 
newspapers  perform.  I  think  you  would 
And  that  I  would  he  quite  sensitive  to 
claims  predicated  on  the  First  .Amend¬ 
ment." 

-And.  in  a  comment  to  Senator  FAIward 
M.  Kennedy.  Democrat  of  Mas- 
sachuetts;  "I  am  always  very  concerned 
w  ith  any  inhibition  on  the  opportunity  of 
the  press  to  report  freely  whatever  they 
can  discover.  But  this  is  a  serious  prob¬ 
lem  because  of  the  risk  that  the  reporting 
may  impair  a  defendant's  ability  to  ob¬ 
tain  a  fair  and  impartial  trial." 

Stevens  suggested  that  the  solution 
may  lie  in  controlling  release  of  informa¬ 
tion  by  lawyers  and  court  aides,  rather 
than  hy  controlling  the  press  directly.  He 
added  that  he  thinks  information  about 
criminal  cases  should  he  kept  out  of  the 
public  domain  until  it  appears  in  the  re¬ 
cord  of  the  trial  itself. 

.As  things  presently  stand,  the  eight 
justices  of  the  Supreme  Court  divide  into 
three  groups.  Three  justices  appear  to 
want  to  forbid  the  courts  to  put  direct 
controls  on  what  the  media  may  say; 
three  appear  prepared  to  uphold  such 
controls,  and  two  might  go  either  way. 
dependent  on  the  case.  This  means  that 
Stevens,  seated  as  a  member  of  the 
court,  might  end  up  in  the  role  of  tie¬ 
breaker. 


Fellowship  deadline 

March  1  is  the  deadline  for  receipt  of 
applications  for  Hughes  Fellowships 
awarded  annually  to  business/financial 
writers  chosen  to  attend  the  1976  session 
i>f  fhe  Stonier  Graduate  School  of  Bank¬ 
ing.  it  was  announced  by  Philip  F. 
Searle.  chairman  of  the  Stonier  Board  of 
Regents  and  chairman  and  chief  execu¬ 
tive  officer  of  Flagship  Banks.  Inc.. 
Miami  Beach.  FTich  of  the  two  Fellow¬ 
ships  covers  tuition  (valued  at  S700). 
travel  to  and  from  the  session  and  living 
expenses  and  a  S200  honorarium  for  mis¬ 
cellaneous  expenses.  Those  selected  w  ill 
attend  the  two-week  co-ed  resident  ses¬ 
sion  of  Stonier  at  Rutgers  University. 
New  Brunswick.  N.J..  June  b-lK. 
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Firemen  volunteer  as  news  carriers 


By  Patricia  Muling 

The  Flujistaff  News  has  an  original 
idea  for  solving  the  newspaper  delivery 
problem — the  Flagstaff  Fire  Department 
has  volunteered  to  serve  as  paper  boys. 

Due  to  technical  problems,  another 
paper  refused  to  publish  gripes  by  the 
firemen.  When  Francis  Mulligan,  pub¬ 
lisher  ofthe  Flagstaff  News,  printed  their 
gripes,  they  decided  to  thank  him  by  help¬ 
ing  with  delivery. 

The  paper  published  its  first  edition  in 
August,  and  is  organized  on  a  “give¬ 
away"  job  basis.  Mulligan  calls  himself 
publisher  and  janitor  for  the  paper  and  his 
wife  is  the  general  manager. 

Circulation  is  operated  under  a  policy 
entitled  “,A  buck  a  month."  which  Mulli¬ 
gan  says  has  worked  out  well  so  far. 

Mulligan  said  that  if  he  can  stay  in 
business  until  January  he  will  be  past  his 
most  crucial  point.  Since  projections  to 
advertisers  were  already  established  for 
this  past  year.  Mulligan  was  not  able  to 
secure  all  the  advertising  he  needs. 

However,  he  is  extremely  optimistic 
about  the  situation  and  stated.  "They  told 
me  I'd  fold  in  the  first  two  months  of 
publication,  but  I've  made  it  this  far  and 
I'll  make  it  till  January." 


Flagstaff  News 


Juvenile  home  opens  Monday 


^  New  Councilmen 


Robert  W.  Smith 

Robert  W.  Smith 
dies  at  age  59 

Robert  W.  Smith,  publisher  of  the 
Minneapolis  Star  and  Minneapolis 
Tribune  died  December  1.1.  He  was  5^ 
years  old. 

Smith,  who  joined  the  Star  in  19.19. 
was  named  publisher  in  1971.  succeeding 
Otto  A.  Silha.  who  became  president  of 
the  Minneapolis  Star  and  Tribune  Com¬ 
pany.  Silha  has  reassumed  the  title  of 
publisher  of  the  newspapers,  a  position 
he  held  from  1968  to  1971. 

After  World  War  II.  Smith  returned  to 
the  Star  in  194.*'.  wrote  editorials  for  10 
years  and  was  named  associate  editorial 
page  editor  for  the  Star.  He  was  as¬ 
sociate  editorial  page  editor  for  the  Star 
and  Tribune  from  19.S6  to  1961.  From 
1961  to  1967  he  was  editorial  page  editor 
of  the  newspapers.  He  was  named 
executive  editor  of  the  Star  in  1967  and 
two  years  later  became  editor  of  the  Star 
and  vicepresident  of  the  company. 

Smith  was  a  member  of  the  American 
Society  of  Newspaper  Flditors.  and  the 
National  Conference  of  FAlitorial  Writ¬ 
ers.  He  was  honored  with  an  Fducational 
tv  award  by  the  citizens  Committee  on 
Public  Education  for  his  leadership  ofthe 
televised  Great  Books  discussions. 

Hinkv  M.  Schari.  72.  president  ofthe 
limes  and  News  Publishing  Co.,  pub¬ 
lishers  of  the  Ciettyshioi;  (Pa.)  Times; 
founder  of  the  Dwight  D.  Fasenhower 
Society;  owner  of  Hotel  llerahl,  a 
Pennsylvania  hotel  trade  paper;  and 
part-owner  of  the  Penn-Harris  hotel  and 
motel  operations;  December  11. 

*  *  *  Patricia  Muling,  a  junior  at  Ohio  I'ni- 

Tuomas  R.  Schai  ih  r.  Sr..  .*'1.  adver-  vcrsity,  majoring  in  journalism,  worked 
tising  director.  BiijTalo  Courier-Express:  as  an  intern  this  week  at  Editor  & 
December  .>.  Ihiblisher. 
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Voice  newspapers 
double  in  number 


Voice  Newspapers,  part  ofthe  Lerner 
Home  Newspapers  group,  have  been 
doubled  in  number,  with  4  new  masth¬ 
eads  circulating  weekly  in  communities 
south  and  west  of  those  circulated  since 
1 974  in  the  Chicago  and  suburban  areas. 

With  the  expansion.  Lerner  now  fully 
covers  the  O' Hare  (airport)  corridor, 
which  has  experienced  a  heavy  popula¬ 
tion  growth  in  the  Chicago  metropolitan 
area  since  I960. 

The  new  papers  are  circulated  on  a 
voluntary-paid  basis  to  an  additional 
20.()(X)  households.  The  entire  Voice  cir¬ 
culation  is  currently  estimated  at  more 
than  2()().(K)0.  Addition  of  the  new  week¬ 
lies  brings  to  49  the  number  of  Lerner 
papers,  v/hich  are  divided  into  6  sepa¬ 
rately  published  groups  in  Chicago  and 
environs. 


Fire  destroys  plant  of 
N.  Hampshire  weekly 

An  investigation  is  taking  place  to  de¬ 
termine  the  cause  of  the  fire  that  de¬ 
stroyed  the  Peterborough  (N.H.)  Print¬ 
ing  Plant  early  Monday  morning.  Dec.  8. 

Paul  Cummings,  editor  and  publisher 
of  the  weekly  Eeterhoronyh  Transcript. 
said  that  he  believed  the  cause  ofthe  fire 
was  of  no  suspicious  origin. 

The  printing  company,  located  at  41 
Grove  Street  was  a  total  loss,  but  no 
injuries  were  reported.  Local  officials 
described  the  fire  as  the  worst  in  several 
years. 

fhe  building  housing  the  franscripl 
has  a  history  of  tires  and  was  totally  de- 
stroyeu  by  a  tire  during  the  hurricane  of 
1918.  Cummings  estimated  the  loss  at 
approximately  S4()().t)()(). 

The  company  is  now  located  in  the 
American  Guernsey  Cattleclub  Building 
in  Peterborough,  and  will  be  publishing 
from  a  building  in  Milford.  Cummings 
said  he  hoped  to  rebuild  on  the  same  site 
and  open  for  business  within  a  year. 


Weekly  columnist 
stars  in  tv  ad 

Nettie  Mitchell.  89-year-old  columnist 
for  the  weekly  Livermore  Tails  (Me.) 
E\[>ress  anJ  Advertiser,  makes  her  debut 
in  one  of  Mobil  Oil's  documentary  por¬ 
trait  commercials.  The  1-minute  com¬ 
mercial.  to  be  aired  on  network,  was 
selected  by  the  oil  company  to  show  ex¬ 
traordinary  Americans.  Mitchell  has  held 
her  job  with  the  newspaper  since  1902. 
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Villarreal  found  guilty 
in  Maverick  store  killing 
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that  would  make  people  want  to  buy  us. 
And  we  needed  a  paper  that  was  indeed 
different  from  our  morning  Caller. 

“We  think  we  have  created  it.  This  is  a 
newspaper  people  can  he  comfortable 
with.  They  can  get  their  updated  news 
quickly  and  then  if  they  have  the  time 
they  can  find  almost  anything  they  want 
to  fill  their  informational  desires.  We  all 
talk  about  helping  readers  make  sense 
out  of  their  lives.  W'e  think  we  have  done 
something  about  it." 


Page  1  position  given 
to  enterprise  reports 


Reporter  says: 

School  desegregation 
issue  misunderstood 


Desegregation  may  be  the  most  mis¬ 
understood  issue  because  reporters 
“Concentrate  on  rhetoric  instead  of  real¬ 
ity,”  William  R.  Grant.  Detroit  Free 
Press  education  writer,  told  about  100 
media  representatives  and  school  offi¬ 
cials  (December  4,  1975)  at  Kent  State 
University. 

He  said  reporting  on  desegregation  is 
“done  very  badly  with  little  understand¬ 
ing  of  legal  and  social  issues  and  this  is 
why  there  is  so  much  misunderstand¬ 
ing.” 

Grant  was  one  of  seven  speakers  at  the 
conference  sponsored  by  the  KEDS 
General  Assistance  Center  at  KSU  to 
examine  “The  Influence  of  Media  on 
Schools  and  Equal  Educational  Oppor¬ 
tunity.” 

Grant  said  the  most  recent  example  of 
“rhetoric,  not  reality”  occurred  when 
Dr.  James  Coleman,  noted  sociologist, 
apparently  retracted  his  stand  that  de¬ 
segregation  has  beneficial  affects  on 
educational  quality.  Coleman  was  in¬ 
strumental  in  developing  the  early  educa¬ 
tional  support  for  desegregation. 

When  he  retracted  that.  Grant  said, 
“Reporters  focused  on  what  Coleman 
said  his  data  said  it  meant.  Few  reporters 
looked  at  what  the  data  actually  was. 
There  was  a  marked  difference.” 

Grant's  contention  was  that  Col¬ 
eman's  data  was  faulty  in  showing  the 
desegregation  had  caused  white  flight 
from  the  cities,  and  therefore  had  had 
negative  effects  on  educational  quality. 

Other  speakers  at  the  conference  in¬ 
cluded  Dr.  Paul  Briggs,  superintendent 
of  the  Cleveland  Public  School  who  said 
he  feels  that  “court  decisions  (relating  to 
the  14th  amendment)  will  continue  to 
shape  education  in  the  future.” 

At  another  session.  Van  Cavett,  opin¬ 
ion  page  editor  of  the  Louisville  Times, 
discussed  events  that  led  to  desegrega¬ 
tion  in  Louisville,  and  said  covering  de¬ 
segregation  is  like  a  group  of  blind  men 
trying  to  describe  an  elephant. 

Cavett  said,  despite  all  of  the  com¬ 
plexities  in  the  Louisville  case,  he  feels 
the  reaction  was  essentially  “racist.” 

“Why  was  it  greeted  so  violently?  Be¬ 
cause  there  was  a  great  deal  of  racism  in 
it.” 

He  said  the  media  in  Louisville  at¬ 
tempted  “to  play  (the  racism)  down  and 
to  be  fair  to  all  groups.  There  simply  was 
too  much  change  in  too  little  time.  It  was 
future  shock.” 

Within  three  months,  the  schools  of 
Jefferson  County  and  the  City  of  Louis¬ 
ville  had  been  merged  and  both  were  de¬ 
segregated. 


When  asked  about  how  other  media 
should  approach  similar  stories,  he  said, 
“Cautiously  and  openly.  We  have  tried 
to  tell  it  as  often  and  as  many  ways  as 
possible.” 

He  also  said  his  newspaper  published 
more  than  2,000  letters  to  the  editor  as 
“a  good  safety  valve  for  a  lot  of  people.” 

One  of  the  questions  raised  concerned 
the  guidelines  which  the  media  in  Louis¬ 
ville  agreed  to  before  the  opening  of 
school  this  year. 

Cavett  said  he  didn't  feel  there  was 
any  infringement  of  freedom  of  speech  as 
a  result  of  those  guidelines  and  that  there 
they  showed  that  the  media  was  “going 
to  make  a  special  effort  to  tell  the  story 
responsibly  and  openly.” 

• 

Gov’t  asks  dismissal 
of  syndicate  suits 

The  Antitrust  Division  of  the  Depart¬ 
ment  of  Justice  has  notified  Federal  Dis¬ 
trict  Court  Judge  Edmund  Palmieri  that  it 
seeks  dismissal  without  prejudice  of  the 
long-standing  case  against  three  syndi¬ 
cates  over  the  issue  of  territorial 
exclusivity  of  features. 

The  syndicates  named  in  the  original 
action,  which  began  in  1967,  are  the 
Chicago  Tribune-New  York  News  Syn- 
Jicate,  Field  Enterprises,  Inc.,  and  the 
Hearst  Corporation  (King  Features). 

In  his  letter  to  Judge  Palmieri  of  the 
Southern  District  of  New  York  De¬ 
cember  17,  Alan  L.  Marx,  one  of  the 
government  attorneys  on  the  case, 
stated:  “It  has  been  determined  that 
whatever  additional  activity  it  (the  Jus¬ 
tice  Department)  might  undertake  on  the 
syndicate  feature  question  will  be  done 
by  proceeding  against  particular  news¬ 
papers.” 

Marx  notified  Judge  Palmieri  that  at¬ 
torneys  on  the  case  have  reached  oral 
agreement  and  will  sign  stipulations, 
which  formally  ends  the  action. 

This  development  does  not  affect  the 
consent  degree  reached  in  the  action 
against  the  three  syndicates  and  the 
Globe  Newspaper  Company  of  Boston. 
That  was  settled  in  an  out-of-court 
agreement  in  principle  reached  by  the 
parties  involved  on  January  31  of  this 
year. 

That  action  was  limited  to  the  agree¬ 
ment  between  the  three  syndicates,  and 
the  Globe's  exclusive  territory  was  even¬ 
tually  limited  along  with  other  limitations 
by  the  consent  decree  which  was  greeted 
with  formal  protests  by  several  news¬ 
papers. 
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5-day  work  week 
restored  at  Star 

Editorial  and  commercial  employes  of 
the  Washington  (D.C.)  Star  will  return  to 
a  five-day  work  week  beginning  De¬ 
cember  21. 

This  decision  was  part  of  an  agreement 
signed  December  12  by  Star  management 
and  by  the  Washington-Baltimore 
Newspaper  Guild. 

Also,  under  the  agreement.  Guild 
employes  will  continue  to  work  under  an 
indefinite  extension  of  the  contract  that 
expires  on  December  8  of  this  year, 
pending  further  negotiations. 

The  Star's  employes  volunteered  last 
December  22  to  help  out  in  the  news¬ 
paper's  financially  troubled  situation  by 
going  on  a  work  week  of  four  days  at  four 
days  pay,  thus  avoiding  layoff  of  about 
140  employes.  During  the  past  year  some 
employes  have  resigned  or  retired. 

Star  management  has  indicated  that, 
subject  to  further  discussions  with  the 
Guild,  there  may  be  up  to  10  economic 
dismissals  in  editorial  and  commercial 
departments  where  attrition  has  been 
less  than  was  expected. 

Torinus  brothers 
buy  daily  control 

Controlling  interest  in  the  Menominee 
(Mich.)  Herald-Leader  has  been  ac¬ 
quired  by  brothers,  Tom  and  John  To¬ 
rinus,  who  have  had  connections  with 
the  Post  Corporation,  Appleton.  Wis. 

They  have  purchased  the  shares  of 
Menominee  Publishing  Co.  owned  by 
Stanley  R.  Pratt,  publisher  of  the  Satdt 
Ste.  Marie  (Mich.)  Evening  News,  and 
by  Roger  Williams,  president  and  pub¬ 
lisher  of  the  Herald-Leader  for  the  past 
12  years. 

Tom  Torinus  took  over  as  president 
and  editor,  succeeding  Williams,  who 
resigned,  and  John  continues  as  gen¬ 
eral  manager  of  the  West  Bend  (Wis.) 
News.  He  also  is  secretary-treasurer 
and  comptroller  of  Menominee  Publish¬ 
ing  Co. 

The  Torinus  brothers  are  sons  of  John 
B.  Torinus.  editor  of  the  Appleton  (Wis.) 
Post-Crescent  and  formerly  president  of 
the  Green  Bay  (Wis.)  Press-Gazette. 


Macdonald  resigns 

Stewart  R.  Macdonald  has  resigned 
from  the  American  Newspaper  Pub¬ 
lishers  Association  as  executive  director 
of  the  ANPA  Foundation.  Jerry  W. 
Friedheim,  general  manager  of  ANPA, 
will  assume  additional  administrative 
duties  for  the  foundation  on  February  1 , 
it  was  announced  by  Richard  C.  Steele, 
chairman  of  the  foundation. 
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Religious  news  spans  the  world 


By  i>enora  Williamson 

While  Associated  Press  and  United 
Ihess  International  were  getting  their  an¬ 
nual  lists  of  top  ten  news  stories  of  1975 
ready  for  release,  the  staff  of  the  world’s 
only  interreligious  news  agency  v\  as  mak¬ 
ing  the  ti>p  ten  nominations  in  religious 
news  to  its  managing  editor. 

l  anning  out  those  initial  lists  from 
which  the  final  selections  were  to  be  made. 
Lillian  R.  Block  of  Religious  News  Ser¬ 
vice  points  out  the  very  scope  of  staff  lists 
prov  es  there  is  hardly  any  new  s  area  not  of 
concern  to  religion  these  days.  Quickly 
she  scans  mention  of  the  Karen  .Anne 
Quinlin  case.  Vietnam  refugees.  Interna¬ 
tional  Women’s  A’ear.  North  Ireland,  the 
Mid-Last.  Holy  ^'ear.  medical  ethics — 
just  for  starters  as  starters  on  the  lists. 

Religious  News  Service  is  releasing,  in 
addition  to  its  top  ten  list,  a  survey  of  “The 
't  ear  in  Religion"  and  a  companion  photo 
view  of  the  year. 

.\s  managing  editor  of  the  serv  ice  head¬ 
quartered  at  4.^  West  57th  Street  in  New 
't  ork.  Ms.  Block  has  a  global  network  of 
900  news  and  photo  correspondents  in  the 
United  States  and  at  strategic  points  ab- 


television  package  of  weekly  script  with 
photos  used  by  smaller  stations  not  pre¬ 
paring  their  own. 

In  addition  to  half-year  photo  montages 
of  related  new  s,  there  are  the  annual  year 
end  summaries,  monthly  future  date 
calendar,  and  special  articles  or  series.  .An 
e.xample  of  the  latter  is  a  series  of  21 
articles  by  distinguished  religious  leaders, 
titled  "The  C  hallenge  of  Vatican  II — fen 
'tears  I.ater." 

David  Sommer  joined  RNS  as  photo 
editor  six  years  ago  from  UPl  in  New 
York,  where  he  was  a  picture  editor. 
Sommer  sees  steady  change  over  the  past 
decade  in  the  religious  press  as  it  became 
aware  that  news  is  not  just  what  churches 
are  doing  but  also  events  that  cause  them 
to  act. 

for  instance,  he  says.  RNS  photo 
coverage  of  the  Hungarian  riots  was  of 
arriving  refugees — now  coverage  would 
be  not  only  the  refugees  but  the  street 
fighting. 

World  hunger  has  always  been  covered 
but  more  so  now.  and  Sommer  thinks  it  has 
had  good  effect.  Pictures  speak  more 
graphically  than  words  in  this  situation,  he 
says. 


OPENING  CEREMONIES  at  the  World 
Council  of  Churches  sessions  in 
Nairobi,  showing  Anglican  Ar¬ 
chbishop  Festus  Olong  of  Kenya  giv¬ 
ing  the  summons,  flanked  by  o 
Mosoi  woman  holding  a  Bible.  The 
Assembly  received  major  word  and 
picture  coverage  by  RNS  this  Fall. 


SPOT  NEWS  COVERAGE  by  RNS  includes  events  such  as  the  New  York 
rally  condemning  the  UN  General  Assembly  resolution  on  Zionism.  This 
TYPICAL  of  the  Christmas  season  photo  by  John  Lei  shows  Episcopal  Bishop  Paul  Moore  addressing  the 

photos  filed  from  year  to  year.  crewd. 

road.  They  are.  of  course,  not  full  time  Sommer  enjoys  putting  together  a  con-  the  only  Bible  ever  printed  with  official 
correspondents  for  the  most  part.  Many  tinning  Bicentennial  series  each  week —  Congressional  authori/ation. 

are  religion  editors  of  dailies;  she  feels  aimed  at  a  picture  of  religious  life  in  T  hen,  of  course,  early  in  the  series 
they  can  do  the  best  job  of  covering  their  America  since  the  Revolutionary  period.  Sommer  ran  a  portrait  of  John  Withers- 

areas.  Heemphasizestheseriesisnotchronolog-  poon.  only  clergyman  to  sign  the  Declara- 

RNSsendsupto7()storiesaday tomore  ical  history  but  is  skipping  around,  via  tion  of  Independence.  The  photo  editor 

than  800  domestic  and  foreign  clients  and  photos,  illustrations,  or  reproduction  of  considers  the  series  pick-up  around  the 

in  addition  to  its  daily  picture  service,  documents.  country  "very  good.” 

sends  regular  weekly  packages,  such  as  Already  included:;!  the  series  have  been  He  also  distributes  spot  news  and  sea- 
"The  Week  in  Religion"  and  "Religious  portraits  with  mini  bios  of  early  figures  sonal  pictures  (gathering  in  that  latter  file 

News  Reporter."  a  script  sent  to  over  2(X)  such  as  Mathew  Carey,  who  arrived  in  from  year  to  year)  and  picture  stories, 

stations.  Many  smaller  dailies  lake  the  1784  from  Ireland  and  a  year  later  started  Sommer  sends  panels  of  mug  shots  or 

w  eekly  "Religion  in  Review”  for  the /V/m.vv7\<;/Ht,'//m//</,  and  Robert  .Ait-  related  pictures  so  editors  can  make  theh- 

weekend  church  pages.  Then  there  is  a  ken.  a  Philadelphia  printer  w  ho  published  ow  n  layouts. 
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Sommer  prefers  that  free  lancers  submit 
black  and  white  glossy  prints — not  nega¬ 
tives.  The  department  has  no  lab  and  jobs 
out  its  printing  to  a  commercial  firm. 

Stock  houses,  hook  publishers,  and 
audio-visual  producers  make  use  of  the 
picture  file  on  request  basis.  Photos  are 
sent  to  some  periodicals  regularly  for  use 
on  approval. 

Taught  journalism 

Lillian  BliK'k  joined  RNS  in  1943  as 
assistant  managing  editor,  having  taught 
journalism  at  New  York  University  and 
before  that  was  a  reporter  in  New  York 
and  New  Jersey.  She  started  the  photo 
service  in  1945  by  direct  method  of  leaving 
New  York  the  day  after  Thanksgiving  and 
returning  the  day  after  New  Year's — 
having  traveled  round  the  country  to  see 
whether  she  could  get  enough  clients  to 
support  the  operation.  She  did.  First 
photos  were  distributed  shortly  after  her 
return  to  the  New  York  headquarters. 

The  news  service  is  an  affiliated  but 
independently  operated  organization  of 
the  National  Conference  of  Christians  and 
Jews.  It  began  in  1933  as  weekly  service, 
and  Ms.  Block  has  been  managing  editor 
since  1957.  Recently  NCC.I  president.  Dr. 
David  Hyatt,  announced  her  elevation 
from  vicepresident  to  senior  vicepresident 
of  NCCJ. 

Them.e.  laughingly  tells  that  one  course 
she  taught  at  New  York  University  was 
“morgue  making."  And  one  of  the  first 
things  she  did  when  she  got  to  RNS  was  to 
establish  a  morgue.  “The  morgue  is  the 
most  important  staff  member."  .And  the 
RNS  morgue,  she  immodestly  but  factu¬ 
ally  declares,  is  the  largest  religion  news 
file  in  the  world — a  claim  echoed  by  Som¬ 
mer  for  the  RNS  photo  morgue  also. 


PHOTOS  AND  ILLUSTRATIONS  of 
important  events  and  personalities  in 
the  country's  religious  history  are 
used  in  a  current  Bicentennial  Series 
from  the  photo  department  of  Religi¬ 
ous  News  Service,  with  examples 
shown  here. 

Top,  left — Changes  were  made  to 
fit  the  times  in  the  pre-Revolutionary 
Prayer  Book  of  Bruton  Parish  Church, 
Williamsburg. 

Center — illustration/photo  release 
showing  Patrick  Henry  and  St.  John's 
Church  in  Richmond,  site  of  his  fam¬ 
ous  battle  cry  back  in  1775,  as  it 
looks  today. 

Lower  left.  Bicentennial  series 
photo  of  a  Pony  Express  bible  given 
young  riders  by  employers  who  re¬ 
quired  riders  not  to  drink,  quarrel  or 
use  profanity. 


0  '  li 

u/tuaJ^  ^doftfrom  thy  throne  behold  li 
the  dwelleis  upon  earth;  .Moll 
^  ^ j  „  lK“-.irtil\  we  befceeh  th^\\jdi 
p,vour  to  behold  ow 
gracious  .V)vm,4qn  Lord  Krnc: 

K,  and  fo  replenillf/drS: 
with  the  ^^ce  of  thy  Holy  Spi¬ 
rt*/?  o/2tu>  rit,  that  lui'mTy  alvvay  incline  to 
thy  will,  and  walk  in  thy  w.i\ 

'  Fnduc  -fSnfT'plenteo'.ill)  wiih 
heavenly  gitr>;  grant -f^'Tin 
health  aiKlw<t4*h-long  to  ll\ e  , 
'  '  '  4frengdteu-4wrr-that  he*  m-iv 

Viwqutih  iwT  overaoinc  afl  Ivf 
•  W'rimkfr;  and  rin.illy  after  this 
lite,4tc— attain  evci  lalling 
joy  and  t'elieity,  through  Jeliis 
e'.hi  ill  o.ir  Ford.  Amin. 


senting  166.572  tons  of  newsprint  pro¬ 
duced. 

Production  this  year  had  risen  to  a 
new  record,  a  Garden  .State  spokes¬ 
man  said. 


Allbritton  wins  OK 


I  Joe  L.  Allbritton.  Washington  Star 
I  publisher,  won  permission  the 

I  Federal  Communications  Commission 

to  acquire  temporary  control  December 
17  of  the  paper’s  broadcast  properties. 

The  vote  was  6  to  I — with  two  mem- 

-  bers  of  the  majority  dissenting  in  part — 

IVlill  DdVS  bonus  waive  its  rules  that  joint  ownership 

^  y  ^  ^  of  newspapers  and  broadcast  facilities 

fQr  nroHuCtivitV  single  market  area  must  be  broken 

^  ^  up  when  the  property  changes  hands. 

Productivity  bonuses  of  $824  each  Allbritton  agreed  to  dispose  of  the 
were  distributed  December  17  to  202  property  held  in  conflict  with  those 
union  employees  of  the  Garden  State  rules  within  three  years. 

Paper  Company  Inc.  at  its  mill  at  Gar-  • 

GWP  raises  price 

The  mill  agreed  to  contribute  $1  to  a  The  price  of  newsprint  was  raised 
special  fund  for  every  ton  of  newsprint  by  the  Great  Northern  Nekoosa  Corp. 
manufactured.  December  17  by  $20  a  ton.  effective 

Money  put  in  the  company  pool  fund  March  1.  making  the  price  $280  for  30- 
during  the  year  totaled  $166,572.  repre-  pound  newsprint. 


New  daily  planned 
in  Austin,  Texas 

The  city  of  Austin.  Tex.  will  have  a 
new  daily  newspaper  days)  in  the 
spring  of  1976.  It  will  be  the  Austin  Citi¬ 
zen,  now  a  thrice-weekly  newspaper. 

William  Klusmeier,  publisher  and  vice- 
president  said  the  goal  for  start  of  the 
new  daily  is  next  April.  No  definite  start¬ 
up  date  has  been  set.  AsstK'iated  with 
Klusmeier  will  be  John  F.  Warren, 
fyler.  Tex.  oilman  who  recently  left  the 
office  of  Republican  state  chairman,  and 
Russell  Fish.  .Austin  civic  leader. 

Klusmeier  said  management  of  the 
three-day  newspaper  ‘‘already  has  the 
nucleus  of  people  who  put  out  a  quality 
product  and  an  acceptance  by  the  public 
who  are  encouraging  us  to  expand." 

I  he  company  has  ordered  a  6-unit 
Nev^sking  web  offset  press  manufac¬ 
tured  by  King  Press  Inc.,  of  Joplin.  Mo. 
It  will  be  housed  in  a  building  which  will 
ha\e  room  for  additional  units,  fhe  press 
on  order  has  stacked  units,  and  broad¬ 
sheet  web  folder,  with  a  capacity  of 
1 6. .''()()  per  hour. 

Presently  publishing  on  fuesday. 
riiursday  and  Saturday,  the  Citizen  has 
heavy  editorial  emphasis  on  local  news. 


NEW  DAILY  IN  APRIL — Austin  Citizen  officers  get  together  to  announce  that 
their  thrice-weekly  will  become  a  daily  next  spring.  From  left,  Russell  Fish, 
president;  Jack  Warren,  chairman,  and  William  Klusmeier,  publisher  and 

vicepresident. 

In  10  years  it  has  grown  from  a  weekly  in  present  quarters, 
tabloid  shopper  to  full  size  and  paid  cir-  Klusmeier  formerly  was  general  man- 
culation  of  10.000.  paid  by  mail.  ager  of  Rockford  Newspapers  at 

Klusmeier  said  .Xustin's  population  Rockford.  III.  and  had  worked  for  the  2 
now  tops  .JOO.OOO.  The  paper  will  remain  dailies  in  that  city  for  years. 


Prof’s  ad  sales 
program  boosts 
paper’s  revenue 

.Although  the  administrators  of  most 
high  schools,  colleges  and  universities 
have  little  concern  over  the  financial  side 
of  their  newspapers.  Brigham  Young 
University  is  doing  something  to  relieve 
the  business  problems  associated  with 
their  campus  newspaper. 

At  the  university,  the  campus  news¬ 
paper.  the  Daily  Universe  was  converted 
to  a  laboratory  newspaper  to  be  used  by 
the  Communications  Department  in 
training  journalists  and  advertising 
salesmen. 

Four  years  ago.  the  Board  of  Publica¬ 
tions  at  Brigham  Young  University, 
under  the  chairmanship  of  Lorin  F. 
Wheelwright,  who  at  that  time  was  dean 
of  the  College  of  Fine  .Arts  and  Com¬ 
munications  asked  Kdwin  O.  Haroldsen. 
J.  Morris  Richards  and  F^merald  .A. 
Jerome  to  work  out  organizational  plans 
under  which  the  campus  newspaper,  the 
Daily  Universe,  could  be  fully  utilized  to 
train  journalists  and  advertising  sales¬ 
men. 

Professor  Jerome  was  given  the  re¬ 
sponsibility  of  developing  a  new  training 
program  for  newspaper  advertising 
salesmen  and  newspaper  management,  a 
job  he  was  well  equipped  for.  having 
spent  over  20  years  in  the  newspaper 
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business. 

Immediately,  he  increased  the  staff, 
and  created  an  incentive  program  to  pro¬ 
duce  ‘‘friendly  competition"  between 
the  student  salesmen.  Within  a  month. 
Jerome  put  the  following  commission 
program  into  effect: 

•  The  advertising  manager  was  given 
a  base  salary  of  $75  per  month  plus  an 
over-ride  of  I9F  on  all  sales  up  to  the 
quota,  and  29?  beyond  the  quota.  He  was 
also  paid  69?  on  all  house  accounts. 

•  Kach  assistant  was  paid  a  base  sal¬ 
ary  of  $50  per  month  and  an  over-ride  of 
\''/r  on  everything  his  team  sold  up  to  the 
quota,  and  2^/r  for  everything  past  the 
quota.  They  also  received  69?  from  their 
house  accounts. 

•  The  salesmen  were  paid  a  straight 
commission  of  S9?  up  to  quota  and  9'  ? 
for  everything  sold  by  them  once  their 
individual  quota  had  been  reached.  They 
were  also  awarded  prizes  for  outstanding 
sales. 

Fhe  cost  of  the  incentive  program  was 
only  129?  of  the  total  advertising  sales. 
A  et.  the  first  year,  the  Daily  Universe 
increased  their  retail  advertising  revenue 
from  less  than  $7().0(K)  to  $195,000. 

The  training  program  was  further  de¬ 
veloped  so  that  a  student  would  partici¬ 
pate  in  the  program  for  five  semesters. 
The  sixteen  units  in  the  course  are:  I ) 
Introduction  to  .Advertising  Salesman¬ 
ship;  2)  Time  Management:  fhe  Prob¬ 
lem;  3)  Time  Management:  The  Solution; 
4)  Plan  Your  Calls;  5)  Prospecting  for 


New  Accounts;  6)  Preparing  Sales  Pres¬ 
entations;  7)  Development  of  Com¬ 
munication  Skills;  8)  Sales  Persuasion;  9) 
Sharpen  Your  Sales  Tools;  10)  Handling 
Presentations;  II)  Overcoming  Objec¬ 
tions;  12)  Competition;  13)  Servicing 
A'our  .Advertising  Accounts;  14)  .Adver¬ 
tising  Budget;  15)  Solving  Problems;  16) 
Newspaper  Promotion. 

Through  the  training  program  the  best 
salesmen  are  filtered  to  the  top.  Con¬ 
tinuous  pressure  is  exercised  as  is  the 
importance  of  meeting  deadlines.  “They 
learn  by  getting  their  bumps."  said 
Jerome. 

Through-out  the  semester,  students 
are  taught  the  basic  journalism  tcxds.  and 
the  basics  in  graphics.  Each  student  is 
taught  individually  in  lab  sessions  to 
overcome  any  specific  problem  he  is  hav¬ 
ing. 

Fire  hits  weekly 

Fire  destroyed  the  offices  and  plant  of 
the  Copiah  (Miss.)  County  Courier  on 
November  17.  Publisher  Bob  .Ashly  nar¬ 
rowly  escaped  serious  injury  when  he 
suffered  deep  lacerations  in  the  back  as 
he  smashed  a  plate  glass  window  and 
entered  the  building  to  recover  records. 
Temporary  quarters  were  provided  in  the 
former  office  of  the  Copiah  Manufactur¬ 
ing  Co.  There  was  no  cessation  of  publi¬ 
cation.  The  weekly  paper  is  printed  by 
the  Brookhaven  Daily  Leader.  Ashley  is 
making  plans  to  replace  equipment  and 
facilities. 
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Don’t  call  it  a  Front  End 
System  if  you  put  it  in 
the  Composing  Room. 


That’s  right ...  True  froj^t-end  systems  were 
designed  to  eliminate  redundant  compos¬ 
ing  room  operations,  not  enhance  them. 
Large,  expensive,  stand  alone  VDTs  in  the 
composing  room  do  not  constitute  a  front- 
end  system,  although  some  companies 
would  like  you  to  think  they  do.  It’s  quite 
simple,  front-end  means  editorial,  classi¬ 
fied,  display.  Because  that’s  where  the 


savings  are,  capturing  the  original  key¬ 
strokes  and  editing  at  the  source. 

That’s  where  Computype  comes  in.  We  build 
under  $3,000  VDTs  and  low  cost,  multi¬ 
terminal,  storage  and  retrieval  systems  that 
capture  newswires,  handle  classified,  and 
interface  to  your  existing  phototypesetters. 
And,  the  system  price  starts  at  under 
$16,000.  Plus,  it  works  now. 


computype  inc 


3686  JACKSON  ROAD,  ANN  ARBOR,  MICHIGAN  48103  313-994-4136 


Tucson  Newspapers 
make  changes 

Management  changes  involving  the 
advertising,  marketing  and  promotion 
areas  of  Tucson  Newspapers  Inc.  will 
take  place  January  1.  it  has  been  an¬ 
nounced  by  I  homas  T.  Clark  Jr.,  presi¬ 
dent  and  general  manager. 

INI  is  the  jointly-owned  subsidiary 
company  that  handles  advertising  sales, 
printing  and  distribution  of  the  Arizona 
Daily  Star  and  the  hn  son  Daily  Citizen. 
morning  and  evening  dailies  in  Tucson. 
•Ariz. 

■*'l  his  realignment  comes  after  many 


months  of  evaluation.”  said  Clark.  “It  is 
designed  to  strengthen  our  advertising 
sales  and  marketing  operation.  We're 
putting  the  best  people  in  the  assign¬ 
ments  they  have  the  special  skills  to  most 
elTectively  handle." 

.Assistant  general  manager  Jackson  B. 
Skog  will  assume  additional  respon¬ 
sibilities  as  marketing  director,  a  newly 
created  position.  As  such,  he  will  super¬ 
vise  advertising  sales,  promotion  and 
market  research. 

Becoming  promotion  director,  a  post 
Skog  is  vacating,  w'ill  be  Mary  K.  O'¬ 
Brien.  presently  the  assistant  manager  of 
the  department. 


Eugene  R.  McKane  will  continue  as 
retail  advertising  manager;  new  assistant 
manager  will  be  Roy  Kelly.  Quentin  J. 
Robb  will  take  over  the  general  advertis¬ 
ing  department.  E.  R.  "Bob”  O'Brien 
w  ill  remain  head  of  the  classified  adver¬ 
tising  department.  Research  still  will  be 
directed  by  CieolTrey  L.  Peters. 

"  These  changes  are  going  to  mean 
greater  emphasis  on  the  marketing  ap¬ 
proach  to  our  advertising  operation." 
Skog  commented. 

"We're  presently  involved  in  several 
projects  designed  to  help  our  advertisers 
use  the  newspaper  medium  more  effec¬ 
tively.  We  are  studying  the  market,  our 
subscribers,  rate  structures,  the  creative 
aspects — in  short,  our  entire  marketing 
function.  It  is  our  goal  to  build  the 
strongest  sales  and  marketing  team  we 
know  how  to  build,”  he  said. 

Skogjoined  the  company  as  promotion 
director  in  1971  and  became  assistant 
general  manager  as  well  in  1973.  He  pre¬ 
viously  was  business  manager  of  the 
(Ireen  Bay  (Wis.)  Press-Cuizette  and  has 
been  in  newspaper  advertising  sales  and 
management  for  more  than  20  years. 

O'Brien  has  been  with  the  TNI  promo¬ 
tion  department  since  1972.  becoming 
assistant  promotion  manager  in  1973. 
She  had  worked  in  advertising,  publica¬ 
tions  and  public  relations  for  Clayton 
Advertising  and  for  Horizon  Corp.,  both 
of  Tucson. 

Retail  advertising  manager  since  1973. 
McKane  previously  was  general  adver¬ 
tising  manager.  He  first  worked  for  the 
Star  and  Citizen  as  a  retail  advertising 
salesman  in  the  early  1950's.  From  19.‘'5 
to  1961,  he  was  employed  by  KOI.D-tv 
of  Tucson,  then  rejoined  TNI. 

The  new'  assistant  retail  manager. 
Kelly,  had  been  general  advertising 
manager  since  1973.  He  joined  TNI  in 
1950.  worked  here  nine  years,  then  be¬ 
came  advertising  buyer  and  manager  for 
the  Cactus  Corp.  He  returned  to  TNI  in 
196S. 

Robb  brings  more  than  35  years  of  ad¬ 
vertising  expertise  to  his  new  job.  His 
reassignment  to  general  advertising 
manager  came  as  a  result  of  increased 
emphasis  on  this  area  of  sales,  a  depart¬ 
ment  he  headed  previously. 

The  classified  advertising  manager. 
O'Brien,  heads  one  of  the  most 
technologically  advanced  classilied  de¬ 
partments  in  the  country.  He  joined  INI 
in  1961.  was  named  classified  manager  in 
1962.  He  came  to  Tucson  from  Detroit 
where  he  had  worked  for  the  Detroit 
Times  for  nearly  20  years  in  sales  and 
management  of  classified,  national  and 
retail  advertising. 

Directing  the  company's  marketing  re¬ 
search  etforts.  Peters  has  been  here  since 
1973.  A  former  media  analyst  for 
Needham.  Harper  and  Steers.  Inc.,  a 
Chicago-based  advertising  agency,  he 
has  had  more  than  25  years  experience  in 
marketing  and  research. 


19th  Annual 

Awards 

for  Excellence 

American  Bar  Association 
awards  in  recognition  of  out¬ 
standing  public  service  by 
newspapers,  book  pub¬ 
lishers,  television,  radio, 
magazines,  motion  pictures 
and  theatrical  producers, 
wire  services  and  news 
syndicates  for  "increasing 
public  understanding  of  the 
American  system  of  law  and 
justice." 


Two  different  awards  are 
presented.  The  Gavel  Award 
and  the  Certificate  of  Merit. 

Gavel  winners  will  be 
honored  in  August  at  a 
special  awards  luncheon  in 
Atlanta,  attended  by 
distinguished  judges, 
lawyers,  bar  leaders  and 
government  officials. 

Materials  published,  broad¬ 
cast  or  presented  during  the 
period  of  January  1 ,  1975,  to 
December  31 ,  1975,  are 
eligible.  Entries  by  book 
publishers  must  be  post¬ 
marked  not  later  than 
midnight  February  1,  1976. 
All  other  entries  due  by 
midnight  March  1,  1976. 
Required  entry  form  and 
complete  information  may 
be  obtained  by  writing  to; 
Gavel  Awards  American  Bar 
Association,  1155  East  60th 
Street,  Chicago,  Illinois 
60637. 


Gavel  Award  Classifications 
Newspapers 

50,000  circulation  or  under 
50.000  to  200.000 
200.000  to  500.000 
500.000  or  over 

Newspaper  Magazine  Supplements 

200.000  and  under 
200.000  to  500.000 
500.000  and  over 


I;  Network  Produced  Programs 

a)  Documentary/Educational 

b)  Dramatic 

Programs  Produced  by  Network- 
Owned  Stations^Group  Produced 
Programs 

Programs  Produced  by  Other 
Stations  in  Top  10  Markets 
Programs  Produced  by  Stations 
in  Marke's  1 1  -50 
Programs  Produced  by  Stations 
in  Markets  51  and  over 
VI:  Educational/Public  Broadcasting 

a)  Nationally  Produced 

b)  Locally  Produced 
VII:  Cable  (local  origination) 

Radio 

I:  Network  Produced  Programs 
Programs  Produced  by  Network- 
Owned  Stations/Group  Produced 
Programs 

Programs  Produced  by  Other 
Stations  in  Top  10  Metro  Areas 
IV  Programs  Produced  by  Stations 
in  Metro  Areas  1 1  -50 
V:  Programs  Produced  by  Stations 
in  Metro  Areas  51  and  over 
VI:  Educational/ Public  Broadcasting 

Magazines 

I:  200.000  circulation  or  under 
II  200.000  to  1 .000.000 
III:  1 .000.000  and  over 

Books 

Other  Media 

Wire  Services 
News  Syndicates 
Motion  Pictures 
Plays 
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Takeastepup 
with  the  affordable 
Goss  Cosmo-Offeet. 


If  you’re  the 

publisher  of  a  moderate  i 
size  daily,  you’re  concerned 
about  production  costs.  The  Goss 
Cosmo-Offset  press  is  the  common  sense 
way  for  you  to  step  up  productivity  and 
quality . . .  and  add  to  your  profitability.  own.  We’ll  be  glad  to  send  you  their 

The  four-page-wide  Cosmo-Offset  names  so  you  can  learn  about  their  profit 

offers  you  all  the  inherent  advantages  of  experiences  with  Cosmo  presses  firsthand, 

offset,  and  more:  A  running  speed  of  Why  are  we  so  confident  the  reports 

50,000  iph.  All  the  flexibility  you  need  in  will  be  good?  Because  the  Cosmo  incorpo- 

page  capacity,  color  position  and  section  rates  pressroom-proven  features  that  are 
products.  A  choice  of  two  paper  feed  the  result  of  our  unmatched  experience 

systems.  And  many  of  the  advantages  built  in  building  web  offset  newspaper  presses, 

into  more  expensive  Goss  offset  presses.  Features  such  as  tension  plate  and 
Can  you  afford  not  to  benefit  from  the  T-bar  blanket  lockups,  and  proportional 
Cosmo’s  profit  potential?  Since  the  dampening  —  to  name  just  a  few. 

first  Cosmo  went  on  edition  in  If  it  has  Full  details?  Write  to 

January,  1974,  installations  anything  to  do  with  MGD  Graphic  Systems, 

have  averaged  nearly  a  production  of  newspapers,  Rockwell  International, 

press  a  month.  These  users  “  South  Central  Ave., 

faced  decisions  similar  to  your  ’  Chicago,  Illinois  60650. 


Rockwell  International 


Wii  iiAM  C.  SiKiMi.  33.  aNsislant  cir¬ 
culation  director  lor  the  Philadelphia 
Newspapers  Inc. — to  the  San  Jose 
(Calir. )  \fcr(  iiry  and  Sews  as  circulation 
director. 

ife  :(c  4c 

Kir  Brown,  27.  son  of  l-.l  publisher 
Wishard  A.  Brown — named  national  ad¬ 
vertising  sales  representative  lor  the  Stiii 
Rdidcl  (Calif.)  Indepciulcdl-Jounuil,  re¬ 
placing  Boh  I  a^iok.  who  resigned. 

4c  4:  4: 

loM  Barm  i  v  assistant  news  editor  ol 
the  While  Phiins  Reporter  Dispdieli — 
named  county  news  editor  of  the 
Westchester  Rockland  Newspapers. 

l  iMoiin  .1.  Ki wt  29.  reporter  and 
former  assistant  city  editor.  Ldiisiny' 
(Mich.)  Stdie-Joiinidl — named  city 
editor  c>f  the  Alluun  (Ore.)  Demoerdt- 
nerdUL 

*  ♦  * 

Kaimim  n  I..  CJi  ANvii  I  r.  newsletter 
editor  for  the  City  of  Vancouver.  Wash, 
parks  and  recreation  department — now 
as  general  assignment  reporter  with  the 
Alhduv  (Ore.)  Denioerdt-HerdUl. 

♦  *  * 

The  Milwtdikee  Sentinel  s  Saturday  At 
Home  section.  Davii)  M.  Kinchin. 
editor,  has  been  selected  as  the  best 
home  section  in  the  country  by  the  Na¬ 
tional  .XsscK'iation  of  Real  Kstate  Boards. 

C'lixRi  IS  W.  Arnason  a  partner  in  the 
law  Him  of  Wright.  West.  Diessner  & 
.Arnason — ^^joined  the  Minneapolis  Star 
and  I  ribune  Co.  as  senior  vicepresident. 
He  has  represented  the  newspapers  as 
legislative  counsel. 

4:  4^  * 

Miki  C'l  II  ION.  swing  man  for  Nixon 
Newspapers  Inc. -owned  weeklies  in 
Indiana — promoted  to  editor  of  the 
Culver  (Ind.)  (  ilizen.  replacing  Boh 
Nkoson  who  resigned  to  accept  a  posi¬ 
tion  with  the  RIdinfieUI  Messen,i;er.  Davi 
Ardni  .  24.  photographer  and  reporter  for 
the  Celiiid  (Ohio)  Ddily  Stdiicldnl — 
joined  Nixon  Newspapers  as  swing  man. 
responsible  for  stories,  photos  in  the 
Citi/en  as  well  as  the  North  Jinison 
Sews,  and  the  Rnhiski  County  Jonnidl. 

4c  4^  4c 

J AMIS  Cl.  SruARi  Jr.,  executive  vice- 
president  and  general  counsel  of  Field 
Faiterprises  Inc.,  was  elected  a  member 
of  the  company's  board. 


news-people 


Jo  piisufidA 

I  wish  you 
Happy  HolieJays — 
antd  a  successful  1976. 


(Don  fiahvin 


CONGRESSIONAL  INTERN— Patrice 
Peltier,  Indiana  University  Bloom¬ 
ington  senior,  receives  a  $1,420 
check  from  R.  K.  Irie,  manager  of  the 
Bloomington  Sears  store.  Miss  Peltier 
will  serve  for  three  months,  beginning 
in  January,  as  a  Sears  Congressional 
Intern  on  the  staff  of  Rep.  Augustus 
Hawkins  of  California.  She  is  one  of  25 
journalism  students  in  the  nation  cho¬ 
sen  this  year  for  the  honor. 

John  C.  I.I'nsiori)  Jr — to  axsistant 
labor  relations  manager  of  the  Chienizo 
Snn-linies  and  Chh  ti^o  Doily  Sews. 

*  S; 

P\i  I  \i.  .Ii  NISI  \ — appointed  a  division 
manager  of  retail  advertising  at  the 
Chim^o  irihnne. 

Donmi)  M.  Rohirison — new  advertis¬ 
ing  sales  manager  for  the  ('hieoyo 
Irihnne's  .Sunday  magazine.  He  had 
been  sales  manager  of  classified  advertis¬ 
ing. 

*  *  * 

Staff  appointments  to  the  Chieo.yo 
Irihnne's  features  department  and  edito¬ 
rial  board  resulted  in  these  changes:  Joan 
Bilk  editorial  board;  Mhumi  .Ari.irion 
features  editor;  Con  1 1  n  Dishon.  editor 
ol  Tempo  section;  Soi  Smiim.  assistant 
editor  of  T  empo;  Linda  WTni  r  theater 
and  dance  critic. 

*  *  * 

I  he  Irwin  Maier  Professor  of  Busi¬ 
ness.  a  new  professorship  at  the  Univer¬ 
sity  of  Wisconsin-Madison.  has  been  ap¬ 
proved.  Maier  is  chairman  of  the  Journal 
Company,  publishers  of  the  Milwnnkee 
(W\s.)  Jonnidl  &  Sentinel.  T  he  first  hol¬ 
der  of  the  chair  is  Jon  (i.  Uni  1 1 .  a  consul¬ 
tant  for  the  .American  Newspaper  Pub¬ 
lishers  Association. 

4«  4:  4c 

.Shi  RRii  I  Nash — new  general  managei 
of  Harris  Newspapers.  Hutchinson. 
Kans..  moving  up  from  editor  of  the 
Stdikville  (Miss.)  Doily  Sews.  Bii  i  v 
Harris — promoted  to  editor  from  as¬ 
sociate  editor  of  the  News  and  Marii 
Li  ki — named  editor  of  the  West  Point 
(Miss.)  Doily  limes  Leoder. 

*  *  * 

Roki  Ri  C.  Krii  HI  I  43.  metro  and  as¬ 
sociate  editor  of  the  Lafayette  Journal 
and  Courier,  promoted  to  managing 
editor.  Anih  i  vn  Riz/.o.  former  assistant 
metro  editor,  moved  up  to  metro  editor. 


Don  Pii  hi  r.  44.  chief  of  the  Omaha 
World-Herald' s  Lincoln  bureau  since 
l%7 — to  the  news  staff  of  the  l.ineoln 
Journal. 

4c  4:  4c 

Frii)  Hdiisiiin.  23.  previously  with 
the  Llmiro  (N.Y.)  .Stor-Cnizetle — 
promoted  to  sports  editor  of  the  North 
Penn  Reporter,  l.ansdale.  Pa. 

4c  4c  4c 

Wii  I  ARD  M.  WoRi  1  sri  R  assistant  clas¬ 
sified  advertising  manager  of  the  In¬ 
dianapolis  Newspapers  since  1962 — 
named  to  the  newly-created  position  of 
manager.  .Sunday  magazines/comics  ad¬ 
vertising  for  the  Indidnopolis  Star. 

4«  4c  4c 

Don  Pridi  former  press  secretary  to 
Ciov.  Reubin  .Askew  of  Florida — joined 
the  St.  Petershioi’  Times  as  an  editorial 
writer.  Pride  has  been  serving  as  execu¬ 
tive  director  of  the  Florida  Bicentennial 
Commission. 

4c  4:  4c 

How  ard  Nor  ion.  veteran  White  House 
correspondent  for  U..S.  Sews  World 
Report — named  chief  of  the  Washington 
bureau  of  the  Sotionol  Courier,  a 
biweekly  published  in  Plaintleld.  N.J. 

4c  4c  4c 

ViNiiNi  J.  Mim  ir.  business  manager. 
Iiihire  (Calif.)  Advonee-Reitister  since 
1950 — retires  February  29.  1976.  No 
successor  was  named. 

4c  4:  4*. 

Du  k  Pi  ARi  I .  editor  of  the  Son  Tron- 
eiseo  Examiner' s  editorial  page — retired 
after  36  years.  Svd  Kossi  n.  political 
editor — appointed  casting  editor  of  the 
editorial  page.  I.arrx  Biaimoni  night 
new  s  editor — named  sports  editor  of  the 
Hxaminer.  Roiu  r  Wii  mams,  sports 
editor — to  special  features  writer.  John 
.SiARk.  reporter — to  sports  writer  and 
David  Dii  iz,  from  night  city  editor  to  as¬ 
sistant  editor,  financial  departments. 

4c  4c  4c 

David  R.  Doiii nr,  formerly  Sunday 
and  special  projects  edjtoi .  Port  .Meyers 
(Fla.)  Sews  Press — to  executive  news 
editor  of  the  Burlington  ( Vt.)  Free  Press. 
Other  Free  Press  assignments:  Jt  anih  i; 
Pvi.i; — to  chief  copy  editor;  Ruin 
CoRRow — named  world  news  editor; 
Pi  ri  R  Landry,  previously  with  North 
Shore  Weeklies.  Danvers.  Mass. — to 
copy  desk  and  Jami  s  Wi  i  i  h.  from  pro¬ 
duction  editor  of  Notional  Jonrnol. 
Washington — to  copy  desk. 

4c  4c  4c 

Tom  BuikNiR,  Air  Force  Reserve 
Major,  who  is  the  information  officer  for 
San  Antonio's  Alamo  Wing — chosen 
outstanding  information  officer  of  the 
year  for  the  entire  Air  Force  Reserve.  In 
civilian  life  Buckner  is  director  of  news 
services  and  teaches  journalism  at 
Southwestern  Univ.  at  Georgetown. 
Tex.  and  formerly  edited  ihe  San  Marcos 
Record. 
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in  the  news 


HOLIDAY  AWARD — Cartoonist  Bob  Dunn  (center)  is  the  1975  winner  of  the  fifth 
annual  Elzie  Segar  Award  of  the  National  Cartoonist  Society  for  "outstanding  contribu¬ 
tion  to  the  art  of  cartooning;"  for  his  work  on  "They'll  Do  It  Every  Time."  Shown  with 
Dunn  during  the  presentation  at  the  cartoonists'  annual  Christmas  dinner  in  New  York 
are  Bill  Gallo  (left),  New  York  News  and  president  of  NCS,  and  J.  F.  D'Angelo  (right), 
manager  of  King  Features,  which  syndicates  the  panel  and  also  Dunn's  "Little  Iodine." 

The  prize,  a  plaque  and  $500,  is  named  after  the  creator  of  "Popeye." 


B.arb.ar.\  Lowrik,  assistant  to  the  life¬ 
styles  editor,  Yonkers  (N.Y.)  Herald 
Statesman — named  lifestyles  editor. 
New  Rochelle  (N.Y.)  Standard-Star. 

*  *  * 

Cn.'kRi.Es  1arus.so.  assistant  pressroom 
foreman.  Yonkers  (N.Y.)  Herald 
Statesman — named  foreman.  John  Can¬ 
ning,  formerly  pressroom  foreman  in 
Yonkers — now  in  the  same  position  for 
Westchester  Rockland  in  Harrison, 
N.  Y.,  where  Herb  Kry-staei.,  formerly  as¬ 
sistant  foreman  in  the  reel  room,  now  is 
foreman  of  the  mail  room. 

*  *  ♦ 

Henry  Lowrie.  copy  desk.  White  Plains 
(N.Y.)  Reporter  Dispatch — named 
world/nation  page  editor  for  Westchester 
Rockland  Newspapers.  Linda  Gi.a/er. 
formerly  executive  director  of  United 
Ways.  Westchester — to  public  service  di¬ 
rector  of  the  papers.  Robert  De/.emi.er, 
former  advertising  rep  for  the  Yonkers 
Herald  Statesman — named  an  account 
executive  for  the  papers. 

*  ♦  * 

Harry  Doyi  e.  Jr  .  former  executive 
vicepresident  of  Buchen  Advertising — 
named  regional  manager  for  the 
McGraw-Hill  publications  Denver  olTice. 

Bi.AiR  Clark,  onetime  associate  pub¬ 
lisher  of  the  New  York  Post  and  presi¬ 
dential  campaign  manager  for  Eugene 
McCarthy  in  1968— -joined  The  Nation  as 
editor. 

*  *  ♦ 

John  C.  Shurr — appointed  AP  corres¬ 
pondent  at  Providence  succeeding  Patti 
Reid,  who  is  taking  maternity  leave. 

*  *  * 

George  Golding,  aviation  writer  for 
the  San  Mateo  (Calif.)  Times — elected 
president  of  the  Peninsula  Press  Club. 


Jim  Laughrun — named  city  editor, 
Winston-Salem  (N.C.)  Sentinel  to  suc¬ 
ceed  Tom  Sieg,  now  a  columnist.  Joe 
Goodman — to  city  editor  of  IheJoional  in 
Winston-Salem,  to  succeed  Richard 
Creed,  now  assistant  managing  editor. 
Rick  Edmonds,  formerly  education 
reporter — now  assistant  city  editor. 
David  Dubuisson — to  the  editorial  writing 
staff  of  the  paper. 

*  ♦ 

Irving  Spiegel,  reporter  for  New  York 
Times — honored  by  the  Zionist  Organi¬ 
zation  of  America  on  his  50th  anniver¬ 
sary  with  the  newspaper. 

*  *  * 

Gene  R.  Arehart,  Detroit  News  pro¬ 
duction  manager — moved  into  a  special 
executive  development  program  as¬ 
signed  temporarily  in  a  training  capacity 
in  the  circulation  department.  Rayl  J. 
Eby,  who  joined  the  News  in  1973  after 
serving  as  production  manager  for  the 
Dallas  plant  of  the  Wall  Street 
Journal — promoted  to  production  man¬ 
ager. 

*  *  * 

Thomas  T.  Hart,  managing  editor.  Big 
Springs  (Tex.)  tierald — named  editor, 
replacing  Joseph  D.  Pickle,  who  retired 
after  41  years  service  to  the  Harte-Hanks 
Newspaper.  Walt  Finley,  former  wire 
editor — named  city  editor.  Troy  Bryant, 
reporter  and  former  sports  editor — 
moved  to  wire  editor. 


Charles  A.  Betts,  editor  and  general 
manager,  Hartford  Times — awarded  a 
plaque  by  the  Hartford  Police  Benevo¬ 
lent  Association  in  recognition  for  a  re¬ 
cent  series  of  columns  and  editorials 
supporting  police  officers. 


Ronald  L.  Craweord.  pressroom 
foreman.  Mount  Vernon  (Ohio)  News — 
named  production  manager. 

♦  ♦  * 

Ray  Parr,  for  41  years  courtroom  and 
Capitol  reporter  for  the  Daily  Oklaho¬ 
man,  Oklahoma  City,  who  will  retire  this 
year — given  plaque  by  the  Oklahoma 
Trial  Lawyers  Association  “for  his  long 
service  to  the  public  and  the  legal  profes- 


Christopher  Larsen,  president- 
publisher,  West  Hartford  (Conn.) 
News — elected  to  board  of  directors, 
Hartford  Hospital. 

♦  ♦  ♦ 

Neil  D.  Rosenberg,  medical  writer  for 
the  Milwaukee  Journal,  received  the 
Medical  Scribe  Award  for  excellence  in 
journalism  from  the  Medical  Society  of 
Milwaukee  County. 

*  *  ♦ 

Willard  M.  Worcester — named  to 
new  post  of  manager,  Sunday 
magazine/comics  advertising  for  the  In¬ 
dianapolis  Star.  He  joined  the  Star  in 
1955  as  a  classified  ad  salesman. 

*  ♦  ♦ 

William  Lee,  sports  editor  emeritus, 
Hartford  (Conn.)  Courant, — designated 
recipient  of  first  Arthur  B.  McGinley 
Award  by  Connecticut  Sports  Writers 
Alliance.  Award  is  in  memory  of  Arthur 
B.  McGinley,  long-time  sports  editor, 
Hartford  Times. 

}|c  9|c  :ic 

Jack  Rosenthal,  40,  assistant  Sunday 
editor  of  the  New  York  Times — 
appointed  editor  of  the  Times 

Magazine,  succeeding  Lewis  Bergman. 
57,  who  will  be  associate  editor  for  spe¬ 
cial  projects  until  his  retirement  on  June 
30. 

*  *  * 

Thomas  C.  Fichter,  formerly  business 
manager  and  comptroller  for  American 
Newspaper  Publishers  Association — 
promoted  to  vicepresident/comptroller 
of  the  association.  He  continues  as  pres¬ 
ident  of  the  Credit  Bureau  Inc. 

*  ♦  ♦ 

Bruce  Witmer,  35,  acting  managing 
editor  for  the  last  12  months  of  the 
Tampa  Times — named  managing  editor. 
He  succeeds  H.  Doyle  Harvill,  who  is 
on  assignment  to  a  corporate  post  with 
Media  General  in  Richmond,  Va. 


Confidenfial  Handling 

Newspaper 
Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

20  Years  Nation-Wide  Personal  Service 
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ADVERTISING  SCENE 


Portland  papers  cater 
to  test  marketers’  needs 


By  Dan  Lionel 

“If  an  advertiser  is  yoing  to  test  in 
print — we  want  to  have  him  do  it  here 
with  us.”  says  Richard  K.  Millison.  man¬ 
ager  of  marketing  and  general  advertising 
for  the  (Portland)  Orciionian  and  Orciion 
Journal . 

In  its  efforts  to  attract  this  lucrative 
facet  of  national  advertising  the  Oregon 
papers  have  carefully  done  their 
homework  and  have  come  up  with  sound 
evidence  that  their  market  has  what  they 
term  in  their  trade  advertising.  .  .  the 
kind  of  media  isolation — and  the  kind  of 
typicalness — that  can  quicken  the  heart 
of  any  test  marketer  alive.” 

l  or  the  prospective  test  marketer  and 
his  agency  Millison's  papers  have  pre¬ 
pared  a  broad  array  of  market  data  that 
covers  the  countless  factors  an  elTective 
product  and  media  test  entail.  Material 
such  as  the  following  not  only  saves  the 
prospective  advertisers  time  and  money 
hut  the  very  fact  that  it  is  there — the 
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questions  answered,  in  readily  assimila¬ 
ble  form,  could  induce  them  to  test  in 
Portland — why  not? 

Its  basic  informational  piece  is  a 
multi-page  “Marketing  Manual  &  Test 
Data"  booklet,  subtitled  "Best  Test 
West."  Here,  on  its  lead-off  page  under 
the  heading  of ‘Demographic  Prollle'  the 
manual  shows  the  astonishing  parallel  be¬ 
tween  the  United  States  total  population 
characteristics  and  those  of  Portland's 
Standard  Metro  Area.  For  example:  U.S. 
males-499f;  females-.^  19? ;  Portland 
males-4K^?:  females-.'>29? ;  Ages:  l.S-24 
U.S.  179?;  15-24  Portland  179? 

Ages:  25-44  U.  S.  249?;  25-44  Portland. 
249?;  45-f>4  U.S..  219?;  45-64  Portland. 
219?;  l.abor  Force:  U.S. -Male.  2.S9?; 
Portland.  269?;  Female  l.''9?;  Portland. 
16^/?  Buying  Power:  K.B.I.  per  capita. 
U.S..S4.176;  Portland.  $4..'<28:F:.B.I.  Per 
Household.  U.S..  SI2.62I;  Portland. 
$l2.I.M.etc..etc. 

Because  mass  product  test  marketers 
must  avoid  demographics  that  vary  too 
markedly  from  the  norm  if  the  result  is  to 
have  broad  applicability,  data  such  as  the 
above,  all  derived  from  acceptable 
sources  such  as  the  U..S.  Census.  Sales 
Management  Survey  of  Buying  Power, 
etc.,  readily  commends  consideration  of 
Portland  for  testing  purposes. 

■Another  factor  marketers  look  for  in 
their  effort  to  achieve  a  degree  of 
‘laboratory’  control  over  their  market  test 
is  ‘isolation'  of  the  market  ‘Best  Test 
West'  reveals  that  the  nearest  big  city. 
Seattle,  is  175  miles  distant  followed  by 
Spokane.  .^75  miles  away,  giving  the  ad¬ 
vertiser  a  marketing  opportunity  “ct)m- 
pletely  removed  from  all  outside  market¬ 
ing  or  any  advertising  influence  from 
other  cities." 

A  series  of  brightly  presented  folders 
covering  additional  topics  w  hich  simplify 
the  task  of  the  test  marketer  by  anticipat¬ 
ing  his  questions  are  made  available. 
There's  a  quarterly  showing  day  by  day 
payrolls  for  October.  November  and  De¬ 
cember  1975.  It  consists  of  a  separate 
panel  for  each  month  with  a  bar  graph 
indicating  the  amount  of  payroll  to  be 
distributed  in  the  market  each  day  for  the 
perirxl — an  invaluable  guide  to  an  adver¬ 
tiser  w  ho  may  want  to  time  his  advertising 
to  relate  to  a  comfortable  situation  in  the 
consumer’s  wallet.  Fridays  show  up  with 
a  $35  million  payroll.  Wednesdays  with 
about  $15  million  except  when  Wednes¬ 
day  falls  on  the  last  day  of  the  month 
when  it  shoots  up  to  $80  million  plus. 

Other  folders  and  fact  sheets  show 


breakdown  of  market  data  by  counties 
throughout  the  state,  special  events  by 
data,  climate  characteristics,  drug  stores, 
food  chains  by  name  and  location,  etc. 

And  while  Millison  notes  that  “Al¬ 
though  we  are  competitive  with  broad¬ 
cast.  our  test  emphasis  is  not  basically  an 
anti-broadcast  effort."  there  is  plenty  of 
ammunition  given  to  advertisers  to  make 
a  clear  cut  case  for  the  Oregonian  and 
Oregon  Journal  vs.  electronic  media.  A 
little  pink  card  labelled  ‘The  Media’,  for 
example,  shows  that  83'^?  of  Oregonian 
Journal  households  were  unduplicated; 
749?  say  anything  on  5  Portland  tv  chan¬ 
nels  yesterday  and  only  4(K?  heard  any¬ 
thing  on  28  radio  stations  yesterday. 
Another  folder  provides  Cumes  data 
showing  an  average  5  day  frequency  of 
4.4  and  a  total  adult  reach  of 884.00(l-^the 
kind  of  stufTthat  media  buyers  frequently 
claim  newspapers  don't  come  up  with. 

Finally  the  papers  promise  to  print  the 
ads  well.  “We’ve  built  the  largest 
photo-offset  newspaper  plant  in  America 
to  make  you  look  your  best  in  Portland. 
Oregon.”  says  another  folder  which  car¬ 
ries  a  photo  of  the  sharp  looking  struc¬ 
ture.  A  double  truck  OM  test  ad  in  red. 
w  hite  and  blue  w  hich  appeared  in  May  is  a 
case  in  point.  Millison  believes  this  ad. 
which  is  strikingly  reproduced  in  vivid 
color  appeared  only  in  Portland  and  San 
Francisco  at  test  time.  A  full  color  spread 
last  October  12  in  the  Oregonian's  Sun¬ 
day  magazine  Northwest  is  another 
beautifully  printed  test  ad  by  Nestle’s  for 
its  soups  w  he~e  subtle  coloring  becomes  a 
highly  important  aspect  of  the  ad’s  ap¬ 
petizing  appeal.  I  his  ad  was  followed,  on 
subsequent  weekdays,  by  black  and 
white  pages.  Last  year  a  series  of  6  full 
pages  were  carried  in  a  test  by  Cleneral 
Foods  explaining  “What  We've  Learned 
About  FoihIs.” 

Millison  and  the  Oregonian  Publishing 
Company  have  made  an  all-out  effort  to 
develop  test  market  business,  fhey’ve 
developed  the  facts  test  marketers  need. 
They’ve  promoted  their  market  and  their 
capability  and.  says  Millison.  “It  is  pay¬ 
ing  off  nicely!” 


6-9-10  format 

I  he  Dallas  I itiics-llcraUI  will  convert 
to  a  new  format  on  December  29.  News 
columns  will  be  set  on  six  columns.  Dis¬ 
play  ads  will  be  formatted  in  nine  col¬ 
umns  and  classilied  in  ten  columns. 


Correction 

In  reporting  the  linage  for  the  Norfolk 
(Va.)  newspapers  for  September  1975/74 
in  the  November  15  issue  of  i dmok  a;  i'i  b 
1  isHi  R.  the  total  lines  for  1974  were  not 
correct.  The  total  for  September  1974 
should  have  read:  6.747.148  lines. 
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Briefs 


UPl  executive  in  car  accident 

Norman  A.  Cafarell.  administrative  assistant  to  Rod 
Beaton,  president  of'  UPl,  is  in  critical  condition  with  injuries 
suffered  in  a  traffic  accident  December  1 5  near  Newark.  N.J . 

*  ♦  * 

Fair  Trade  laws  banned 

President  Pord  signed  into  law  December  12  a  bill  banning 
state  fair-trade  laws  which  permit  manufacturers  to  set 
minimum  retail  prices  for  their  products.  An  amendment 
giving  newspaper  publishers  the  right  to  set  a  ceiling  price  on 
newsstand  editions  was  not  included  in  the  final  bill.  It  had 
passed  the  Senate  on  December  2. 

*  *  * 

News  Council  upholds  complaint 

fhe  National  News  Council  has  upheld  a  complaint  that 
parts  of  a  St.  Louis  (Hohe-lhotiocral  series  on  the  administ¬ 
ration  of  a  housing  project  were  misleading,  fhe  council  said 
some  statements  were  out  of  context,  and  some  of  the  more 
than  .M)  articles  lacked  attribution.  The  unofficial  review 
panel  also  said  it  found  in  favor  of  the  New  York  Tiines.  the 
('/;/(•</, go  Sioi-Tiinc.s  and  Columbia  Broadcasting  System  in 
other  complaints.  It  upheld  a  New  York  Times  television 
critic's  right  to  criticize  a  tv  play,  the  Chicago  paper's  story 
on  chiropractic  medicine,  and  the  CB.S  handling  of  school 
busing  in  l.ouisville.  Ky. 

*  *  * 

Advertiser  pays  for  story 

Hlditors  of  h.sqiiin'  magazine  said  Harrison  K.  .Salisbury  is 
being  paid  555.000  by  Xerox  Corp.  to  write  a  single  bicen¬ 
tennial  article.  “Travels  I'hrough  .America."  to  be  published 
in  a  special  2.Tpage  section  of  the  magazine's  I'ebruary  is¬ 
sue.  fhe  arrangement  raises  the  issue  of  selling  editorial 
space  to  advertisers,  but  Plsquire  compared  it  with  corporate 
underwriting  of  prestige  tv  programs,  and  said  Xerox  has  no 
editorial  control  over  the  article's  content.  Xerox  also  has 
agreed  to  buy  5120.000  worth  of  advertising  in  Ksquire  dur¬ 
ing  1970. 

^  V  ^ 

Time  to  drop  Canadian  edition 

l  ime  magazine  is  getting  ready  to  end  its  Canadian  edition 
early  next  year,  since  a  Canadian  parliamentary  committee 
has  refused  to  delay  legislation  which  would  adversely  affect 
magazine's  tax  status.  Time  Canada  President  Stephen 
l.aRue  said  fime's  550.000  Canadian  subscribers  will  re¬ 
ceive  the  U.S.  edition,  which  will  include  advertising  by 
Canadian  companies  at  reduced  rates.  The  Canadian  edition, 
published  for  ?>2  years  nov\  contains  five  to  seven  ptiges  of 
Ciinadian  news,  fhe  new  legislation  would  prohibit  advertis¬ 
ers  in  Ctinadian  editions  of  l  ime  and  other  foreign-ov\  ned 
publications  from  writing  off  advertising  costs  as  tax  deduc¬ 
tions. 

Gov’t  imposes  ad  freeze 

With  two  million  applicants  applying  for  fewer  than 
170.000  U.S.  government  jobs  this  year,  the  Civil  Service 
Commission  has  told  federal  agencies  that,  except  in 
emergency  situations,  they  should  cease  putting  help  wanted 
advertisements  in  newspapers.  Besides  being  up  to  their  ears 
in  applicants,  the  Civil  Service  Commission  was  disturbed 
by  the  fact  that  some  agencies  have  claimed  ads  have  been 
put  in  neuspapers  by  an  agency  seeking  to  raid  other  agen¬ 
cies  of  qualified  employes  who  already  have  gone  through 
civil  service  testing.  Hxcept  for  top-fiight  clerical  personnel, 
mediciil  specialists  and  some  kinds  of  engineers,  the  gov¬ 
ernment  market  is  currently  practically  closed. 
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ANNOUNCING 

a  new  association 

fioneeh 

NEWSFEFERS 

A  Dictionary  Definition  of  "Pioneer"  —  “One  who  goes 
before  preparing  the  way  for  others  to  follow.” 

These  newspapers  aspire  to  this  goal,  as  leaders  in 
journalism  dedicated  to  truth  and  fairness  as  well  as 
leaders  in  production  techniques,  organization  and 
recognition  tor  the  people  producing  the  newspapers. 

As  with  the  pioneer  settlers,  who  expanded  our  nation 
from  the  eastern  seaboard  to  the  Pacific,  the  pioneer¬ 
ing  concept  represents  no  wavering  of  faith  in  the 
American  principle  of  liberty,  the  economic  tradition  of 
free  enterprise,  resolute  patriotism  and  support  of 
strong  national  defense. 

PIONEER  NEWSPAPERS  INCLUDE: 

KALB  NEWSPAPERS 

P.O.  Box  88,  Nampa,  Idaho  83651 

The  Idaho  Free  Press  •  Nampa,  Idaho 
The  News-Tribune  •  Caldwell,  Idaho 

SCRIPPS-IFFT  NEWSPAPERS 

P.O.  Box  431,  Pocatello,  Idaho  83201 

The  Idaho  State  Journal  •  Pocatello,  Ida. 

The  Daily  Chronicle  •  Bozenran,  Mont. 

The  Daily  Pioneer  •  Bemidji,  Minn. 

The  Daily  News  •  Havre,  Mont. 

SCRIPPS  -  WOOD  NEWSPAPERS 

P.O.  Box  578,  Mt.  Vernon,  Wash.  98273 

The  Skagit  Valley  Herald  •  Mt.  Vernon, 
Wash. 

The  Democrat-Messenger  •  Waynesburg, 

Pa. 

The  Daily  Herald  •  Monongahela,  Pa. 

The  Daily  Notes  •  Canonsburg,  Pa. 

The  Mountain  Statesman  •  Grafton,  W.Va. 

The  American  •  Anacortes,  Wash. 

The  Courier  •  Bentleyville,  Pa. 

SWIFT  NEWSPAPERS 

The  Herald  and  News  •  Klamath  Falls, 

Ore. 

The  Herald  Journal  •  Logan,  Utah 
The  Union  •  Grass  Valley,  Calif. 

The  News-Review*  •  Roseburg,  Ore. 

The  Daily  Tribune*  •  So.  Lake  Tahoe, 

Calif. 

The  Sierra  Sun-Bonanza*  •  Truckee,  Calif. 
*0wner  and  General  Manager,  Philip  E.  Swift 
Headquarters:  P.O.  Box  628,  Carson  City, 

Nev.  89701 


PIONEER  NEWSFRFERS 

JAMES  G.  SCRIPPS.  General  Manager 
W.  HOWARD  MENDENHALL,  Controller 
J.  V.  BRENNER,  Administrative  Assistant 

131  Mercer  St.,  Seattle  Wash.  98109 

HARRY  HENKE,  JR.,  General  Counsel 
40th  Floor,  900  4th  Ave.,  Seattle  Wash.  98164 


PROMOTION 


Famous  front  pages  pay  off 
as  Bicentennial  premiums 


By  Patricia  LaHatte 

Promotion  Manager 

Atlanta  Journal  and  Constitution 

What  better  or  more  timely  gift  could 
you  give  new  customers  or  your  old  ones 
as  we  approach  the  Bicentennial  year 
than  something  that  commemorates 
freedom  of  the  press  and  speech?  Some¬ 
thing  uniquely  yours  and  theirs  as  well 
with  a  sense  of  roots  and  history  and  that 
priceless  ingredient  handed  down  by  our 
founding  fathers,  the  freedom  of  their 
right  to  know. 

Consequently  the  Atlanta  Journal's 
and  the  Atlanta  Constitution's  collection 
of  Famous  Front  Pages  of  2(K)  years  has 
had  unprecedented  reception  by  both  old 
and  new  subscribers.  So  much  so  that 
our  first  press  run  of  25,(KK)  has  been 
exhausted  with  at  least  a  fourth  of  these 
counting  for  new  subscriptions.  And  an 
additional  15,()(K)  are  being  used  pre¬ 
sently. 

I  he  Famous  Fronts  circulation  pre¬ 
mium  had  a  three-fold  objective:  to  get 
new  subscribers,  to  have  present  ones 
renew  or  extend  their  subscriptions,  to 
convert  those  paying  weekly  by  carrier 
to  pay  through  the  id'fice.  F^ach  had  a 
13-week  paid-in-advance  minimum. 

Out  of  a  late  July  conversation  con¬ 
cerning  our  Bicentennial  exhibit  for  the 
Southeastern  State  Fair  with  our  execu¬ 
tive  vicepresident  and  general  manager 
I'homas  H.  Wood  came  the  idea  of  re¬ 
printing  front  pages  which  embodied  the 
many  struggles  for,  and  aspects  of  the 
freedoms  we  as  a  nation  have  experi¬ 
enced.  Tom,  a  businessman  with  a  deep 
sense  of  history  and  respect  for  a  news¬ 
paper's  responsibility  to  the  community 
it  serves,  gave  only  three  directions  to 
my  project:  wind  up  with  “freedom  of 
the  press'  finest  hour" — the  Watergate 
denouncement:  confine  my  choices  to  20 
pages  because  of  the  newsprint  crunch, 
and  be  ready  with  my  complete  edition 
for  a  late  August  press  run  so  that  we 
could  begin  the  promotion  right  after 
l.abor  Day. 

Why  did  I  think  people  would  want 
these  pages?  Because  of  years  of 
people-watching.  They  come  into  At¬ 
lanta  Newspapers'  lobby  largely  to  place 
those  immediate  result  classified  ads. 
turn  away  from  the  counter  and  start  to¬ 
wards  the  door — but  not  out.  They  are 
attracted  to  our  illuminated  display  of 
historic  front  pages  such  as  McKinley's 
death  with  the  headline  "President 
Chants  Hymn  as  He  Passes  From  Time 
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Into  World  Beyond;  Teddy  Roosevelt's 
landslide  victory  and  World  War  I  and 
ll's  ends.  They  reluctantly  leave  when 
they  realize  they  haven't  time  for  the 
Chicago  Fire,  the  San  Francisco  Earth¬ 
quake  or  the  Sinking  of  the  Titanic  and 
resolve  to  come  another  day. 

After  discussing  the  concept  with  cir¬ 
culation  personnel  the  consensus  was 
that  the  collection  should  reach  beyond 
our  own  newspapers'  beginnings  and  in¬ 
clude  the  colonial  and  confederate  press 

With  the  help  of  a  former  Journal  city 
editor.  Dr.  Harold  Davis,  now  chairman 
of  the  Department  of  Journalism,  Geor¬ 
gia  State  University,  1  located  a  mic¬ 
rofilm  .  rint  of  the  Georf>ia  Gazette,  Aug. 
17.  1774.  giving  an  account  of  a  Savan¬ 
nah  meeting  wherein  eight  resolutions 
were  drawn  up  to  be  sent  to  the  Crown, 
an  action  many  historians  agree  tipped 
Georgia  towards  the  Revolution.  1  next 
sought  a  Georgia  newspaper  which  had 
printed  Abraham  Lincoln's  F'mancipa- 
tion  Proclamation,  a  newspaper  feat 
worthy  of  noting  because  Georgia  was  at 
the  height  of  the  Civil  War  and  this 
document  freed  the  slaves  in  the  rebel 
states.  From  the  University  of  Georgia 
Special  Collection,  librarian  Mrs.  Wil¬ 
liam  Tate  came  a  copy  of  the  Confeder¬ 
ate  Union,  Jan.  20,  1X63.  carrying  the 
proclamation  in  its  entirety. 

Remaining  selections  from  our  news¬ 
paper  depict  the  many  facets  of  freedom, 
from  freedom  from  tyranny  to  freedom 
to  reach  the  impossible  dream.  Many 
contrast  what  has  happened  in  this  coun¬ 
try  with  a  free  press  and  with  those  not 
so  blessed.  Staff  promotion  writer 
Newell  Bryan  Tozzer,  a  former  history 
teacher,  did  much  of  the  research  for  the 
commentaries  under  each  page  to  put 
each  in  proper  perspective.  Among  the 
fronts  are  a  Journal  scoop  during  the 
Spanish  American  War  of  189S;  .Abdica¬ 
tion  of  the  Czar  of  Russia,  Women's  Suf¬ 
frage,  Bobby  Jones  Grand  Slam,  Hank 
Aaron's  hit  71.^  in  Atlanta:  Hitler's  Rise 
to  Power.  Pearl  Harbor.  D-Day,  JFK 
.Assassination,  Lindbergh's  Solo  .Across 
the  Atlantic,  Civil  Rights  test  in  Atlanta. 
Dr.  Martin  Luther  King's  Atlanta  funer¬ 
al.  The  Men  on  The  Moon,  the  Saigon 
Surrender  and  Nixon's  resignation.  The 
cover  recreated  The  Declaration  of  In¬ 
dependence. 

As  space  permitted  a  daily  ad  each 
with  a  coupon  was  run  in  page  size  with 
spot  red  or  blue,  or  three  column  ads  full 
depth.  .A  small  ad  highlighting  an  indi¬ 


vidual  page  also  ran  each  day.  A  flyer 
and  label  to  be  filled  out  and  returned 
with  each  payment  was  enclosed  in  the 
subscription  renewal  notices.  The  carrier 
incentive  program  paid  off  with  silver 
bicentennial  coins. 

A  30-second  spot  was  carried  on  four 
television  stations  for  the  first  two  weeks 
of  the  offer.  An  additional  spot  was  used 
for  one  week  in  mid  October. 

No  copies  of  the  Famous  Front  Pages 
of  200  Years  have  been  given  away  for 
public  relations  purposes. 

• 

Promotion  outpacing 
ads,  insurers  hear 

More  companies  are  increasing  their 
use  of  sales  promt>tion  at  the  expense  of 
media  advertising,  according  to  Joseph 
M.  Murtha,  president  of  a  New  York 
based  marketing  communications  firm. 

Speaking  at  the  National  .AssiKiation 
of  IJfe  Companies  conference  in  Palm 
Beach.  Fla.,  the  head  of  Sandgren  & 
Murtha  Inc.  told  insurance  marketers 
that  their  industry  among  others  had 
sharply  increased  their  usage  of  sales 
promotion  while  media  ad  investments 
have  declined  in  growth. 

“The  same  trend  is  noticeable  among 
banks  and  other  financial  institutions,  as 
well  as  in  most  consumer  product  indus¬ 
tries."  he  said. 

Murtha  claims  that  total  sales  promo¬ 
tion  expenditures  billed  out  at  $27.9  bil¬ 
lion  for  1975.  He  compared  this  with  the 
$19.4  billion  estimate  for  1975  on  print 
and  broadcast  media.  I  his  figure  is  lower 
than  those  normally  attributed  to  ad  to¬ 
tals  which  include  direct  mail,  outdoor, 
transit,  catalogs  and  other  advertising. 

But  Murtha  disputes  those  figures  ar¬ 
guing.  "The  big  problem  is  that  the  cost 
compilers  don't  always  agree  on  their 
basic  definitions  of  what  constitutes 
sales  promotion  activities.  Direct  mail 
and  public  relations  cost  are  often 
lumped  together  with  those  for  advertis¬ 
ing  in  print  and  broadcast  media."  They 
should  not.  he  argued. 

"...  Direct  mail  should  be  and  usually 
is  recognized  as  a  major  sales  promotion 
media.  Even  certain  types  of  print  adver¬ 
tising  are  primarily  consumer  promo¬ 
tions.  and  can  be  considered  within  the 
sales  promotion  category."  he  said. 

Of  the  $27.9  billion  spent  on  promo¬ 
tion.  Murtha  said  a  full  259?  went  into 
premiums,  incentives  and  specialties. 
Business  meetings  and  conventions  ac¬ 
counted  for  199?  while  direct  mail  was 
pegged  at  I  !'9? .  Trade  show s  and  exhibits 
also  had  159?  while  displays  accounted 
for  I  l*^?.  Production  costs  accounted  for 
Itr?  of  the  total  bill  while  59?  went  to  the 
purchase  of  promotion  ad  space. 
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Books  on  journalism,  editing,  writing  and  related  subjects  available  through  E&P’s  Book  Department 


113—  MY  FIRST  65  YEARS  IN  ADVERTISING  hy 

Maxwell  S(n  klu'ini.  I  he  l)e;in  of  Direct  Mail  Ad- 
\eitisinii.  recently  elected  to  the  Copy  writers'  Hall 
ol  l  ame,  discusses  techniques,  ads  and  headlines 
that  moved  billions  r)l' dollars  of  merchandise  I’rom 
sheir  to  customer.  2  Id  payes.  illustrated.  $9.95 

114 —  THE  TIN  KAZOO:  Television.  Polities,  oinl  the 
\ews.  hx  T'.dwin  Dioinoinl.  :\  critical  study  of 
broadcast  news  arguiny  that  the  impact  of  I  V  on 
national  audiences  is  considerably  less  than  is  gen¬ 
erally  belies ed.  Analyzes  a  number  of  misconcep¬ 
tions  demonstrating  that  television  news  is  not  as 
inl'luential  as  it  is  thought  to  be.  270  pages.  $9.95 

115—  HANDLING  NEWSPAPER  TEXT— A//  lllns- 

n tiled  (iiiide  to  Pnttiioy  .Veii-.v  into  Print,  hy  UnroUl 
i.vons.  editor  of ///(' .S/</;i/<(y  Times,  l.ondon.  From 
a  guide  to  text  type,  its  design  and  usage,  to  editing 
copy,  with  examples  applicable  to  the  U.S.  and 
(ireat  Mritain.  .700  pages.  $11.95 

116 —  NEWS  HEADLINES,  hy  Harold  llvans.  .An  illus¬ 
trated  guide  tr>  the  writing  of  headlines  as  well  as 
style  and  lypi>graphy  with  a  2.Vpage  glossary  of 
newspaper  terms  used  on  both  sides  of  the  .Atlantic 
and  II  pages  of  useful  svnonvms.  I.x()  pages. 

$11.95 

117—  NEWSPAPER  DESIGN,  .Mi  lllnstrated  C.nide 
to  Layout,  hy  Harold  Pvans.  .A  critical  examina¬ 
tion  i>r  newspaper  design  and  page  layout  drawing 
examples  from  the  U.S..  Cireat  Britain  and  other 
newspapers  around  the  world.  214  pages. $11.95 

118 —  NEWSMAKING,  hy  Bernard  Boslieo.  With  jour¬ 

nalistic  experience  and  a  degree  in  sociology,  the 
author  shows  how  the  relationship  between  the 
American  press  and  other  social  institutions  de¬ 
termines  the  press's  definition  of  news  and  how  it 
is  presented;  how  the  content  of  the  news  is 
shaped  by  the  dominant  values  of  .American  soci¬ 
ety.  IbO  pages.  $10.00 

119—  KNIGHTS  OF  THE  FOURTH  ESTATE,  The 

Storx  oj  the  Miami  Herald,  hx  .\i.xon  Smiley.. \ 
fasciiKiting  history  of  the  Herald  and  the  Knights 
interwoven  with  the  history  of  Miami  before  and 
after  the  Knights  bought  the  newspaper  with 
.^.^.000  circulation  for  S2.2.x  million  in  19.47.  .440 
pages,  indexed  and  illustrated.  $14.95 

120—  THE  MEDIA  IN  AMERICA,  hy  John  Tehhel. 

Mme  than  a  newspaper  history  ;  it  covers  the 
waterfront  of  communication.  "The  media  ought 
to  pay  less  attention  to  their  critics,  few  of  whom 
are  wi>rth  listening  to.  and  more  to  improving  their 
product  in  terms  of  thoroughness,  readability,  and 
accuracy  .  "  the  author  states.  $10.00 

121—  FEATURE  WRITING  FOR  NEWSPAPERS, 

/n  Daniel  R.  Williamson.  For  students  and  others 
interested  in  writing  features  for  newspapers. 
Basic  elements  and  techniques  explained  with 
suggested  exercises  and  practical  review  material. 
2 IS  pages,  indexed.  $12.50 


122—  SYLVIA  PORTER’S  MONEY  BOOK— 

fwenty -three  weeks  on  the  best  seller  list,  this 
famous  newspaper  columnist  tells  you  how  to  earn 
it.  spend  it.  save  it.  invest  it.  borrow  it — and  use  it 
to  better  your  life,  l  ive  years  in  the  writing,  "this 
book's  entire  purpose  is  to  prepare  you  to  win  in 
every  sphere  of  your  economic  life."  the  author 
says.  1  pages,  indexed.  $14.95 

123—  REVERSE  DICTIONARY  hy  Theodore  M. 

Bernstein,  consulting  editor  of  the  New  York 
Times.  I  he  author  of  "Headlines  and  Deadlines" 
has  created  an  unconventional  dictionary  listing  an 
array  (14.490  entries)  of  meanings  alphabetically 
and  gives  the  words.  277  pages.  $10.00 

124—  PHOTOGRAPHING  SPORTS:  Cainnriny>  the 

H.xeitemenl  oJ  Peoiile  in  Aelion.  One  of  the  "Mas¬ 
ters  of  Contemporary  Photography"  series  about 
the  work  of  Mark  Kauffman,  .lohn  Zimmerman  and 
Neil  I.eifer  in  Sports  lllnstrated.  Written  by  Sean 
Callahan  and  Gerald  Astor.  Well  illustrated.  9b 
pages.  $8.95 

125—  THE  PHOTOJOURNALIST:  Two  Women 
Explore  the  .Modern  World  and  the  Emotions  of 
Individtials.  Another  in  the  "Masters  of  Contem¬ 
porary  Photography"  series  about  the  work  of 
Mary  Kllen  Mark  and  .Annie  Leibovitz,  text  by 
•Adrianne  Marcus.  W'ell  illustrated,  with  section  on 
"tools  of  the  photqjournalist."  96  pages.  $7.95 

126—  HARPER  DICTIONARY  OF  CONTEMPOR¬ 
ARY  USAGE  hy  William  .Morris  and  .Mary  .Mor¬ 
ris  with  a  panel  of  146  language  experts.  Authors  of 
the  syndicated  column  "Words.  Wit  and  Wisdom" 
have  prepared  an  entertaining  and  informative 
guide  to  idioms,  slang,  vogue  words,  etc.,  with 
opinions  on  disputed  usage.  6.40  pages.  $15.00 

127—  FINANCIAL  DIRECT  RESPONSE  ADVER¬ 

TISING  hy  Riehard  L.  Eernandes.  The  senior 
vice  president  of  Albert  Frank-Guenther  Law.  Inc. 
Some  tips  and  do's  and  don'ts  about  "direct  re¬ 
sponse"  w  ith  contributions  by  other  executives  of 
the  well-known  agency.  112  pages.  $6.95 

MAIL  THIS  COUPON  TODAY! 


Editor  &  Publisher  Bookshelf 

850  Third  Ave.,  New  York,  N.Y.  10022 

Please  send  me  the  books  whose  numbers  I've 
indicated.  Payment  for  full  amount  enclosed. 

□  113 -  0  117 -  0  121 -  0  125 - 

□  1 1 4 -  □  1  1  8 -  □  1 22 -  □  1 26 - 

□  115 -  □119 -  □123 -  □127— 

□  116 -  □  120 -  □  124 -  (12/20/75) 

Name  _ 

Address  _ 

City  _ 

State _ Zip _ 


NEW  Herald-News  plant.  SKYLIGHTED  lounge  is  one  of  buildings  focal  points 

gather  there  and  enjoy  the  facilities. 

Interior  walls  are  thick  oak  paneling. 

Offices  are  spacious  with  clusters  of 
1 1“  W  desks  accommodating  3  people  at  a  clus- 

^  ter  in  the  business,  advertising  and  circu¬ 

lation  departments.  This  eliminates  the 
mode  of  department  walls  or  partitioned 
offices. 

Moving  into  the  neat,  noiseless  com¬ 
posing  room  compositors  are  going  about 
their  work  manning  the  Metro  equipment 
of  the  MGf)  Graphic  Systems  (Goss).  All 
classified  and  news  input  is  handled  in 
this  manner  to  render  the  plant  com¬ 
pletely  a  cold-type  operation.  Installa¬ 
tion  of  cold  type  began  in  1970  and  is 
now  universal.  Asked  about  the  possibil¬ 
ity  of  sometime  going  offset.  Blackburn 
said  a  move  in  that  direction  would  be 
relatively  easy. 

Video  display  terminals  abound  in 
editorial  (3).  classified.  (1).  composing 
room  scanners  (3).  2  for  ads  and  a  pro¬ 
duction  control  tube,  production  man¬ 
ager  Leon  Hove  pointed  out. 

Editorial  has  a  four-desk  cluster  ar¬ 
rangement.  The  VDTs  are  on  tables 
which  can  he  turned  in  any  direction. 

The  copy  control  desk  VOT  is  in  a 
strategic  position  for  the  slot  man  and  he 
also  can  view  the  other  terminals  without 
meandering  about  the  28-person  news¬ 
room  to  get  an  idea  of  w  hat  copy  is  com¬ 
ing. 

This  means  that  copy  is  fed  into  a 
scanner  unedited  and  called  up  for  edit¬ 
ing  on  the  copy  control  desk  (slotman's) 
tube. 

The  daily  editorial  staff  also  on  a  com¬ 
bined  basis  gets  together  3  weeklies 
called  World.  One  covers  the  county 
Joliet  is  in  (Will)  and  an  adjoining  county 
and  another  the  northern  portion  of 
Joliet's  county.  The  third.  Tri-County 
World  is  published  for  5  townships.  .^11 
are  distributed  on  a  controlled  circula¬ 
tion  basis,  each  press  run  approximating 
20.0(K).  The  daily  Herald-News  circula¬ 
tion  fluctuates  seasonally  between  46- 
48.000.  The  daily's  one-county  (Will) 
penetration  is  figured  at  6()^r.  Blackburn 
said. 


By  (lerald  B.  Healey 

A  veritable  garden  spot  complete  with 
large  fountain  set  in  a  small  lake  provid¬ 
ing  an  island  effect  could  convince  a  vis¬ 
itor  that  wrong  directions  had  been  given 
to  reach  the  new-  Joliet  (111.)  Herald- 
News  plant,  one  of  4  Illinois  Copley 
Newspapers. 

But  quickly,  as  the  serrated  Indiana 
limestone  building  becomes  clearly  visi¬ 
ble.  there  is  the  impression  it  is  a 
mosque-like  edifice  without  the  spires, 
presenting  a  highly  modern  facade  in  an 
industrial  park  setting. 

Reaching  the  interior  snack  lounge 
again  there  is  the  island  impression.  The 
lounge  is  ensconced  on  a  small  pond, 
tree  and  plant  lined,  its  skylighted  ex¬ 
panse  reached  by  a  wide  sideless  stone 
platform.  About  the  lounge  are  reclin¬ 
ing  chairs  and  pedestal  tables. 

Publisher  Bill  Blackburn  is  quick  to 
point  out  that  “we  decided  not  to  run  a 
restaurant  as  well  as  a  newspaper."  So 
the  delightful  facility  is  used  by  brown- 
baggers  and  those  who  utilize  the 
canteen-type  cafeteria. 

Explain  serrated  limestone.  Blackburn 
is  asked.  He  gazes  benignly  at  the  front 
of  the  impressive  structure  and  says  that 
the  limestone  was  plastered  on  the  walls 
in  wet  condition  and  at  a  certain  point  in 
the  drying  process  the  walls  were  gouged 
or  clawed  by  a  raking  machine.  This 
gives  the  serrated  or  random  groove  pat¬ 
tern  to  the  exterior. 

Before  the  guest  gets  a  look  at  the 
working  sections  of  the  building  he  sees 
the  42-seat  auditorium,  about  in  the  mid¬ 
dle  of  the  building.  Here  filmed  projected 
ad  presentations  are  viewed  by  Herald- 
News  advertisers  and  prospects,  corres¬ 
pondents  from  surrounding  tow  ns  gather 
for  instructional  meetings  and  there  are 
other  sessions  of  the  paper's  personnel. 
Publicity  chaiipersons  for  various  clubs 
have  met  there  with  the  women's  editor 
and  community  groups  are  invited  to 


DESK  arrangements  in  advertising  de¬ 
partment  of  Joliet  News-Herald. 

put  has  gone  to  180  pages  on  occasions. 

Classified  advertising  is  done  with 
VDTs  in  conjunction  with  the  MGD 
Metro  Reader.  There  are  23  fonts  for 
news  and  ads. 

The  8  Goss  press  units  are  using  N  APP 
plates  and  the  mailroom  is  Sta-Hi  equipped, 
with  a  Hans  Mueller  stuffer.  .Adver¬ 
tising  inserts  are  running  7  days  with  at 
least  one  broadsheet  insert  daily.  Color 
advertising  runs  about  3  times  each 
week.  The  composing  room  is  outfitted 
with  3  Compuscans  and  one  Photon. 
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TK«  following  linogo  tobulotiont  hovo  boon  compilod 
by  Modio  Rocords,  Inc.,  for  tfco  oiclusivo  pubKcotion  of 
Editor  &  Pubbshor.  Tkoy  moy  not  bo  roprintod  or 
pubtskod  in  any  form  wftbowt  tbo  oiplicit  pormiision 
from  Modio  Rocords,  Inc.  NOTE:  Nowspopors  morkod 
with  codo  bolow  includo  odvorlising  in  Porodo  or  Fam¬ 
ily  Woobly,  approiimoto  linogo  os  follows: 

*Porado— 64,304 
tFomify  Wookly— 57,493 

1975  1974 

AKRON,  OHIO 

Boocon  Jowrnol-o  .  3,276,858  3,221,221 

*Boacon  Jo«irnal-S  ...  .  1,366,278  1 ,309,862 

Grand  Totol  .  4,643,136  4,531,083 

NOTE:  Port-run  advortising —  Boocon  Journol-o  this 
yoar  3,276,858  inclvdos  128,120  linos;  last  yoor 
3,221,221  inchidos  64,896  Knos. 

Boocon  Journol-S  this  yoor  1,366,278  includos 
68,108  linos  lost  yoor  1,309,862  includos  81,000 
linos. 

NOTE:  8oocon  Journol-o  &S  chonged  from  eight  to 
sii-cohimn  Juno  2,  1975. 

ATLANTA,  GA. 

Constitution-m  .  3,633^68  3,881,681 

Journol-o  .  3,986,955  4,332,051 

Journal  &  Constitution-S  .  1 ,686,435  1,731,195 

Grond  Total  .  9,307,258  9.944,927 

NOTE:  Port-run  odvortising — Journol-o  this  yoor 
3,986,955  includos  198,252  linos;  lost  yoor  4,332,051 
includos  296,586  linos. 

BALTIMORE,  MD. 

‘Nows  Amoricon-S  .  789,411  903,195 

Nows  Affloricon-o  .  1,569,287  1,624,403 

Sun-m  .  1,723,032  1,807,918 

Sun-e  .  2,365,758  2,416,010 

Sun-S  .  1,920,192  1,981,009 

Grond  Totol  .  8,367,680  8,732,535 

NOTE:  Port-run  odvortising — News  Amoricon-S  this 
yoor  789,471  includes  95,220  linos;  lost  yoor 
903,195  includos  163,202  linos. 

News  Amoricon-o  this  yoor  1,569,287  includos 
46,032  (nos;  lost  yoor  1,624,403  includes  9,504 
lines. 

Sun-m  this  year  1,723.032  includos  24,000  linos. 
Sun-0  this  year  2,365,758  includos  129,840  linos. 
Sun-S  this  year  1,920,192  includes  19,920  lines. 

BATON  ROUGE,  LA. 

Advocote  (see  note)  ....  3,148,125  2,906,096 

•Advocote-S  .  953,330  855,591 

Grand  Total  .  4,101,455  3,761,687 

NOTE:  Advocote-m  ond  State  Times-o  sold  in  combino- 
tion;  linoge  of  one  edition,  Advocote-m  is  shown. 
NOTE:  Advocote-m,  Stote  Times-e  ond  Advocote-S 
changed  from  eight  to  sii  column  Sept.  1,  1975. 

BERGEN  COUNTY,  N.J. 


Record-e  .  2,857,957  2,758,526 

tRecord-S  .  1,287,964  1,109,693 

Grand  Totol  .  4,145,921  3,868,219 


NOTE:  Rocord-o  published  5  doys  o  week  only. 

NOTE:  Port-run  odvortising — Record-e  this  year 
2,857,957  includes  429,598  lines;  lost  year  2,758326 
includes  233,641  lines. 

Record-S  this  year  1,287,964  includes  272,472  lines; 
lost  yeor  1,109,693  includes  184,824  lines. 


BINGHAMTON,  N.Y. 

Press-e  . 

2,019,274 

1,857,084 

*Pr.»$-S  . 

677,196 

582,816 

Grond  Totol  . 

2,696,470 

2,439,900 

BOSTON, 

MASS. 

Herold  Americon-m  ... 

1,385,966 

1,322,329 

Herald  Advertiser-S  .... 

970,995 

935,878 

2,144,896 

1,977,737 

Globe-m  . 

2,501,291 

2.306,672 

‘Globe-S  . 

1,941,373 

2,178,748 

Grand  Totol  . 

8,944,521 

8,721,364 

NOTE:  Globe-e  published  5  days  o  week  only. 

NOTE:  Part-run  odvortising —  Herold  Advertiser-S  this 
year  970,995  includes  248,670  lines;  lost  yeor 
935,878  includes  270,457  lines. 

Giobo-S  this  yeor  1,941,373  includes  214,424  lines; 
test  yeor  2.178,748  includes  406,132  lines. 

BRADENTON,  FLA. 

Herold-e  .  983,428 

fHerold-S  .  473,498 

Grond  Totol  .  1,456,926 

NOTE:  Not  measured  by  Medio  Records  in  Oct.  1974. 
BUFFALO,  N.Y. 

Courier  Eipress-m  .  862,765  1,038,265 

‘Courier  Eipress-S  .  1,165,099  1,207,205 

News-e  .  3,181,486  3,680,820 

Grand  Totol  .  5,209,350  5,926,290 

NOTE:  Port-run  advertising — Courier  Express-m  this 
yeor  862,765  includes  10,471  lines;  lost  yeor 
1,038,265  includes  279  lines. 

Courier  Express-S  this  yeor  1,165,099  includes 
40,928  lines;  lost  yeor  1,207,205  includes  14,112 
lines. 

News-e  this  yeor  3,181,486  includes  87,264  lines; 
lost  yeor  3,6M,820  includes  102,816  lines. 


CAAAOEN,  NJ. 

Couner  Post-e  .  3,003,165  3,004^98 

NOTE:  Port-run  odvortising — Couner  Post-e  this  year 
3,003,165  includes  126,476  lines. 

CHICAGO,  ILL. 

Tnbune-m  .  6,127,469  6.179,669 

Tribune-S  .  2.747,404  2,836,759 

News-e  .  2,341,985  2,417,234 

Sun  Times-m  .  3,450,710  3371.175 

•Sun  Times-S  .  1,490,781  1,554,197 

Grand  Total  .  16,158,349  16359,034 

NOTE:  Port-run  advertising — Tribune-m  this  year 
6,127,469  includes  2,271,270  lines;  last  year 
6.179.669  includes  2,203,764  lines. 

Tribune-S  this  year  2,747,404  includes  787,007  lines; 
lost  year  2,836,759  includes  766,596  lines. 

News-e  this  yeor  2,341,985  includes  488,038  lines; 
lost  yeor  2.417,234  includes  285,075  Knes. 

Sun  Times-m  this  yeor  3,450,710  includes  329,062 
knes;  lost  yeor  3,371,175  includes  239,955  lines. 

Sun  Times-S  this  year  1,490,781  includes  506,283 
lines;  lost  yeor  1,554,197  includes  496,312  lines. 
NOTE:  Tribune-m  &  chonged  from  eight  to  nine-column 
July  1,  1975.  The  Chicogo  newspapers  agreed  to 
hove  Tribune  reported  both  woys.  This  data  reflects 
octuol  nine-column  meosurements. 

NOTE:  C^  cage  1974  figures  from  Newstodt  Report. 

CINCINNATI,  OHIO 

Enquirer-m  .  3,228,149  2.974,095 

Enquirer-S  .  1,623,949  1,599,908 

Post-e  .  2,690,902  2,623,253 

Grond  Total  .  7,543,000  7,197,256 

NOTE:  Port-run  advertising — Post-e  this  yeor  2,690,902 
includes  44,960  lines. 

NOTE:  Post-e  effective  June  2.  1975  ond  Enquirer-m&S 
effective  June  3,  1975  chonged  from  eight  to  nine- 
column.  Data  in  this  report  reflects  actual  nine- 
column  measurements. 

CLEVELAND,  OHIO 

Plain  Deoler-m  .  3,619,730  3,675,804 

Ploin  Deoler-S  .  1,643,233  1,712,227 

Press-e  .  2,980,672  3,119,938 

Grand  Total  .  8,243,635  8,507,969 

NOTE:  Port-run  odvortising — Ploin  Deoler-m  this  year 
3,619,730  includes  300,090  lines;  lost  year  3,675,804 
includes  264,482  lines. 

Plain  Deoler-S  this  year  1,643,233  includes  41,107 
lines;  lost  year  1,712,227  includes  53,206  lines. 
Press-e  this  year  2,980,672  includes  358,100  lines; 
lost  yeor  3,119,938  includes  452,821  lines. 

NOTE:  Effective  Sept.  1,  1975  the  Ploin  Deoler-m&S 
changed  from  eight  to  nine-column.  Press-e 
changed  from  eight  to  nine-column.  Data  in  this 
report  reflects  octuol  nine-column  measurements. 
COLUMBUS,  GA. 

Enquirer-m  .  1,565,895 

Udger-e  .  1,508,057 

‘Ledger  Enquirer-S  ....  523,933 

Grand  Total  .  3,597,885 

NOTE:  Port-run  odvortising — Enquirer-m  this  yeor 
1,565,895  includes  81,082  lines. 

Ledger-e  this  yeor  1,508,057  includes  90,946  lines. 
Ledger-Enquirer-S  this  year  523,933  includes  8,500 
lines. 

NOTE:  Not  measured  by  Medio  Records  in  1974. 
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COLUMBUS,  OHIO 

Dispotch-e  .  3,280,659  3,298,381 

Dispotch-S  .  1,674,631  1,742,589 

Citizen  Journol-m  .  1,132,925  1,164,933 

Grand  Total  .  ~6,088,215  6,205,903 

NOTE:  Port-run  odvortising — Dispotch-e  this  yeor 
3,280,659  includes  76,957  lines. 

DALLAS,  TEXAS 

News-m  .  4,085,626  3,896,216 

News-S  .  1,367,809  U76,620 

Times  Herold-e  .  3,590,475  3,510,061 

•Times  Herald-S  .  1,391,807  1,433,480 

Grand  Totol  .  10,435,717  10,216,397 

NOTE:  Part-run  advertising — News-m  this  year 
4,085,626  includes  296,792  lines;  lost  yeor  3,896,216 
indues  180,849  lines. 

News-S  this  yeor  1.367,809  includes  90,480  lines; 
lost  yeor  1,376,620  includes  2,880  lines. 

Times  Herold-e  this  year  3,590,475,  includes 
109,372  lines;  lost  yeor  3310,081  includes  135,810 
lines. 

Times  Herold-S  this  year  1,391,807  includes  87,716 
knes;  lost  yeor  1,433,480  includes  91,264  lines. 

DAYTON,  OHIO 

Journol-Herold-m  .  2,623,204  2,520,684 

News-e  .  2,831,794  2,723,774 

•News-S  .  .  868,570  892,608 

Grond  Totd  .  6,323,568  6,137,066 

NOTE:  Journol  Herold-m  this  yeor  2,623,204  includes 
185,251  knes;  lost  yeor  2320,684  includes  107,889 
knes. 

News-e  this  yeor  2,831,794  includes  191,940  lines; 
lost  yeor  2,723,774  includes  132,832  knes. 

NOTE:  News-e&S  ond  Journal  Herold-m  chonged  from 
eight  to  nine  column  Oct.  6, 1975.  Doto  in  this  report 
reflects  octuol  nine  column  meosurements. 

DENVER,  COLO. 

Rocky  Mt.  News-m  .  3,539,836  3,719,164 

‘Rocky  Mt  News-S  .  .  687,936  820,435 


First  Ten  Months 
Department  Stores 
(Included  in  Retail) 


1,881,815  l,715,40:i  +1(;«,412 
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[RIE,  PA. 

Tmik  (m*  MX)  .  1.727.SSS  1,789458 

‘Tim»  N«w,  S  .  814,329  724,291 

Grand  Total  .  2,541,884  2413,849 

NOTE:  News-m  ond  Times-e  sold  in  combinotion;  knoge 
of  one  edition,  Times-e  is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  .  3,986,306  4,064,663 

‘News-S  .  1,293,231  1,462,343 

News-Sot .  762,342  778306 

Grand  Totol  .  6,041,879  6,305,512 

NOTE:  News-e  pubkshed  5  doys  a  week  only. 

NOTE:  Port-run  advertising — News-e  this  yeor 
3,986,306  includes  188,936  knes;  last  year  4,064,663 
includes  150,554  knes. 

NOTE:  News-e,sot.&S  chonged  from  eight  to  six  column 
Moy  12,  1975. 

FORT'WAYNE,  IND. 

Journal  Gozette-m  .  1314,875  1,762,748 

‘Journal  GozeHe-S  .  610,361  679,867 

News  Sentinel-e  .  2,033360  2,303,494 

Grond  Totol  .  4,158,796  4,746,109 


Ad  Expenditure  Trends 
October  1975 

A  summary  of  newspaper  advertising  eompiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — (>4  Cities  Report 
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(000)  (000)  (OOO) 

Classifications  Omitted  Omitted  Omitted  Vc 

Retail 

October . $  217,(!07  $  192,998  +  24,(509  ^12.8 


Poil-a  .  3,718,062  4,047,709 

Pasl-S  .  1,535,961  1,749,110 

Grand  Total  .  9,481,795  10,336,418 

NOTE:  Port-run  odvortising — Post-e  this  year  3,718,062 
includes  172,834  knes;  lost  yeor  4,047,709  includes 
171,998  knes. 

NOTE:  Post-e&S  chonged  from  eight  to  nine  column 
Oct.  6,  1975.  Doto  in  this  report  reflects  octuol  nine 
column  meosurements. 

DETROIT,  MICH. 

Free  Press-m  .  2,297,194  2,238,058 

‘Free  Press-S  .  865,992  1,004,883 

News-e  .  3,497,879  3,612,067 

News-S  .  1,731,080  1,689,078 

Grond  Total  .  8,392,145  8,544,086 

NOTE:  Port-run  odvortising — Free  Press-m  this  year 
2,297,194  includes  246,763  knes;  lost  yeor  2,238,058 
includes  305,074  lines. 

Free  Press-S  this  year  865,992  includes  187,004 
lines;  lost  yeor  1,004,883  includes  248,322  lines. 
News-e  this  year  3,497,879  includes  514,535  lines; 
this  yeor  3,612,067  includes  539,228  knes. 

News-S  this  yeor  1,731,080  includes  315,762  lines; 
lost  yeor  1,689.078  includes  220335  lines. 
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58,:5())) 

54,5(58 
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+ 

7.0 

F’ir.st  Ten  Months 
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First  Ten  Months 
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.\utomotive 

October  . 

9,8(59 

9,728 

+ 
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+ 

1.4 

p-irst  Ten  Months 

80,187 

9:5,782 

- 

1:5,595 

14.5 

F'inancial 

October  . 

i:5,480 

14,097 

- 

(517 

- 

4.4 

First  Ten  Months 

109,745 

11:5,106 

- 

:5,;5(51 

- 

.-5.0 

Classified 

October  . 

85,695 

79,112 

6,.58:5 

+ 

8.:5 

First  Ten  Months 

8:51,49:5 

840,9(52 

- 

9,469 

- 

1.1 

Total  .Advertising 

October  . 

, .  :579,80() 

.-545,771 

+ 

:54,()29 

+ 

9.8 

First  Ten  Months 

:5,:549,(56(5 

.-5,190,897 

+  158,7(59 

+ 

5.0 

FRESNO,  CALIF. 

Bee-e  .  2,316,199 

*Bee-S  .  838,225 

Grond  Total  . .  3,154,424 

NOTE:  Figures  not  ovoiloble  for  1974. 

HARTFORD,  CONN. 

Couront-m  .  3,162,644  3,020,623 

•Couront-S  .  1,691,228  1,604,715 

Times-e  .  1,032,869  1,395,112 

tTimes-S  .  326,435  433,480 

Grand  Totol  .  6,213,176  6,453,930 

NOTE:  Port-run  odvortising  Couront-S  this  year 
1,691,228  includes  312,456  knes;  lost  yeor  1,604,715 
includes  250,960  lines. 

Times-S  this  year  326,435  includes  53,549  knes;  lost 
year  433,480  includes  66,416  lines. 

Times-e  this  yeor  1,032,869  includes  69,580  lines. 

HONOLULU,  HAWAII 

Advertiser-m  .  2,872,383  2,977,488 

Stor  8ulletin-e  .  2,960,278  3.197,110 

‘Stor  Bulletin  & 

Advertiser-S  .  1,044,649  1,083,475 

Grand  Totol  .  6,877,310  7,258,073 

HOUSTON.  TEXAS 

Chronicle-e  .  5,096,011  5,213,906 

Chronicle-S  .  2,062,193  2,025,970 

Post-m  .  4,259,639  4,378318 

‘Post-S  .  1,496,273  1,417,403 

Grond  Totol  .  12,914,116  13,035,797 

NOTE:  Port-run  advertising — Chronicle-e  this  yeor 
5,096,01 1  includes  749,640  knes;  lost  year  5,213,906 
includes  618,163  lines. 

Chronicle-S  this  year  2,062,193  includes  338,684 
knes;  lost  yeor  2,025,970  includes  159,536  knes. 
Post-m  this  year  4,259,639  includes  526,973  lines; 
lost  year  4,378,518  includes  497,956  lines. 

Post-S  this  year  1,496,273  includes  241336  knes; 
lost  year  1,417,403  includes  87,506  lines. 

NOTE:  Chronicle-e&S  end  Post-m&S  changed  from 
eight  to  nine-column  July  1,  1975.  Doto  in  this  report 
reflects  octuol  nine-column  measurements. 

JACKSONVILLE.  FLA. 

Times-Union-m  .  3, V  ’,348  3,277,849 

‘Times-Union-S  .  96tL254  937,716 

Journol-e  .  1,916,034  1,978,859 

Grand  Totol  .  6,023,636  6,194,424 

NOTE:  Port-run  odvortising — Times-Union-m  this  year 
3,147,348  includes  446,051  knes;  lost  year  3,277,849 
includes  61,288  knes. 

Times  Union-S  this  yeor  960,254  includes  84,264 
knes. 

Journol-e  this  year  1,916,034  includes  83,488  lines. 

LEXINGTON.  KY. 

Herold-m  .  1,794,989 

Leoder-e  .  1,681,042 

‘Herald  Leeder-S  .  759,380 

Grand  Total  .  4,235,411 

NOTE:  Not  measured  by  Medio  Records  in  Oct.  1974. 

LITTLE  ROCK,  ARK. 

Arkonsos  Goiette-m  ...  1,743,395  1,644,307 

‘Arkonsos  Gozette-S  .  . .  604,022  607,065 

Arkonsos  Democrot-e  ...  797,037  1,086,684 

fArkonsas  Democrot-S  .  .  322,611  390324 

Grand  Totol  .  3,467,065  3,728,380 

LONG  ISLAND,  N.Y. 

Newsdoy-e  .  3,641,428  3,665,055 

Newsdoy-S  .  1,310,972  1,112,823 

Grond  Totol  .  4,952,400  4,777,878 

NOTE:  Port-run  odvortising — Newsdoy-e  this  year 
3,641,428  includes  851,013  knes;  lost  yeor  3,665,055 
includes  807,816  knes. 

Newsdoy-S  this  year  1,310,972  includes  443,746 
knes;  lost  yeor  1,112,823  includes  388,388  lines. 

LOS  ANGELES,  CALIF. 

Times-m  .  6,982,061  7,061,786 

Times-S  .  3,447,939  3,563354 

Herald  Exominer-e  .  857,419  874395 

Herald  Exominer-S  .  228,929  259381 

Grand  Totol  .  11,516,348  11,759,616 

NOTE:  Port-run  odvortising — Times-m  this  year 
6,982,061  includes  1,947,356  lines;  lost  year 
7,061,786  includes  1,963,592  knes. 

Times-S  this  yeor  3,447,939  includes  1,277,646  lines; 
lost  yeor  3,563,354  includes  1,204,040  lines. 

{Continued  on  page  28^ 
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^  1975  1974 

MACON,  GA. 

UI«groph.m  .  1,188,086  1,204,446 

Ntwi-e  1,273,420  1,296,975 

*Tetegra|>h  &  N*ws-S  .  .  506,368  486,234 

Grond  Totol  .  2,967.874  2,987,655 

NOTE:  Port-run  odvortising  Tolegroph-m  thij  yoor 
1,188,086  includtt  307  linos,  lost  yoor  1,204,446 
includot  7,531  linos. 

Nows-o  this  yoor  1,273,420  includos  307  linos;  lost 
yoor  1,296,975  includos  8,182  linos. 

Tologroph  &  Nows-S  this  yoor  506,368  includos  366 
linos;  lost  yoor  486,234  includos  17,947  linos. 
NOTE:  Tologrom-m  &  Nows-o  hos  o  combinod  Sot. 
odition,  linogo  is  only  shown  in  Nows-o. 


MANCHESTER,  N.H. 


Union  loodor-d 

1,552,699 

1,425,330 

fNow  Hampshire  Nows-S 

515,645 

484,887 

Grand  Totol 

2,068,344 

1,910,217 

MIAMI, 

FLA. 

Herald-m  .  .  . 

4,306.837 

5,034,967 

Herold-S 

1,834.042 

2,154,183 

Nows-o 

1,840.654 

2,112,218 

Grand  Totol 

7,981,533 

9,301,368 

NOTE:  Port-run 

odvortising — Horold-n 

this  year 

4,306,837  includos  130,331  linos;  lest  yoor  5,034,967 
includos  277.608  linos. 

Horeld-S  this  yoor  1,834,042  includos  105,180  linos; 
lost  yoor  2,154.183  includes  133,700  linos. 

Nows-e  this  yoor  1,840,654  includos  57,960  linos; 
lost  yoor  2,112,218  includos  57,960  linos. 

NOTE:  Horold-m&S  ond  Nows-o  chonged  from  eight  to 
sii  column  Mor.  3,  1975. 

MILWAUKEE,  WIS. 


Sontinol-m  .  1,792,061  1.827,546 

Journol-o  .  4,017,774  4,302,088 

Journol-s  .  2,175,550  2,123,958 

Grond  Totol  .  7,985,385  8,253.592 


NOTE:  Port-run  odvortising — Sontinol-m  this  yoor 
1,792,061  includos  8,500  linos;  lost  yoor  1,827,546 
indues  11,845  linos. 

Journel-o  this  yoor  4,017,774  includos  305,504  linos; 
lost  yoor  4,302,088  includos  334,165  hnos. 
Journol-S  this  yoor  2,175,550  includos  205,347  linos; 
lost  yoor  2,123,958  includes  209,317  linos. 

NASHVILLE,  TENN. 


Bonnor-o  .  2,512,159  2,509,405 

Tonnossoon-m  .  2,525,807  2,462,553 

Tonnossoon-S  .  887,020  888,718 

Grond  Totol  .  5.924,986  5,860,676 


NOTE:  Port-run  ndv^rtising — Bonnor-o  this  yoor 
2,512,159  includes  45,776  hnos. 

Tonnossoon-rn  this  yoor  2,525.807  includos  52,336 
linos. 

Tonnossoon-S  this  yoor  887,020  includos  74,320 
linos. 

NEW  HAVEN,  CONN. 

Journol  Courior-m  .  1,767,591  1,661,174 

Rogistor-o  .  2,321,476  2,190,462 

*Rogistor-S  .  1,399,140  1,389,127 

Grond  Totol  .  5,488,207  5,240,763 

NOTE:  Port-run  odvortising — Rogistor-S  this  year 
1,399,140  includos  79,288  linos;  lest  year  1,389.127 
includos  106,008  linos. 

NEW  YORK,  N.Y. 


fimos-m  .  3,063,047  3.454.141 

Times-S  .  3.136.871  3,418,519 

Nows-m  .  2,725,177  2.604,358 

Nows-S  .  2,344,612  2.435.280 

Post-o  1.176.874  1,281,496 

Grond  Totol  .  12,446,581  13,193,794 


NOTE:  Port-run  odvortising — Timos-S  this  yoor 
3,136,871  includos  518,499  linos;  lost  yoor  3,418,519 
includes  506,612  linos. 

Nows-m  this  yoor  2,725,177  includos  1,116.177 
linos;  lost  yoor  2,604,358  includos  1,087,806  linos. 
Nows-S  this  yoor  2,344,612  includos  1,435,323  linos; 
lost  year  2,435,280  includos  1,417,459  linos. 
NEWARK,  N.J. 


Stor  lodgor-m  .  2,821,238  2,950,065 

*Stor  Lodgor-S  .  1,831,654  1,911,126 

Grond  Totol  .  4,652.892  4461,191 


NOTE:  Port-run  odvortising — Stor  Lodgor-m  this  yoor 
2,821.238  includos  80,313  linos;  lost  yoor  2,950,065 
includos  105,903  linos. 

Stor  Lodgor-S  this  yoor  1,831,654  includos  87,056 
linos;  lost  year  1,911,126  includos  72,672  linos. 

ORLANDO,  PLA. 

Sentinel  Stor-d  3.282,847  3,757,797 

‘Sentinel  Stor-S  .  1.191,598  1,288,731 

Grond  Total  .  4,474,445  5,046,528 

NOTE:  Port-run  odvortising — Sentinel  Stor-d  this  year 
3,282,847  includes  523,475  linos;  lost  yoor  3.757,797 
includos  551,559  Knos. 

Sentinel  Stor-S  this  yoor  1,191498  includos  140,703 
Inos;  lost  yoor  1,2U,731  includos  189,076  hnos. 
PHILADELPHIA,  PA. 


Buliotin-o  .  3,130,447  3,331,861 

•Bullotin-S  .  1,123,315  1,352,751 

Inquiror-m  .  2,060,436  2,096.656 

Inquiror-S  .  2,183,328  2,175,011 

Nows-o  .  1,077,491  1,115,090 

Grond  Totol  .  9,575,017  10,071,369 


NOTE:  Port-run  advertising — Bullotin-o  this  yoor 
3,130,447  includos  944,593  hnos;  lest  yoor  3431,861 
includos  1,035,803  hnos. 

Bullotin-S  this  yoor  1,123415  includos  395,395  hnos; 
lost  year  1452.751  includos  484,344  hnos. 
Inquiror-m  this  yoor  2,060,436  includos  110,524 
linos;  lost  yoor  2,096,656  includos  255,995  hnos. 
Inquiror-S  this  yoor  2,183,328  includos  471,298 
hnos;  loft  yoor  2,175,011  includos  560,279  hnos. 


Nows-o  lost  yoor  1.115.090  includos  17,920  hnos. 
NOTES:  Bullotin-o8S  chonged  from  eight  to  six-column 
Moy  19.  1975. 

lnquiror-m8S  chonged  from  eight  to  six-column 
Moy  19.  1975. 

Nows-o  chonged  from  six  to  five-column  May  19, 
1975.  Dote  in  this  report  covering  Nows-o  &  reflects 
converted  six-column  hnogo. 

PITTSBURGH,  PA. 

Post  GozoHo-m  .  904,658  976,181 

Pross-o  .  2,248,255  2,261,866 

•Pross-S  .  1,673.744  1,611,747 

Grand  Totol  .  4,826,657  4,849,794 

NOTE:  Port-run  advertising — Pross-o  this  yoor 
2,248,255  includos  78,817  hnos;  lost  year  2,261,866 
includos  70,977  hnos. 

Post  Gozotfo-m  this  yoor  904,658  includos  8,596 
linos. 

NOTE:  Post  Gozotto-m  ond  Pross-o&S  chonged  from 
eight  to  nine-column  Sept.  1,  1975.  Doto  in  this 
report  reflects  ectuol  nine-column  moosuromonts. 

PROVIDEP4CE,  R.l. 

Bullotin-o  .  2,288,941  2,255,521 

Journol-m  .  1,731,816  1,791,497 

Journol-s  .  1,354,364  1,394,341 

Grand  Totol  .  5475,121  5,441,359 

NOTE:  Port-run  advertising — Bullotin-o  this  yoor 
2,288,941  includos  293,692  hnos,  lost  yoor  2,255,521 
includos  214,551  hnos. 

Journol-S  this  year  1,354,364  includos  78,232  hnos. 
NOTE:  Bullotin-e  and  Journal-m  have  o  combinod  Sot. 
edition;  linage  is  only  shown  in  Bullotin-o. 

ROCHESTER,  N.Y. 

Domocrot  &  Chroniclo-m  2,129,605  1,952,864 

Domocrot  &  Chroniclo-S  .  1,029,898  1,081,477 

Times  Union-o  .  2,217,707  2.317,737 

Grand  Totol  .  5,377,210  5.352,078 

NOTE:  Port-run  odvortising — Domocrot  &  Chroniclo-m 
this  year  2,129,605  includos  86,320  linos;  lost  yoor 
1,952,864  includos  26,352  hnos. 

Domocrot  &  Chroniclo-S  this  yoor  1,029,898  includos 
29,716  hnos.  lost  yoor  1,081,477  includes  11,930 
hnos. 

Timos-Union-o  this  year  2,217,707  includos  29,120 
hnos. 

NOTE:  Domocrot  8  Chroniclo-m&S  ond  Times  Union-o 
changed  from  eight  to  nine  column  Oct.  20,  1975. 
Dote  in  this  report  reflects  octuol  nine  column  moo¬ 
suromonts. 


SHREVEPORT,  LA. 

Journol-o  1.697.368  1,623,055 

Timos-m  .  2,496,305  2.347,405 

Timos-S  .  854,747  798,343 

Grond  Total  .  5,048,420  4,768,803 

SYRACUSE,  N.Y. 

Horoid  Joumol-o  .  2,016,389  2,197,734 

‘Horold  Amoricon-S  ....  882,389  871,395 

Post  Stondord-m  .  1,090,781  1,218,737 

Grand  Totol  .  3,989,559  4,287,866 

NOTE:  Port-run  odvortising — Horoid  Journol-o  this 
year  2,016,389  includos  6,386  linos;  lost  yoor 
2,197,734  includos  3,977  hnos. 

Horoid  Amoricon-S  this  year  882,389  includos 
10,698  hnos;  lost  yoor  871,395  includos  18,959  hnos. 
Post  Stondord-m  this  year  1.090,781  includos  15,874 
hnos;  lost  year  1,218,737  includos  14,403  linos. 

TALLAHASSEE,  FLA. 

Domocrot-o  .  1,575,477  1,660,945 

•Domocrot-S  .  524,203  559,176 

Grand  Total  .  2,099,680  2,220,121 

NOTE:  Port-run  odvortising — Domocrot-o  this  yoor 
1,575,477  includos  8,596  hnos;  lost  yoor  1,660,945 
includos  11,930  linos. 

TAMPA,  FLA. 

Tribuno-m  .  3,488,991  3,910,917 


DAVENPORT,  IOWA 

1,623,055  Ouod-Crty  Timos-o&m  3.083,934 

2,347,405  Quod-City  Timos-S  .  769.370 

798,343  Grond  Totol  .  3,853,304 


Timos-o  .  2,036403  2,301,023 

Grond  Totol  .  6,645,523  7,497,076 

NOTE:  Port-run  odvortising — Tribuno-m  this  yoor 
3,488,991  includos  261,248  linos;  lost  yoor  3,910,917 
includos  386,178  hnos. 

NOTE:  Tribuno-m&S  ond  Timos-o  chonged  from  eight  to 
nine  column  Oct.  27,  1975.  Dote  in  this  report  re¬ 
flects  actual  nine  column  moosuromonts 


DES  MOINES,  IOWA 

Rogistor-m  .  1.010,636  860,945 

Tribuno-o  .  1,528,667  1,386,312 

8n«ittor-S  .  874489  770445 

Grond  Totol  .  3,413,692  3,018,102 

NOTE:  Rogistor-m-197,080  hnos  in  1975;  Port-run 
odvortising— Rogistor-S  includos  this  year  115.194 
hnos;  lest  yoor  97,736  hnos. 

DULUTH,  MINN. 

Nows-Tribuno-mS  .  1,795.000  1,658,000 

Horold-o  .  1,075,000  1,061,000 

Grond  Total  .  2,870.000  2,719,000 

NOTE:  Does  not  includo  Parade  or  Family  Weekly. 

EDMONTON,  ALTA. 

Journel-o  .  4,537.596  4,206,803 

FORT  COLLINS,  COLO. 

Colorodoon-oS  .  1,384402  1,450,456 

NOTE:  Includos  inserts — 93,912  hnos  in  1975;  110,768 
hnos  in  1974. 

FREMONT,  NEB. 

Tribuno-o  .  915.572  775,334 

NOTE:  Includes  inserts — 125,216  hnos  in  1975,  77,056 
hnos  in  1974. 

GARY,  IND. 

Tribuno-oS  .  2,800,000  3,036,000 

NOTE:  Does  not  includo  Porode  or  Family  Weekly. 
Port-run  odvortisino  included:  266,000  hnos  in  1975, 
281,000  hnos  in  1974. 


GRAND  FORKS,  N.D. 

Horold-oS  .  1,204,000  1,379,000 

TRENTON,  N.J.  NOTE:  Port-run  odvortising— 8,000  hnos  in  1975;  none 

Timos-o  .  1,798.039  1,653,771  in  1974  Qom  not  includo  Porodo  or  Fomily  Weekly. 

tTimos  Advortisor-S  ..  ..  830,932  1,038,718  r-ooeuwii  1  o  «  r 

“r,  2,590,336 

^Grond  Totol  ,  ^  ,  4,031,4m  4,172,784  .  1,718,542  1,859,534 

NOTE:  Timos-o  published  5  doys  o  week  only;  oftoctivo  r  j  t  .  i  <  tM 

S.pt.  13,  1975  will  b,  published  6  days  .  W..I.  Grand  Totol  4,145,582  4,449,872 

NOTE:  Port-run  odvortising — Times  Advortisor-S  this  INDIANAPOLIS,  IND. 

yoor  U0,932  includos  8,598  linos.  Stor-m  3,271,493 

NOTE:  Timos-o  ond  Times  Advortisor-S  chonged  from  Nows-o  .  2,569,094 


INDIANAPOLIS,  IND. 

.  3,271,493 


SACRAMENTO,  CALIF. 

Boo-e  .  3,336,848  3,234,595 

*Boo-S  .  946.631  940.466 

Union-m  .  1,899,050  1,982,147 

tUnion-S  .  290.385  277,025 

Grand  Totol  .  6,472,914  6,434,233 

NOTE:  Port-run  odvortising — Boo-o  this  yoor  3,336,848 
includos  324,224  hnos;  lost  yoor  3,234,595  includes 
11,930  linos. 

Beo-S  this  yoor  946,631  includos  39,500  linos. 
Union-m  this  yoor  1,899,050  includos  129,611  linos. 
Union-S  this  year  290,385  includes  1,520  hnos. 

NOTE:  Boo-o&S  ond  Union-m&S  chonged  from  eight  to 
nine-column  Sept.  1,  1975.  Date  in  this  report  ro- 
flocts  octuol  nine-column  moosuromonts. 

ST.  PETERSBURG.  FLA. 

Indepondont-o  2,318,110  2,60U87 

Timos-m  .  4,043,314  4,596.533 

Timos-S  .  1,352,752  1,559.634 

Grond  Total  .  7,714,176  8,757,554 

NOTE:  Part-run  odvortising — Indopondont-o  this  year 
2,318,110  includos  22,704  hnos;  lost  year  2,601,387 
includos  17,000  hnos. 

Timos-m  this  yoor  4,043,314  includos  903,294  hnos; 
lost  yoor  4,596,533  includes  1,094,664  hnos. 

Timos-S  this  yoor  1,352.752  includos  232,299  linos; 
last  yoor  1,559,634  includos  332,356  hnos. 

SAN  ANTONIO,  TEXAS 

Expross-m  .  2,296,437  2,366,305 

tExpross-Nows-S  923,490  1,073,239 

Express  Nows-sot .  401,662  431,992 

Nows-o  .  2,204,771  2,198,845 

Light-0  .  2,633,000  2,697,202 

•Light-S  .  1,047,400  1,129,095 

Light-sot .  284,575  293,952 

Grond  Total  .  9,791,335  10,190,630 

NOTE:  Expross-m,  Nows-o  and  Light-o  pubhshod  5  doys 
0  week  only. 

SAN  DIEGOp  CALIF. 

Union-m  .  2,967,448  3,026,583 

‘Union-S  .  1.167,020  1,228,038 

Tribuno-o  3,381,383  3,462,233 

Grond  Totol  .  7,515,851  7,716,854 

NOTE:  Pert-run  odvortising — Union-m  this  year 
2,967,448  includos  191,792  hnos. 

Union-S  this  yoor  1,167,020  includos  30,732  hnos. 
Tribuno-o  this  year  3,381,383  includes  202,864  hnos. 

SAN  FRANCISCO,  CALIF. 

Chroniclo-m  .  2,107,166  2,192,260 

Exominor-o  .  2.131,303  2,195,561 

Examiner  8  Chroniclo-S  .  1,090,906  1,110,207 

Grond  Totol  .  5,329475  5,498,028 

SAN  JOSE  CALIF. 

Morcury-m  .  4.527,039  4,441.042 

Nows-o  .  4.484.372  4.459,805 

‘Morcury-Nows-S  .  1,373459  1,248.774 

Grond  Totol  .  10,384,970  10,149,621 

NOTE:  Port-run  odvortising — Morcury-m  this  yoor 
4427,039  includos  194,717  hnos;  lost  yoor  4,441,042 
includos  233,278  hnos. 

Nows-o  this  yoor  4,484,372  includos  194,631  hnos 
lost  yoor  4,459.805  includos  233,278  hnos. 


nine  to  six-column,  Sopt.  10,  1974.  Dote  in  this 
report  reflects  converted  linogo  to  eight-column 
format,  effective  Mor.  1,  1975. 

WASHINGTON,  D.C. 

Po$t-m  .  2,469,451  5,073,725 

‘Post-S  .  1,011.659  2,340,726 

Ster-Nows-o  .  4,328,369  2,703,901 

tStor-Nows-S  .  1,733,709  1,025,653 

Grand  Totol  .  9,543,188  11,144,005 

NOTE:  Port-run  odvortising — Post-m  this  yoor 
2.469,451  includos  36,490  hnos;  lost  year  5,073,725 
includos  101444  hnos. 

Post-S  this  yoor  1,011,659  includes  70,880  hnos;  lost 
year  2,340,726  inchidios  425,888  hnos. 

Stor-Nows-o  this  yoor  4,328,369  includos  489,417 
hnos;  lost  yoor  2,703,901  includos  28,992  hnos. 
Stor-Nows-S  this  year  1,733,709  includos  55,600 
linos;  lost  yoor  1,025,653  includos  12,015  hnos. 


>0  in  this  Stor-S  .  1485,835  1,656,736 

iit-column  Grond  Totol  .  7,226,422  7,484,584 

IOWA  CITYp  IOWA 

Pross-Citizon-o  .  1,125,236  1,211,070 

5,073,725  NOTE:  Includos  inserts— 152,320  hnos  in  1975;  214,200 
2,340,726  linos  in  1974. 

KANSAS  CITY,  MO. 

!  Timei-n.  .  2,3*7,784  2,227,919 

1,144,005  Stor-.  .  1,302,412  1,412,406 

bii  y.ar  Stor-S  .  1,205,344  1,149,102 

5,073,725  .  4,895,560  4,809,427 

NOTE:  Port-run  odvortising — Stor-o-includos  124,241 
'  'o**  hnos  in  1975;  173,859  hnos  in  1974. 

,  109  417  LETHBRIDGE,  ALTA. 

2  hnos.  Horold-o  .  1,407,006  1,166.752 

•s  55,600  LINCOLN,  NEB. 

5  hnos.  Journol-Stor-dAS  .  2,049,264  2.104,102 


NOTE:  Post-m  did  not  pubhsh  Oct.  2.  1975  duo  to  strike  NOTE:  Includos  inserts— 207,578  hnos  in  1975;  220,542 


conditions.  Post-m&S  pubhshod  curtailed  editions 
Oct.  3  through  31.  1975  duo  to  labor  difficuNios. 
WEST  PALM  BEACH,  FLA. 

Post-m  2,744,915  2,828,770 

Timos-o  .  2,392,892  2.397,376 

•Post  Timos-S  .  897,225  934,009 

Grand  Total  .  6,035,032  6,160,155 

NOTE:  Post-m  ond  Timos-o  hove  o  combinod  sot.  odi¬ 
tion;  hnogo  is  only  shown  in  the  Post-m 
NOTE:  Port-run  odvortising — Post-m  this  yoor 
2,744,915  includos  83,444  linos,  lost  yoor  2,828.770 
includos  69,039  hnos. 

Timos-o  this  yoor  2,392,892  includos  83,343  hnos; 
lost  yoor  2,397.376  includos  69,603  hnos. 

NOTE:  Post-m,  Timos-o  and  Post-Timos-S  changed  from 
eight  to  six-column  Oct.  1975. 

WHITE  PLAINS,  N.Y. 

Reporter  Dispotch-o  .  ..  1,947,611  2,001,093 

NOTE:  Port-run  odvortising — Reporter  Dispotch-o  this 
yoor  1,947,611  includos  102,805  linos. 

OCTOBER  1975 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 


I  editions  hnos  in  1974. 

LONG  BEACH,  CAIIE. 
Indepandant-m 

2,828,770  Ind.  Prt»  Ttl.-S  .  3,497.000  3,443,000 

2,397,376  PrtM-Talajram-t  .  2,537,000  2,470,000 

W4,009  Grond  Total  .  6,034,000  5,913,000 

6,160,155  NOTE:  Port-run  odvortising:  includod  Indopondont-m 
I  sot.  odi-  518,000  linos  in  1975;  513,000  linos  in  1974. 

Pross-ToUgrom-o:  448,000  bnos  in  1975;  495,000 
Ibis  yoor  bnos  in  1974. 

WI.770  LOUISVILLE.  KY. 

Courior-Joumol-m  .  2,558,920  2,858,196 

,343  linos;  2,838,240  3,205,868 

'  Courior  Journol  8  Timos-5  1,295,483  1,440,988 

ngodfrom  Grand  Total  .  6,692,643  7,505,052 

NOTE;  ROP  Display  Linogo  pubbshod  on  6-column  bosis, 
but  convortod  to  8-column  bosis  obovo.  Clossifiod 
2,001,093  pubbsbod  ond  roportod  obovo  on  10-column  basis. 

MADISON,  WIS. 

Copdol  Timos-o  .  2.273,831  2,359,952 

Stoto  Journol-m  .  2,234,238  3,3n,382 

5toto  Joumol-5  .  793,513  714,063 

Grond  Totol  .  5,409.582  5.451,397 

MEMPHIS,  TENN. 


910,000  1,090,000  Commorciol  Appool-i 


2.803,360  2,941,422 


NOTE  Doos  not  includo  Porodo  or  Fomily  Woobly.  Pross-5cimi1or-o  2,0*8,178  2,081,492 

Port-run  odvortising  includod  14,000  bnos  in  1975;  Commorciol  *ppool-5 

36,000  bnos  in  1974.  Grond  Totol  .  5,954,760  6,135.528 

ALBANY  N  Y  NOTE:  Port-rufl  odvortising — Pross-Scimitor-o  this  yoor 

Timos-Union-m  . '  1,'579,713  1,748,214 

Knickorboebor  Nows-o  .  .  1,291,757  1,359,990 

r>mos-Union-5  691,257  731,559  MERIDAN,  CONN. 

Grond  Totol  3,562,727  3,839,763  Hwo'il-'"  1,171,240  1,172,9*2 

AANGOB  MAINE  Journol-0  1.1S4,720  1,121,050 

Nows-m  '  1,3M,396  1,424,613  Grond  Totol  2,325,960  2.294,012 

BOULDER,  COLO.  ^  **°^*°‘' n..  i 

Comoro-o5  .  2,086,000  2,109,000  inSlt  JSS'wJ 

NOTE.  Doos  not  includo  Porodo  or  Fomily  Wookly  .  ''l«MO 

. . ss-m  “‘'*“'‘°'°2,15^M  1,856,792  Grond  Totol  .  OTd  TmlU* 

.......  ..-/VO...  ».../.  MONTREAL,  QUE. 

CHILLICOTHE,  OHIO  Goiolto-m  1,656,864  1,868,3*9 

Gozotto-o  .  1,238.790  1.336,314  Vu«  icc 

NOTE:  Includos  inserts  221,536  hnos  in  1975;  303,408  499  206 

bnos  in  1974.  Oimoncbo-lilotin-S  , !  453!l44 

COLUMBUSp  NEB.  NOTE:  Lo  Dimoncho-Matin  includos  "Pori 

Tologrom-o  .  780,108  741,524  inserts.  61,610  hnos  in  1975;  61,666  hi 


Lo  Dovoir-m  .  499,206  540,957 

Lo  Dimoncho-Motin-S  . .  .  453,146  441.740 

NOTE:  Lo  Dimoncho-Matin  includos  "Portpoctivo"  ond 
inserts.  61,610  hnos  in  1975;  61,666  hnos  in  1974. 


NOTE:  Includos  inserts — 46,088  hnos  in  1975;  100,170  NOTE:  Star  not  pubhshod  Moy  30  to  July  8.  1975 
m  1974.  inchisivo. 
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Reporters  use 
computers  to 
research  story 

Precision  journalism — a  technique  by 
which  a  reporter  works  with  a  computer 
to  research  complex  stories — was  used 
recently  by  the  Albany  (N.Y.)  Knicker¬ 
bocker  News  to  help  produce  a  series  on 
delinquent  tax  accounts  in  Albany 
County.  Within  one  month  of  publica¬ 
tion,  more  than  one  million  dollars  in 
delinquent  taxes  had  been  paid. 

Steve  Kent,  executive  city  editor, 
says,  “It  made  possible  an  investigative 
report  that  otherwise  would've  been  too 
time-consuming,  expensive  and,  proba¬ 
bly,  impractical." 

Total  time  for  the  project,  from  incep¬ 
tion,  through  copying  tax  files, 
keypunching  and  processing  on  the  IBM 
computer  to  publication  was  about  six 
months.  “To  do  the  same  job  manually 
would  have  required  about  15  months 
and  dozens  of  people,  assuming  we  could 
have  devoted  that  much  of  our  resources 
full  time  to  the  project,”  says  Kent. 

Since  the  intent  was  to  name  names, 
Kent  points  out,  all  facts  had  to  be 
thoroughly  checked  before  publication. 
“We  wanted  to  make  sure  that  any  in¬ 
formation  punched  on  the  cards,  for 


example,  exactly  matched  the  data  on 
the  original  tax  records.  In  some  cases, 
there  were  surprises.  One  man  called  to 
thank  us  for  letting  him  know  he  even 
owned  property.  He  was  more  than 
happy  to  pay  the  back  taxes." 

The  five-part  series  had  been  promp¬ 
ted  by  an  announcement  from  the  Al¬ 
bany  County  Treasurer's  Office  last  Feb¬ 
ruary  that  the  county  was  owed  some 
$20.6  million  in  unpaid  taxes — the  largest 
in  the  state,  outside  New  York  City. 

To  create  a  data  base  from  which  to 
research  the  series,  reporters  Gene 
Weingarten  and  Arlene  Bigos,  who  col¬ 
laborated  on  the  story,  obtained  from  the 
county  treasurer's  office  files  in  an  effort 
to  learn  who  owes  how  much,  for  how 
long  and  why.  Originally  filed  only  by 
street  address,  the  8,700  record  cards 
had  to  be  cross-indexed  into  1 1  new 
categories  for  processing.  “They  weren't 
digging  into  private  files."  says  Kent. 
“The  county's  delinquent-tax  records 
are  actually  public  records,  available  for 
inspection  by  any  citizen." 

The  resulting  95,700  separate  pieces  of 
information  were  transferred  to  punched 
cards  and  a  program  was  developed  to 
enable  an  IBM  System/370  Model  125 
computer  to  produce  the  information  in 
the  most  accessible  form. 

The  printout,  which  was  about  30  feet 
long,  also  helped  identify  “patterns”  of 
delinquency,  which  proved  of  particular 


benefit  to  the  tax  office. 

The  new  categories  the  computer  pro¬ 
duced  that  gave  the  reporters  better  in¬ 
sight  into  the  tax  delinquency  problem 
were: 

— An  alphabetical  list  of  tax- 
delinquent  properties,  by  owners. 

— A  list  of  delinquent  properties,  by 
street. 

— A  list  of  property  owners  w  ho  owe 
more  than  S5.(K)0  in  delinquent  taxes. 

— A  list  of  non-foreclosable  property. 

— The  total  number  of  tax-delinquent 
properties  and  their  appraised  value. 

— Sub-total  breakdowns  showing  how 
many  taxpayers  owe  more  than  $100. 
more  than  $500.  more  than  $1.0(K),  etc. 

— A  breakdown  of  delinquent  proper¬ 
ties  by  city  wards. 

— A  breakdown  of  delinquent  proper¬ 
ties  by  towns. 


City  buys  news  plant 

.As  an  initial  project  for  the  planned 
development  improvement  of  the 
downtown  area  of  Yazoo  City.  Miss.,  the 
board  of  mayor  and  alderman  have  con¬ 
tracted  to  purchase  the  Yazoo  City 
Herald  building  on  Main  St.  for  $39,000. 
The  building  will  be  demolished  using 
funds  from  the  Community  Development 
Block  Grant  Funds. 


Linage — c  onlimieJ 

197S  »974 

NASHUA,  N.H. 

Telagtoph-e  1,309,627  1,303,785 

NEWPORT  NEWS,  VA. 

.  2,485,518  2,652,370 

Timpi-Harold  *  .  2,161,810  2,338,798 

Pt.55-S  .  1,013,516  1,057,070 

Grand  Totol  .  5,660,844  6.048,238 

NIIES,  MICH 

Star-a->al.-m  .  560.000  658.000 

NORFOLK,  VA. 

Virgmio-Pilol-m  .  3,142,865  3,229,409 

l.dger-5lor-«  .  2,509,959  2,685,503 

Virginio-Pilot-S  .  1,462,054  1,502,216 

GrondTolol  .  7,114,878  7,417,128 

NORTH  BAY  ONT. 

Nuggel-a  .  1,113,681  1,101,582 

NORTH  PLATTE,  NEB. 

Talagrom.e-$at-m  .  637,840  565,096 

NOTE:  Includes  Fomily  Weekly:  74,480  lines  in  1975; 
58,716  lines  in  1974 

OAKLAND,  CALIF. 

Tribune-e  .  2,192,475  2,228,783 

Tribune-S  .  903,428  880,589 

Grand  latal  .  3,095.903  3,109,372 

NOTE:  Sunday  includes  Parade  and  Camics:  73,819  lines 
in  1975;  78,225  lines  in  1974. 

OGDEN,  UTAH 

Standard  Eiaminer-e  .  .  .  1,660,390  1,839,966 

Standard  Eiaminer-S  .  .  .  637,870  614,658 

Grand  Tatal  .  2,298,260  2,454,624 

NOTE:  Sunday  includes  Family  Weekly:  61,404  lines  in 
1975;  64,442  lines  in  1974. 

OKLAHOMA  CITY,  OKLA. 

Oklahaman-m  .  2,494,814  2,695,963 

Times-e  .  2,191,013  2,406,918 

Oklabamen-S  .  975,928  935,414 

Grand  Tatal  .  5,661,755  6,038,295 

NOTE:  Part-run  linage — Oklahaman-m  includes  438,912 
lines  in  1975;  566,849  lines  in  1974. 

Times-e  this  year  361,084  bnes;  last  year  492,235 
knes. 

OMAHA,  NEB. 

Warld-Herald-m.e.S  ....  3,346,658  3,492,650 

ORANGE  COUNTY,  CALIF. 

Santa  Ana  Register-meS  S,160,228  S,249,8S3 

NOTE:  AN  Day  Newspaper,  m&e  sold  in  combination; 
Parade  linoge  not  included  above. 

OTTAWA,  ONT. 

UDroit-e  .  2,SS9,322  2,S99,271 


197S  1974 

PASADENA,  CALIF. 

Slor-News-meS  .  1,848,000  1,554,000 

NOTE:  Does  not  include  Porade  linoge.  Port-run  advertis¬ 
ing  included:  378,000  lines  in  1975;  203,000  lines  in 
1974. 

PASSAIC,  N.J. 

Herold-News-e  .  1,715,731  1,747,373 

Measured  by  Advertising  Checking  bureau,  Inc. 

PATERSON,  N.J. 


Morning  Newps-News-m-e 

1,385,997 

1,380,n9 

Meosured  by  Advertising  Checking  Bureau,  Inc. 

PHOENIX,  ARIZ. 

Republic-m  . 

4,056,590 

4,526.234 

Gazette-e  . 

4,079,236 

4,466,183 

Republic-S  . 

1,421,728 

1,557,747 

Grond  Total  . 

9,557,554 

10,550,164 

NOTE:  1974  linage  measured  by  Medio  Records,  Inc. 

PORTLAND,  MAINE 

Press-Herold-m  .  1,476,531  1,462,822 

Eipress-e  .  1,453,884  1,451,564 

Telegram-S  .  792,791  731,802 

Grand  Totol  .  3,723.206  3,646,188 

NOTE:  Sunday  includes  Porode. 

PORTLAND,  ORE. 

Oregonion-m-S  .  20.002.976  20,10S,484 

Oregon  Journol-e  .  7,143,024  6,817,272 

Grand  Total  .  27,146,000  26,922,756 

POUGHKEEPSIE,  N.Y. 

Journal-e,S  .  2,510,354  2,591,120 

NOTE:  Includes  inserts  469,560  knes  in  1975;  245,616 
lines  in  1974. 

READING,  PA. 

Times-mEagle-e  .  1,558,848  1,608,755 

Eagle-S  .  593,229  591,586 

Grond  Total  .  2,152,077  2,200,341 

RENO,  NEV. 

Gazette  &  Jaurnal-m,e&S  3,682,686  3,820,978 

NOTE:  Includes  inserts— 681,464  lines  in  1975;  587,552 
knes  in  1974. 

RICHMOND,  VA. 

Times-Oispotch-m  .  2,168,888  2,053,888 

News-Leoder-e  .  1,971,312  2,038,715 

Times-Dispotch-S  .  1,110,843  1,093,086 

Grand  Total  .  5,251,043  5,181,689 

NOTE:  Port-run  and  comics  not  included. 


NOTE:  Does  not  include  Parade  or  Family  Weekly. 
Part-run  advertising  included:  378,000  lines  in  1975; 
480,000  lines  in  1974. 

SALINAS,  CALIF. 

California-e  .  2,011.128  1,911.588 

NOTE:  Includes  inserts — 431,032  lines  in  1975;  387,688 
lines  in  1974. 

SANTA  BARBARA,  CALIF. 

News-Press-e.S  .  1.952.160  2,099,622 

NOTE:  Porade  linage  not  included. 

SEATTLE,  WASH. 

Post-m  .  1,650,307  1,742,714 

Post-S  .  492,870  438,213 

Grand  Total  .  2,143,177  2,180,927 

Times-eS  .  3,723,440  3,779,145 

SIOUX  FALLS,  S.D. 

Argus-Leoder-e,S  .  2,140,950  1,909,558 

NOTE:  Includes  inserts— 399,728  lines  in  1975;  251,328 
knes  in  1974. 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Bay  Breeze-e  .  3,199,602  2,998,702 

SPOKANE,  WASH. 

Spokesman-Review-m  . .  .  1,426,513  1,395,573 

Chronicle-e  .  1.510,110  1,546,108 

Spokesman-Review-S  . . .  826,455  678,218 

Grand  Total  .  3,763,078  3,617,899 

NOTE:  Sundoy  and  Grand  Totol  includes  Parade  linoge. 
STOCKTON,  CALIF. 

Record-e.S  .  2,326,842  1.782.284 

NOTE.  Includes  inserts— 433,440  lines  in  1975;  623,072 
knes  in  1974. 

TACOMA,  WASH. 

News  Tribune-e  and 

Tribune  &  Ledger-S  .  .  .  .  2,921,786  2,548,476 

TOLEDO,  OHIO 

Times-m  Ceased  Publication  July  18,  1975 

Blode-e  .  2,426,050  2,399,276 

Blode-S  .  1,038,119  1,054,175 

Grand  Total  .  3,464,169  3,453,451 

TOPEKA,  KANS. 

Doily  Copital-m  .  1,832,992  1,784,300 

State  Journal-e  .  1,528,072  1S25.720 

Capitol-Journol-S  .  511,126  487,732 

Grand  Totol  .  3,872,190  3,797,752 

TORONTO,  ONT. 
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TULSA,  OKLA. 

World-m  .  1,940,777  2,038,712 

Tribune-e  .  1,949,443  2,065,066 

World-S  .  627,509  661,071 

Grand  Total  .  4,517,729  4,764,849 

NOTE:  1975  figures  based  on  6  column  (9  column 
clossified);  1974  figures  converted  to  same. 

VANCOUVER,  B.C. 

Sun-e  .  4,618,082  4,426,957 

NOTE:  Includes  Weekend  Magazine.  All  figures  on 
6-column  format. 

VISALIA,  CALIF. 

Times-Deha-e  .  1,631,364  1,643,446 

NOTE:  Includes  inserts— 41 1,768  lines  in  197S;411.768 
lines  in  1974. 

WAUKEGAN,  ILL. 

News-5un-e  .  2,079,980  2,093,392 

WICHITA,  KANS. 

Eogle-mS  .  3.197,000  3,024,000 

Beocon-e  .  1,073,000  1,158,000 

Grand  Totol  .  4,270,000  4,182,000 

NOTE:  Part-run  advertising;  Eagle-m5  includes  312,000 
lines  in  1975,  169,000  knes  in  1974.  Beocon-e  in¬ 
cludes  10,000  knes  in  1975;  20,000  lines  in  1974. 

WILKES-BARRE,  PA. 

Times-Leoder-News- 

Record-AII  Doy  .  1,640,507  1,737,298 

Independent-S  .  603S63  623,902 

GrondTolol  .  2,244,070  2,461,200 

NOTE;  Independent-S  includes  Parade:  66,332  lines  in 
1975;  58,851  knes  in  1974.  Measured  by  Advertising 
Checking  Bureau,  Inc. 

WILMINGTON,  N.C. 

Slar-News-m  .  1,081,598  1,201,886 

5lar-News-S  .  400,904  466,676 

Grand  Total  .  1,482,502  1,668,562 


Stor-< 


WINDSOR,  ONT. 

.  2,586,232  2,601,617 


ST.  CLOUD  A  LITRE  FALLS,  MINN. 

Sun-m,S  . 

.  1,343,466 

1,208,871 

Cmiid  TjIjI 

lunes  &  Ironscript-e  .  . . 

2.089.150  2,273,124 

Stor-e  . 

.  5,202,187 

5,367,583 

NOTE:  Part-run 

NOTE:  Includes  inserts — 395,136  lines  in  1975;  291,648 
lines  in  1974. 

Stor-m  . 

TUCSON,  ARIZ. 
.  2,981,188 

3,103,912 

ST.  PAUL,  MINN. 

Citizen-e 

.  2,946,398 

3,169,446 

Telegrom-m 

Pioneer-Press-mS  . 

2.604,000  2,702,000 

Stor-S  . 

.  835,800 

944,633 

Gazette-e  .  . . 

Dispotch>e  . 

2,646,000  2,859,000 

Grand  Total 

.  5,763,386 

7,217,991 

Telegrom-S 

Grand  Totol  . 

5,250,000  5,561,000 

NOTE:  Sundoy  includes  "Porode"  linoge. 

Orond  lotol 

WINSTON-SALEM,  N.C. 

Journal-m  .  1,935,682 

Twin  City  Sentinel-e  ....  1,627,948 

Journal-Sentinel-S  .  671,202 

.  4,234,832 

and  comics  not  included. 

WORCESTER,  MASS. 

...  1,154,184 

, .  .  1,167,555 

...  869,992 


1,845,340 

1,606,472 

586,516 

4,038,328 


1,318,608 

1,303,281 

850,286 

3,472,175 
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ADVERTISING 


Seminar  explores  co-op 
advertising  woes 


By  Darrell  1  >e« 

One  of  the  great  misnomers  in  market¬ 
ing  may  be  that  favored  term,  “coopera¬ 
tive  advertising." 

■At  least  that's  the  impression  one  could 
get  after  attending  the  first  Conference  on 
Promotion  Allowances  and  CoH>p  Adver¬ 
tising.  sponsored  by  Sales  Management 
magazine.  Held  December  10-11.  the  con¬ 
ference  provided  nearly  everyone  with  a 
piKlium. 

And.  according  to  many  who  design, 
sell  and/or  use  it.  co-op  advertising  is 
anything  hut  cooperative.  Retailers  are 
fighting  vendors  for  more  flexible  allow¬ 
ance  rules.  Vendors  are  fighting  retail¬ 
ers  for  stricter  adherence  to  those  rules. 
Broadcasters  are  begging  both  to  give 
them  a  chance,  while  newspapers  are 
striving  to  hold  their  position  as  the  dom¬ 
inant  medium. 

.Add  government  regulation  through 
the  Federal  t  rade  Commission  and  what 
results  is  a  near-donnybrook. 

Most  of  the  speakers  at  the  two-day 
conference  seemed  to  be  more  concerned 
not  so  much  w  ith  how  co-op  funds  were 
being  used,  hut  how  to  get  them  used  at 
all.  Recent  figures  put  the  volume  at  over 

billion  with  almost  one-third  never 
spent. 

Why  .’  That  depends  on  who's  speak¬ 
ing. 

Stephen  D.  Seymour,  president  of 
I'elevision  Advertising  Representatives 
Inc.,  cited  co-op  plans  which  he  said 
leaned  unfairly  toward  newspapers. 
Co-op  plans,  he  argued,  should  use  a 
multi-media  approach — not  exclude  any 
medium — for  the  best  results. 

Instead,  he  complained,  television  gets 
the  “fast  shuffle"  from  manufacturers 
w  ho  offer  retailers  co-op  funds. 

From  the  retailing  end.  Sheldon  Sosna. 
vicepresident  of  marketing  for  Pantry 
Pride/F\Hxl  Fair  stores,  said.  “Co-op  ad¬ 
vertising  used  to  be  such  a  simple  matter. 

.  .  .  But  now  it's  become  multi-faceted 
and  complex."  How'ever,  he  added  the 
main  objective  remains  virtually  the 
same . 

Foixl  stores  because  of  small  profit 
margins  “need  the  money  (co-op  funds), 
we  must  have  the  money"  which  he  said 
is  figured  into  many  store  budgets. 

But  he  added,  vendors  may  not  be  get¬ 
ting  all  they  should  be  from  their  dollars. 
Part  of  the  reason,  Sosna  said,  is  a  lack  of 
attention  on  the  part  of  ad  agencies  and 
manufacturers.  But  basically,  he 
criticized  the  formula  and  methodology 
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behind  co-op  allowances  which  he  said  is 
"frozen  somewhere  in  the  mid  I950's." 

“Newspapers  remain  a  vital  ad  tool, 
the  most  important  tool,"  he  said.  But  by 
insisting  on  newspaper  for  qualification 
can  lead  to  “ad  clutter"  he  said. 

Instead  he  suggested  a  loosening  of  re¬ 
quirements  which  would  allow  the  use  of 
store-distributed  shoppers  or  even 
broadcast  to  qualify  for  funds.  In  this 
way,  .Sosna  indicated  store  ad  people 
could  concentrate  their  newspaper  adver¬ 
tising  on  items  that  will  generate  sales, 
traffic  and  excitement. 

Roy  Mendehlson.  president  of  Mark  III 
.Advertising  Ltd.,  had  other  thoughts  on 
the  subject,  dealing  basically  w  ith  a  “lack 
of  cooperation." 

“If  a  manufacturer  really  wants  his 
co-op  used,  he  must  allow  retailers  to 
advertise  together."  he  said.  But.  Men¬ 
dehlson  admitted,  the  “retailers'  indi¬ 
viduality  is  one  hurdle  to  pooling  ad 
funds." 

They  don't  realize  that  an  area  listing 
“will  enhance  traffic"  of  nearby  cus¬ 
tomers.  he  said.  “Larger  retailers  may 
lose  some  business  to  the  smaller  retailer 
but  he'll  still  get  his  fair  share  of  sales." 

Only  through  multiple  group  programs 
will  any  dealer  gain  advertising  domi¬ 
nance.  he  said.  “A  smaller  retailer  has  the 
choice  of  running  small  ads  individually." 
he  said,  “which  may  be  overlooked  .  .  .“ 
This  is  balanced  by  his  alternative,  a  large 
campaign  that  can  achieve  dominance  for 
a  whole  list. 

In  a  back  to  basics  approach,  Edwin 


Miller,  president  of  Cooperative  Market¬ 
ers  Inc.,  reminded  that  in  the  industry 
trade  promotions  have  one  objective 
only:  Move  more  product. 

To  do  this.  Miller  suggested  that  brand 
marketers  should  change  the  way  allow¬ 
ances  are  alliKated  and  change  the  way 
the  programs  are  implemented.  By  build¬ 
ing  this  into  a  co-op  program,  he  said  the 
manufacturer  could  get  the  three  things 
he  so  dearly  wants  from  the  retailer: 

— a  price  reduction  on  the  product  to 
the  consumer; 

— advertising  display; 

— in-store  promotion  display. 

He  said  the  complex  and  often  unflag¬ 
ging  co-op  plan  defeats  the  purpose  by 
forcing  the  retailer  to  stick  to  guidelines, 
discouraging  any  creativity. 

If  all  these  problems  w  eren't  enough  to 
discourage  even  the  most  stout-hearted  of 
co-op  managers,  there  was  also  the  bar¬ 
rage  of  complaints  annually  heard.  In 
question  and  answer,  the  problems  that 
continue  to  plague  the  industry  include: 

— double-billing  also  known  as  fraudu¬ 
lent  billing: 

— lack  of  timing  where  retailers  are 
given  72  hours  notice  of  a  promotion 
when  72  days  are  needed  to  implement; 

— retailers  deducting  their  allowances 
from  product  invoices  rather  than  waiting 
for  the  manufacturer's  refund; 

— broadcast  commercials  unsuited  for 
retailers  because  of  image  or  copy; 

— national  versus  retail  rates  from 
newspapers; 

— retailer  resistance  to  co-op  plans; 

— synchroniz.;ition  of  co-op  campaigns 
among  the  different  media; 

— column/format  variations  from 
new  spaper  to  new  spaper 

— and.  of  course,  legal  implications  of 
the  Robinson-Patman  .Act. 

But  despite  these  double-barreled 
troubles,  at  least  two  speakers  gave 
examples  of  w  hat  can  he  achieved  when 
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MORE  THAN  HALF  of  the  1,300  newspapers  reporting  to  the  Newspaper 
Advertising  Bureau  Inc.  are  operating  under  ADS-A  of  the  Advertising  Di¬ 
mension  Standards.  The  breakdown  issued  November  26,  1975,  shows  53% 
of  the  newspapers  conforming  to  the  8  or  9  column  format  with  column  width 
of  1  %  inches  for  make-up.  Second  most  popular  sizing  was  ADS-B  (another  8 
or  9  column  standard)  which  totaled  25%  usage.  All  others  trailed  by  less 
than  10%.  Only  15%  of  the  papers  are  now  under  the  6-column  format  of 
ADS-D,  -E,  or  -F. 
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Strike  ends  against 
Puerto  Rico  paper 

A  5 1-day-old  strike  against  the  San 
Juan  Star  ended  Deeemher  S. 

The  Star,  a  member  of  the  .Seripps- 
Howard  group  and  I’uerto  Rico's  only 
Hnglish-langiiage  daily,  employs  230 
workers. 


2  Worrell  publishers 
acquire  newspapers 

1  wo  senior  publishers  of  Worrell 
Newspapers.  Inc.  will  become  the  sole 
owners  of  newspapers  formerly  pub¬ 
lished  by  them  for  the  group. 

Tom  Worrell,  president  of  Worrell 
Newspapers,  announced  that  an  agree¬ 
ment  has  been  reached  whereby  all  stock 
of  the  EHzahethtan  (Tenn.)  Star  will  be 
transferred  to  Fiiink  Robinson.  Robin¬ 
son  has  served  as  publisher  of  the  six- 
day  daily  for  the  past  20  years.  .Xn  ag¬ 
reement  has  also  been  reached  to  trans¬ 
fer  the  stock  in  the  daily  Santhwest 
Times,  Pulaski.  Va..  the  daily  RaJforJ 
(Va.)  News-Journal  and  the  weekly 
Bhiekshnr}’  (Va.)  to  Daniel  .1.  Rooker. 

Rooker  has  been  associated  with  the 
Worrell  organization  since  1957. 

Rooker  has  been  a  vicepresident  of 
Worrell  Newspapers.  Inc.  and  publisher 
of  the  Charlottesville  (Va.)  Daily  /Vog- 
ress  for  the  past  four  years.  Prior  to  that 
he  had  served  as  publisher  of  both  the 
Southwest  Times  and  Radford  News- 
Journal. 

Robinson  and  Rooker  already  owned 
minority  interests  in  these  newspapers, 
and  several  others.  The  transactions  in¬ 
volved  the  exchange  of  equities. 

The  occasion  marked  the  third  time  in 
recent  years  Worrell  Newspapers  has 
made  it  possible  for  former  publishers  to 
advance  to  ownership  positions. 

In  related  executive  changes  J.  D. 
Swartz,  presently  publisher  of  the 
Opelousas  {Ln.)  Daily  World,  will  move 
to  Charlottesville  as  publisher  of  the 
Daily  Progress  and  has  also  been  named 
vicepresident  of  Worrell  Newspapers, 

Inc. 

Bailey  Anderson,  publisher  of  the 
Florence  (Ala.)  Times  has  also  been 
named  a  vicepresident  of  Worrell  New  s¬ 
papers,  inc. 

Bill  Kirkland,  present  publisher  of  the 
Pulaski  (Va.)  newspaper,  will  move  to 
Charlottesville  as  associate  publisher 
and  executive  editor. 

Aaron  Parsons,  presently  publisher  of 
the  Daily  Corinthian,  Corinth,  Miss,  will 
move  to  Opelousas  as  publisher  of  that 
paper,  and  Michael  C.  Hague,  presently 
advertising  director  of  the  Charlottesville 
newspaper  will  take  over  as  publisher  of 
the  Corinth  newspaper. 
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BOOK  REVIEW 


I 

Francis  Brennan 


Life  on  a  small-town 
weekly  told  by  editor 


By  Fred  Rotondaro 

Roy  liamric,  editor.  “Archer  Fullin}>im: 
A  Country  Editor's  View  of  Life.” 
Heidelberg;  Publishers,  Austin,  Tex.,  431 
pages,  $12.00 

There  was  a  time  not  too  long  ago 
w  hen  a  newspaperman  eould  find  a  small 
town,  invest  a  few  dollars,  and  start  his 
own  paper.  That's  what  Archer  Fullin- 
gim,  who  had  already  spent  a  quarter 
century  as  a  reporter,  did  in  1950.  Hear¬ 
ing  of  a  town  that  had  been  without  a 
paper  for  three  months,  he  checked  the 
classified  ads  of  the  Dallas  Moniina 
News  until  he  found  a  print  shop  for  sale 
for  $845.  He  bought  the  shop  and  moved 
the  equipment  to  Kountze.  Texas.  I'he 
weekly  Koanlze  News  was  born.  Archer 
Fullingim  serving  as  editor,  reporter,  and 
printer. 

Phis  new  volume  is  a  collection  of  Ful- 
lingim's  writings  from  19.‘'()  to  1975.  Roy 
Hamric.  an  assistant  professor  of  jour¬ 
nalism  at  the  University  of  Texas,  edits 
the  book  and  provides  an  introductory 
essay. 

Fullingim's  style  is  direct,  a  type  of 
straightforward  talk  that  seems  to  come 
from  a  friend  who  happens  to  know  his 
community  very  well.  As  is  customary 
with  good  small  town  journalism.  Fullin¬ 
gim  makes  certain  that  no  matter  how 
nationally  important  a  story  is.  he  makes 
some  attempt  to  relate  it  to  his  local 
community  .  .And  he  constantly  treats  the 
news  of  his  community  as  important. 

“When  1  first  started  out  in  the  news¬ 
paper  business."  he  writes.  "1  thought 
that  the  big  stories  were  about  fires  and 
crime,  as  1  had  been  taught,  and  1  used  to 
chase  fires  like  mad.  Then  there  were  the 
political  and  business  stories,  and  I  liked 
the  political  stories  best.  But  since  1  have 
been  in  KountZ-e  1  like  people  stories, 
what  they  do.  what  they  think,  w  hat  they 
eat.  what  they  talk  about." 

Of  course,  as  with  any  paper,  there's 
also  a  business  side.  We're  told  about  the 
problem  of  getting  subscribers.  In  an 
early  column  headed  "Subscribe  .  .  . 
We'll  trust  you."  Fullingim  tells  the 
paper's  potential  readers  that  he  needs 
their  subscriptions  and  he  needs  them 
now  .  “If  you  don't  have  the  two  bucks, 
come  in  and  we'll  put  your  name  on  the 
list  and  you  can  pay  later."  he  says. 

Naturally,  there  is  some  comment 
about  the  problem  of  trying  to  get  all  the 
local  news  when  there  simply  isn't 
enough  manpower  to  go  around.  A  re- 
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porter  from  a  nearby  local  daily  writes  in 
to  complain  that  Fullingim  tcK)k  the  lead 
and  some  quotes  from  his  story  about  a 
baseball  game  in  Kountze.  The  Printer, 
as  Fullingim  refers  to  himself,  is  shocked 
that  the  reporter  is  upset  about  the  New's 
copying  his  story.  He  says  that  “we  have 
been  doing  that  for  years"  and  if  it  were 
not  for  nearby  local  dailies,  "we'd  never 
get  out  a  paper." 

Like  untold  thousands  of  other  jour¬ 
nalists,  Archer  Fullingim  has  never 
achieved  national  fame.  But  there  is 
nevertheless  a  deep  importance  about  his 
work  and  that  of  others  like  him.  This 
importance  is  described  in  the  essay  by 
Roy  Hamric: 

“There  is  much  to  admire  in  the  type 
of  journalism  personified  by  Fullingim 
and  other  weekly  editors  who  print  good 
newspapers,  but  who  go  largely  un¬ 
noticed  outside  their  own  communities. 
It  is  journalists  like  them,  on  the  political 
left  and  right,  who  freely  and  distinc¬ 
tively  voice  the  breath  of  democracy. 
Their  voices  may  be  discordant.  Unsettl¬ 
ing.  divisive,  on  the  suiface.  but  they  are 
the  energy  and  inspiration  which  shapes 
our  nation." 

s}c  *  ♦ 

Theodore  M.  Bernstein.  "Bernstein's 
Reverse  Dictionary.”  Quadrangle/The 
New  $'ork  Times  Book  Co.,  New  $ork, 
N.V.,  277  pages,  $10.00  An  unconven¬ 
tional  dictionary  that  lists  the  meanings 
alphabetically  and  then  gives  the  words, 
by  New  York  Times  editor  Bernstein,  au¬ 
thor  of  the  syndicated  column,  "Bern¬ 
stein  on  Words." 

*  ♦  * 

Hill  and  Knowiton,  Inc.  “Critical  Is¬ 
sues  in  Public  Relations.”  Prentice  Hall, 
Inc.,  Englew<M>d  Cliffs,  N.J.,  228  pages, 
$9.95.  A  collection  of  speeches  and 
monographs  by  executives  and  consul¬ 
tants  of  this  international  p.r.  public  af¬ 
fairs  counseling  firm  on  the  problems  and 
opportunities  facing  all  businesses  in 
dealing  with  employees,  shareholders, 
consumers,  the  media,  government,  etc. 

Jjt  ♦  * 

Daniel  R.  Williamson.  “Feature  Writ¬ 
ing  for  Newspapers.”  Hastings  House, 
New  York,  N.V.,  217  pages,  $12.50.  A 
“how-to"  guide  to  writing  a  feature 
story,  a  subject  long  neglected  by  many 
journalism  departments.  Williamson,  as¬ 
sociate  editor  harm  Imlex  magazine, 
was  formerly  a  reporter  for  the  Dayton 
(Ohio)  Daily  News  and  the  Birmingham 
(Ala.)  News. 


graphics  now 
offered  weekly 

New'sw'eek  International  Editorial  | 

Service  is  offering  a  regular,  continuing  j 

series  of  graphic  observations  on  world  J| 

events  by  veteran  journalist/art  editor  ) 

Francis  Brennan. 

Brennan,  currently  design  consultant  i 

to  the  editor  of  Newsweek,  restyled 
New'sweek's  cover  and  logotype  in  1970 
and  has  designed  several  running  fea¬ 
tures  that  now  appear  in  both  domestic 
and  international  editions. 

NIF'S  and  overseas  editorial  friends 
persuaded  Brennan  recently  to  convert 
what  was  an  occasional  free  lance  fling  at 
political  cartooning  into  a  continuous  ef¬ 
fort  and  Newsweek  now  offers  a  Bren¬ 
nan  “graphic  allegory"  on  a  regular 
weekly  basis.  44  weeks  per  year. 


As  Brennan  sees  New  York. 


Brennan  conceived,  designed  and  was 
picture  editor  of  Life's  Picture  History  of 
W'orld  War  11.  a  best-seller  in  1950-51. 
He  laid  out  the  special  issue  of  News¬ 
week.  “The  Negro  in  .America"  in  1963. 

Brennan's  professional  life  has  been 
devoted  to  combining  words  and  pic¬ 
tures.  He  w  as  associate  art  editor  of  Life 
soon  after  its  inception  and  was  art  editoi 
of  T'ortnne  from  1938  to  the  beginning  of 
World  War  11.  He  then  served  as  chief  of 
graphics  and  exhibitions  of  the  Office  of 
War  Information  and  art  adviser  to  the 
editor-in-chief  of  Time  Inc. 

Flach  of  Brennan's  “cartoons"  in  the 
grand  graphic  tradition  is  designed 
whenever  possible  to  make  its  point 
v\ithout  words.  He  has  said  his  goal  is 
"to  make  people  pause  and  ponder;  to 
reflect  on  our  follies,  our  inequities,  our 
vulnerabilities,  our  cruelties,  and  even  at 
times,  the  seeming  abandonment  of 
reason  and  logic  in  high  places  ..." 
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A  panel  series  of  historical  graphics, 
"1776  .  .  .  and  all  that!",  begins 
January  1  from  Continental  Features, 
Inc.,  of  Atlanta  and  will  be  available 
six  days  a  week.  The  subject  matter 
from  the  pen  of  Julie  McDowell, 
Roanoke,  Virginia  ranges  from  George 
Washington  laying  the  cornerstone  for 
the  White  House  to  an  historic  event 
in  June  when  King  Louis  XVI  of 
France  approved  loans  to  America. 
McDowell  is  with  Associated  Advertis¬ 
ers  and  has  designed  hallmarks  for  the 
Virginia  Easter  Sea  Society  and  the 
Roanoke  Civic  Center,  among  others. 


Library  survey  goes 
with  new  column 

■‘About  Books."  a  new  weekly  col¬ 
umn  of  capsule  book  reviews  prepared 
by  the  slatTot'the  American  Library  .As¬ 
sociation  is  being  distributed  by  News¬ 
paper  Lnterprise  .Association.  T  he  col¬ 
umn  is  accompanied  by  a  survey  of  l.>() 
libraries  throughout  the  country  showing 
what  people  are  reading. 

V\  hile  the  .American  Library  .Associa¬ 
tion  provides  book  reviewing  service  to 
the  library  profession,  this  is  the  first 
time  its  staff  is  w  riting  for  national  news¬ 
papers.  Each  week  the  column  reviews  .T 
to  books  on  a  particular  subject  with 
enough  information  to  give  the  reader  an 
idea  whether  the  books  are  worth  read¬ 
ing  and  buying. 


^  .  C>lA(v.Y  vn' 

I  WL  ^  -  XCHNte  COL>/V  I 

SATURDAY:  “Tonight  was  a  wonderful 
evening.  The  moon  was  out  and  so  were 
her  parents.”  24  YEARS  RUNNING 

NONNEE  CO  AN  SPECIAL  RATES 

2828  Bammel  Ln.,  Houston,  Tx.  77006 


Daily  plant  column 
sprouts  this  month 

The  Los  Angeles  Times  Syndicate  is 
launching  a  new  column  on  indoor  plants 
by  Lynn  and  Joel  Rapp,  authors  of 
"Mother  Earth's  Hassle-Free  Indoor 
Plant  Book." 

The  first  of  the  mini-sized  200  word 
columns,  "Dear  Mother  Earth",  made 
its  appearance  December  15. 

The  Rapps,  owners  of  the  Los  Angeles 
plant  boutique.  Mother  Earth,  describe 
themselves  as  neither  botanists  nor  cer¬ 
tified  horticulturists  but  as  ordinary 
people  who've  had  long  and  practical 
e.xperience  raising  houseplants.  Joel 
Rapp  at  one  time  was  a  script  writer  for 
"My  Favorite  Martian".  Their  plant 
book  was  published  in  the  U.S.  by  J.  P. 
Tarcher,  Inc.  of  Los  Angeles  and  in 

Small  business  is 
subject  of  book 

Mark  Stevens,  who  writes  the  syndi¬ 
cated  column  "Small  Business,"  has 
signed  a  contract  with  Simon  &  Schuster 
for  a  book  that  will  offer  information  on 
how  to  start  and  operate  a  successful 
small  company  in  the  70s.  Stevens'  col¬ 
umn  provides  news,  hints  and  helpful  in¬ 
formation  for  the  self-employed. 


Column  art  by  Marvin  Rubin 
Canada  by  Prentice-Hall  of  Canada  Ltd. 

The  new  Rapp  column  will  run  six  a 
week,  Monday  through  Friday,  plus  a 
weekend  release  illustrated  by  Marvin 
Rubin,  who  also  did  the  book  drawings. 


Economist  series 

"California:  The  Once  and  Future 
State"  is  a  five-part  series  prepared  by 
the  London  Economist  News  Service  for 
distribution  in  the  Newspaper  Enterprise 
Association  service.  The  survey  is  by 
John  Grimond.  a  staff  writer  for  the 
Economist  of  London,  and  will  be  avail¬ 
able  to  newspapers  which  do  not  sub¬ 
scribe  to  NEA  Daily  Service. 


(  Stella  Wilder ) 


(212)682-3020 

Stella  reads  the  stars  and  gives 
each  reader  his  or  her  horoscope 
every  day  in 

YOUR  BIRTHDAY. 

Stella  also  writes  the  weekly 
astrological  forecast, 

YOUR  STARS  THIS  WEEK. 
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Co-op  woes 

(continued  from  page  30) 

ull  these  problems  are  ironed  out. 

Marilyn  Schwankoff,  merchandising 
manager-new  products  for  L'eggs  Prod¬ 
ucts.  told  how  her  company's  direct 
co-op  allowance  plan  helped  L'eggs 
achieve  a  33%  share  of  market  and  the 
number  one  spot  in  the  pantyhose  busi¬ 
ness. 

Using  a  carefully  coordinated  program 
where  the  manufacturer  did  all  the 
work — including  the  use  of  female  sales 
representatives  who  serviced  every 
dealer — l.'eggs  used  a  network  and  print 
media  plan  that  generated  annual  sales  of 
$19.*'  million  at  retail. 

Max  Schmitt,  national  sales  manager. 
Wolverine  Brand,  explained  how  his 
companies  unlimited  co-op  plan 

helped  crack  the  tough  and  sales  resistant 
Ohio  market. 

His  story — a  tribute  to  the  cooperation 
among  Ohio  dailies — resulted  in  a 
statewide  ad  plan  with  multiple  schedul¬ 
ing  of  dealer  list  ads. 


the  Federal  Trade  Commission  for  its 
“lax  enforcement"  of  the  Robinson- 
Patman  Act. 

Rep.  Patman  cited  admissions  by  FTC 
staffers  that  the  act  was  receiving  “spotty 
enforcement.” 

“I  find  this  attitude  appalling  on  the 
part  of  an  agency  charged  with  enforcing 
the  law."  he  said.  The  Robinson-Patman 
Act  is  considered  one  of  the  pillars  of  the 
free  enterprise  system,  which  bars  dis¬ 
criminatory  pricing  practices  and  con¬ 
trols  the  distribution  of  co-op  allowances. 

“The  numbers  indicate  clearly  what's 
happening,  or  more  correctly,  what's  not 
happening  in  enforcement."  he  said.  The 
Representative  said  in  1960  the  FTC  is¬ 
sued  some  1.30  complaints  under  the  R-P 
Act  with  4.3  orders  enforcing  it.  In  1972. 
that  number  dwindled  to  .3  complaints 
with  only  2  orders  issued  to  enforce  it. 

“There  may  be  some  year  to  year  fluc¬ 
tuations.  but  the  basic  trend  at  the  FTC  is 
away  from  vigorous  enforcement."  he 
said. 

Rep.  Patman  also  criticized  the  Ford 
administration  for  spearheading  an  as¬ 
sault  against  the  act  through  the  U.S. 
Justice  Department.  “1  find  these  moves 


ability  to  provide  freedom  of  choice  in  the 
marketplace.  Anything  which  takes  this 
away,  or  modifies  it  sharply,  tears  at  the 
fabric  of  this  nation."  he  said. 

He  pointed  to  banking  as  one  industry 
where  power  concentration  has  all  hut 
run  away.  “Today  the  30  largest  com¬ 
mercial  banks,  out  of  more  than  14,300, 
hold  about  30%  of  the  deposits  in  the  U.S. 
And  just  23  banks  hold  more  than  half  of 
all  the  trust  department  assets  in  the 
nation — half  of  about  S4(K)  billion." 

He  advocated  a  Congressional  study  on 
anti-trust  laws  to  trace  information  about 
who  owned  and  controlled  “corporate 
America  and  the  nation's  wealth." 
Through  the  House  Judiciary,  Commerce 
and  Banking  and  Currency  committees, 
this  study,  Patman  said,  could  give  the 
“kind  of  information  necessary  to  prop¬ 
erly  judge  the  problem  of  concentration  of 
economic  power  and  wealth  and  to  pro¬ 
vide  remedies  where  needed." 

The  Robinson-Patman  Act,  he  said, 
must  be  preserved  to  allow  the  small 
businessman  the  right  to  prosper  and 
grow. 


Through  newspapers  in  Ohio.  Wol¬ 
verine.  he  said,  covered  every  major 
market  with  87%  penetration  of  all 
households.  As  a  result.  .Schmitt  said  his 
company  picked  up  new  dealers,  new  de¬ 
partment  stores  and  a  new  appreciation 
for  co-op  advertising. 

From  that  experiment  in  Ohio.  Schmitt 
said  he  got  his  present  job — he  was  dis¬ 
trict  sales  manager — and  the  plan  is  now 
applied  nationally. 

Rep.  Wright  Patman  of  Texas,  one  of 
the  chief  sponsors  of  legislation  intended 
to  protect  the  small  businessman  from 
huge  conglomerates,  roundly  criticized 


by  the  Republican  administration  to  be 
highly  unfortunate."  he  said,  “since  this 
act  had  broad  bi-partisan  support  when  it 
became  law  in  1936  as  a  bulwark  for  small 
business." 

"Today  there  is  a  tendency  to  forget 
the  importance  of  these  anti-trust  laws 
and  the  evils  w  hich  spaw  ned  their  enact¬ 
ment.  In  fact,  there  are  many  who  accept 
bigness,  concentration  of  economic 
power,  and  wealth  as  necessary  by-prod¬ 
ucts  of  the  American  way  of  life. 

“I  do  not  believe  this.  The  strength  of 
this  country  has  always  been  in  its  diver¬ 
sity.  its  competitive  enterprise  system,  its 
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Paper  drive  assures 
kids  Yule  parties 

Contract  carriers  of  the  Kiinsas  City 
(Mo.)  Star  and  Times  have  raised 
S26.39()  through  the  collection  of  old 
newspapers  from  customers  during  a 
month-long  campaign  for  under¬ 
privileged  Kansas  City  children. 

Circulation  director  John  White  said 
that  as  a  result  of  the  successful  drive 
there  will  be  Christmas  parties  for  chil¬ 
dren.  43  separate  parties  for  Missouri 
children  and  21  for  Kansas  youngsters. 

V\'hite  said  plans  are  being  formulated 
for  a  continuing  effort  to  collect  old  pap¬ 
ers  by  leaving  out  the  containers  in 
w  hich  1 .3 19  tons  of  paper  were  collected 
during  the  drive  by  Kansas  City  .Star 
Carriers  Care.  Inc.,  a  non-proflt  group. 

The  Star  and  Times  cooperated  with 
the  carriers  by  providing  advertising  and 
promotional  materials  for  the  campaign. 

The  idea  was  direct  outgrowth  of  a 
move  last  Spring  by  3  independent  car¬ 
riers  of  the  Star  and  I  imes  circulation 
department  to  do  something  about  the 
decline  in  new  spaper  circulation.  The  re¬ 
sult  was  an  Independent  Contract  Car¬ 
riers  Idea  F.xchange.  supported  by  the 
Star  and  Times,  to  share  sales,  consumer 
relations,  delivery  service,  special  de¬ 
liver  and  collection  ideas. 

■As  a  result  ol  the  2  projects,  circula¬ 
tion  of  the  newspapers  has  jumped  by 
lO.OtK)  copies.  White  said. 

Carriers  participating  began  collecting 
old  newspapers  from  their  customers  on 
November  8.  picking  up  papers  in  one 
area  of  their  routes  at  a  time.  Customers 
wei  e  notified  of  the  pick-up  date  for  their 
neighborhood. 
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No  new  talks 

(Continued  from  pane  10) 


pressmen  from  out-of-city  newspapers  is 
legal. 

Meagher  declined  to  reveal  where  the 
non-union  pressmen  came  from.  He  said 
they  will  be  paid  in  accordance  with  the 
contract  the  Post  offered  the  striking 
union  and  will  he  housed  on  the  premises 
of  the  newspaper. 

Linder  questioning.  Meagher  said  no 
serious  thought  has  been  given  to  hiring 
outsiders  to  fill  jobs  of  the  other  craft 
unions  who  have  honored  the 
pressmen's  picket  lines.  The  jobs  cur¬ 
rently  are  being  carried  on  by  supervisory 
personnel.  Guildsmen  who  continue  to 
work  and  secretarial  and  clerical  help. 

Before  the  final  deadline  had  been 
reached  for  the  pressmen's  union  to  ac¬ 
cept  or  decline  the  I’ost's  proffered  con¬ 
tract.  a  rally  was  held  in  a  city  park  near 
the  Post  and  publisher  Graham  burned  in 
effigy. _ 

Management  personnel 
lead  a  double-life 

Daytimes.  Mrs.  Katharine  Graham 
works  as  publisher  of  the  Wa.sliinnton 
Post.  But.  when  night  comes,  you're 
likely  to  find  her  tending  stacker-tier 
lines  in  the  strike-bound  newspaper's 
mail  room  or.  on  Saturday  nights,  even 
hand-wrapping  .Sunday  newspapers  to 
mail  to  out-of-town  subscribers. 

When  incoming  calls  start  backing  up 
in  the  classified  advertising  telephone 
room,  she  and  everybody  else  who  can 
be  spared  start  taking  ads.  So  far.  only 
one  man  reportedly  has  recognized  that 
his  telephone  ad  taker  was  the  Post  pub¬ 
lisher. 

While  the  two-month-old  strike  con¬ 
tinues.  she  and  such  key  executives  as 
executive  editor  Ben  Bradlee.  managing 
editor  Howard  Simons,  and  Philip 
Geyelin.  editor  of  the  editorial  page,  are 
spending  as  much  as  half  their  working 
time  at  unskilled  labor.  Many  of  their 
colleagues  are  also  leading  a  double  life, 
fhus.  an  advertising  salesman  sells 
space  during  the  day  and  runs  a  press  at 
night.  An  accounting  department  book¬ 
keeper  adds  figures  during  the  day  and 
takes  ads  over  the  telephone  by  night.  A 
personnel  man  may  be  moving  rolls  of 
newsprint. 

I'hat's  how  the  newspaper  has  kept 
going  with  more  than  IS(M)  of  its  2.x()() 
employes  out — either  on  strike  or  refus¬ 
ing  to  cross  picket  lines.  Since  the 
pressmen  went  on  strike  October  I .  after 
some  of  them  put  the  presses  out  of 
commission,  all  the  craft  unions  have 
gone  out.  .All  electricians  are  out.  I  he 
only  union  members  crossing  the  picket 
line  some  members  of  the  Newspaper 
Guild's  Post  unit. 


In  the  advertising  for  pressroom  per¬ 
sonnel  that  began  December  16.  the  Post 
said  applicants  need  only  be  18  years  of 
age  and  in  good  physical  condition.  They 
will  have  all  company  benefits  with 
wages  set  at  $5.24  per  hour  for  trainees 
and  $9.52  an  hour  for  fully  experienced 
persons. 

As  a  result  of  the  advertisement,  more 
than  7(K)  applied  for  the  140  Jobs  in  the 
pressroom  on  December  17. 

Here  is  a  list  of  benefits  the 
Washington  Post  perceives  in  its  final 
contract  offer  to  the  striking  pressmen's 
union: 

1.  The  ability  to  schedule  the  work  of 
pressmen  in  a  way  that  would  eliminate 
most  of  the  overtime  shifts  that  enabled 
the  average  pressman  to  increase  his 
total  earnings  to  50  per  cent  above  his 
base  pay  in  1974. 

2.  The  ability  to  reduce  manning  of 
each  press  and  alter  work  practices. 

.5.  fhe  ability  to  slowly  reduce  the 
total  number  of  pressmen  through  re¬ 
tirements  and  resignations. 

4.  The  right  to  make  foremen  and  as¬ 
sistant  foremen  agents  of  management, 
immune  from  discipline  by  the 
pressmen's  union. 

5.  The  right  to  schedule  men  to  a 
combination  of  day  and  night  shifts  dur¬ 
ing  the  same  week,  and  to  call  certain 
men  to  work  on  24-hour  notice. 

6.  The  right  to  hire  nonunion  workers 
or  to  subcontract  the  publication  of  the 
newspaper  to  outsiders  if  the  pressmen's 
union  cannot  provide  the  number  of  men 
needed  to  produce  the  newspaper. 

7.  fhe  right  to  exclude  from  its  build¬ 
ing  men  the  newspaper  believes  took 
part  in  strike-related  violence  including 
“picket  line  misconduct." 


Shop  Talk 

(Continued  from  pane  40) 


cator  of  editorial  quality,  as  Ben  Bagdi- 
kian  suggests.  Another  indicator  might 
be  the  number  of  awards  for  excellence 
that  are  presented  to  newspapers  and 
their  staff  members  by  the  Pulitzer 
juries.  Sigma  Delta  Chi  and  the  Overseas 
F’ress  Club.  Seventeen  major  papers 
winning  three  or  more  such  awards  be¬ 
tween  1963  and  1972  increased  their  cir¬ 
culation  by  18'7;  those  28  newspapers 
winning  one  or  two  awards  held  even  in 
circulation,  while  the  81  large  papers 
that  won  no  awards  dropped  169r  in 
circulation  during  that  period. 

“The  size  of  the  new  s  hole  (apart  from 
what  fills  it)  rellects  the  amount  of  adver¬ 
tising  space.  But  the  ability  to  sell  space 
depends  on  maintaining  circulation,  and 
this  in  turn  depends  on  the  paper's  ability 
to  attract  readers  with  good  editorial 
coverage. 

On  this  point  Bogart  concludes: 

“The  grow  th  of  the  news  hole  is  itself 
a  function  of  the  growth  of  newspaper 
advertising.  But  papers  that  have  been 
gaining  circulation  have  added  both  news 
and  advertising  pages  at  a  faster  rate  than 
those  that  have  stood  still  or  retreated. 

“It  would  be  cheerful  to  conclude 
(though  the  case  is  by  no  means  proven) 
that  those  newspapers  whose  editorial 
content  provides  the  greatest  value  to  the 
reader  have  shown  the  best  ability  to 
prosper  in  both  circulation  and  advertis¬ 
ing  in  the  face  of  growing  strength  of 
television  news." 

(To  be  continued.) 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

BICENTENNIAL 

MEDICAL 

THUNDER  BEYOND  THE  MOUNTAINS 
—Weekly  features  on  Revolutionary  War 
action  in  Illinois,  Indiana,  Michigan, 
Ohio.  Wisconsin.  Art  available.  Gordon 
Beld,  Historical  Features,  617  Wright, 
Alma,  Mich.  48801. 

MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank, 

N.J.  07701. 

PSYCHOLOGICAL 

BOOK  REVIEWS 

HOME  REMEDIES  FOR  MENTAL 
HEALTH.  A  consulting  p^chologist  at¬ 
tacks  everyday  problems.  (Jamera  ready. 
Weekly.  Stillwater  Publishing  Co.,  Box 
113,  Stillwater,  Minn.  55082. 

SPEAKING  OF  B(30KS  is  its  own  best 
salesman.  Entertaining  weekly  reviews, 
news.  Free  trial  month,  samples;  Free 
Spirit  Features,  214  Old  Hickory  Blvd., 
Suite  173,  Nashville.  Tenn.  37221. 

COMIC  STRIPS 

WEEKLY  FEATURES 

CRIME  AND  DELINQUENCY  FEATURE. 
Weekly  500-word  hard-hitting  commen¬ 
tary  on  crime,  criminal  and  juvenile  jus¬ 
tice  and  issues  by  distinguished 
criminologist.  President  of  the  National 
Council  on  Crime  and  Delinquency.  Col¬ 
umns  have  appeared  in  45  papers.  Write 
for  samples.  C5ept.  PE,  National  Council 
on  (Irime  and  Delinquency,  411  Hacken¬ 
sack  Ave.,  Hackensack,  N.J.  07601. 

YOUR  READERS  ARE  PEOPLE.  And 
people  have  always  enjoyed  the  beach. 

So  what  happens  when  they  get  there?? 
Well,  some  readers  build  sandcastles 
....  but  there  are  some  Sandcastles 
that  build  readers.  And  that's  where  we 
come  in.  SANDCASTLES,  Box  1356, 
Newport  News,  Va.  23601.  (Free 

ETHNIC  COMMENTARY 

BE  YOUR  OWN 

SYNDICATE  BOSS 

Feature  Your  Feature  In 
FEATURES  AVAILABLE 

And  Watch  Your 

Syndicate  Sales  Soar! 

c  PEOPLE'S  OBSERVER,  weekly  column 

1  on  current  events  with  ethnic  viewpoint. 

1  Samples.  John  A.  Fink,  64  E.  3  St., 

1  Brooklyn,  N.Y.  11218. 

ANNOUNCEMENTS 


BOOKS  FOR  SALE 


BOOK  BARGAINS  over  600  titles  on  every 
subject.  FREE  CATALOG.  NU  VUE,  324  S. 
First  St.,  Alhambra,  Calif.  91802E. 


BUSINESS  OPPORTUNITIES 


FRANCHISES  AVAILABLE 
Good  Times,  a  chain  of  music  newspapers, 
IS  franchising  nationally.  Top  writers  and 
camera-ready  copy  make  for  low  overhead 
and  high  profits.  Any  area  with  a  large  col¬ 
lege  population  and  a  music  scene  will  be 
successful.  For  information  and  samples 
write:  Good  Times,  80-32  164  St.,  Jamai¬ 
ca,  N.Y.  11432. 


PRINTING  PLANT.  Building  approximately 
75x150  ft.  with  railroad  siding.  6  unit 
Wood  letterpress,  4-plate  wide  autopas¬ 
ters,  2  folders,  stereo  equipment.  Addi¬ 
tional  building  also  available  for  cold 
typesetting  department.  Quick  and  easy 
access  to  Rt.  495.  Mamaraneck  Valley 
Publishing  Co.,  Haverhill,  Mass.  Direct  in¬ 
quiries  tO:  R.  Becker,  P.O.  Box  780,  Man¬ 
chester,  N.H.  03105. 


ARIZONA'S  FLAGSTAFF  NEWS  is  expand¬ 
ing  to  tri  weekly.  Investors  call  (602)  774- 
6868.  Ask  for  E.  Francis  Mulligan  or  write 
P.O.  Box  1296,  1  McCracken  Place,  Flag¬ 
staff,  Ariz.  86(501. 


FREELANCE  SERVICES 


ATTENTION:  ALL  FREELANCE 
AND  CREATIVE  TALENT 
Promote  your  career  the  best  way  of  all. 
Advertise  in  "The  Director  of  Freelance 
Professionals  &  Creative  Services."  Will 
reach  Agencies,  Publishers  and  big  com¬ 
panies  nationwide.  For  details  write  or  call: 
The  Directory,  Box  E,  Suite  1500,  2  Penn 
Plaza,  New  York,  N.Y.  10001  (212)  244- 
3100. 


NEWSPAPER  APPRAISERS 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSIXIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
M64  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals. 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  236  5280;  Res. 
(913)  381-6815. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC, 

P.  0.  Box  490,  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 
Lindsay,  Cal.  93247  (209)  562-2587 


SHOP  THE  PRESSES 
Newspaper  Brokers 
Rt.  1— Diamondhead 
Bay  St.  Louis,  Miss.  39520 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship.  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


ALAN  G.  LEWIS 
Media  Broker 

On  file— over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass,  01037.  Phone 
(413)  477-6009. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 
Conducts  professfonal.  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspap 
ers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.O. 
Dr.  12428,  Panama  City,  Fla. 


NEWSPAPERS  FOR  SALE 


EXCLUSIVE  daily,  chart  area  5.  Needs  ag¬ 
gressive  publisher.  $100,000  down. 
Offset,  growth  area.  J.  A.  Snyder,  News¬ 
paper  Broker,  404  N,  Westwood  Ave., 
Lindsay.  Calif.  93247.  Hurry!  Hurry! 


WEEKLY,  2100  paid;  shopper.  9000; 
western  New  York  area;  no  local  competi¬ 
tion;  $150,000  volume;  health  forces  sale; 
owner  would  consider  management,  sales 
lor  editorship  association  with  buyer.  Box 
1730,  Editor  &  Publisher. 


WEEKLY  IN  GROWING  Appalachia  where 
coal  is  booming.  Non-competitive  in  com¬ 
munity  of  11,(500,  Excellent  for  husband- 
wife  team.  $45,000  with  excellent  terms  to 
right  person.  Available  immediately.  Sin¬ 
cere  parties  only.  Don't  let  this  one  slip  by 
[you.  Box  1801,  Editor  &  Publisher. 


FLORIDA  NEWSPAPER  for  sale.  Hialeah 
Home  News  plus  a  fine  commercial  plant. 
Contact  Paul  W.  Finlay,  Owner,  (305) 
888-2401, 


WEEKLY  NEWSPAPER  in  Zone  5.  Young 
paper  doing  SOM  business.  Box  1811. 
Editor  &  Publisher, 


COLONIAL  HERITAGE  and  Bicentennial 
publication.  Small,  high-quality  3-color 
tabloid.  Subscription  list  95%  renewal  ex¬ 
perience.  Pennsylvania  corporation.  Tre¬ 
mendous  potential,  owner  can  not  supply 
necessary  capital.  Can  be  moved  to  any 
part  of  country.  Write:  COLONIAL  HERI- 
TA(3E,  P.O.  Box  1776,  Bound  Brook,  N.J. 
08805  or  call  (201)  469-9523. 


NORTHERN  CALIFORNIA  offset  weekly, 
shopper  combo  in  third  year  grossing 
$70,(500.  But  needs  man-wife  team  for 
good  net.  Compugraphic -equipped,  cent¬ 
rally  printed.  $80,0(5(5.  $18,000  down.  Box 
18(55,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


I  WOULD  LIKE  to  buy  an  exclusive  paid 
weekly  in  4(500  circulation  range.  Substan¬ 
tial  down  payment  available.  Wide  experi¬ 
ence  in  all  phases  of  newspaper  operation. 
Would  appreciate  full  details  in  your  letter. 
Write  Box  1058,  Editor  &  Publisher. 


PAPER  within  4  hours  drive  of  Washington 
D.C.  Start  with  part  interest  and/or  sum¬ 
mer  relief  for  owner.  Go  from  there.  Ex¬ 
perienced  weekly  publisher-editor  (hus¬ 
band  and  wife).  J,  Breiling,  2213  Osborn 
Dr.,  Silver  Spring,  Md.  20910. 


COUPLE  wants  small  community  involve¬ 
ment  and  exclusive — repeat,  exclusive — 
weekly,  semi  or  small  daily.  Zone  5,  7  or  8. 
No  suburbs.  No  shoppers.  $150-250,(500 
gross.  Solid  references  near  you.  We  are 
experienced,  mature,  discreet  and  want  a 
town  with  pride.  Box  1849,  Editor  & 
Publisher. 


PRINTING  PLANTS  FOR  SALE 


PRINTING  PLANT  FOR  SALE 
Complete  established  plant.  Piedmont 
area  North  Carolina.  Includes  real  estate 
and  living  quarters.  Owner  ill.  forced  to 
sell.  Tremendous  potential.  Terms.  Guar¬ 
dian  Real  Estate  Inc.,  P.O.  Box  23084, 
Mint  Hill,  N.C.  28212.  Ph:  (704)  373-1741. 


ANNOUNCEMENTS 


SPECIAL  GREETINGS 


We  wish  you  jobs,  vre  wish  you  sales.  ^ 
^  We  wish  you  success  that  never  tails. 

^  We  wish  to  thank  our  readers  (or  your  ^ 
»  letters  ands  calls  u 

^  And  hope  that  '76  v 

^  is  your  best  year  of  all!  ^ 

E&P  CLASSIFIED  DEPARTMENT  ^ 

Ginger  Stephenson,  Manager  ^ 

H  Wanda  Gravely.  Assistant  ^ 


CLASSIFIED 

ADVERTISING  RATES 

POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  $1.3$  per  line,  per  Issue 
3-weeks  $1.4$  per  line,  per  issue 
2-weeks  $1.$$  per  line,  per  issue 
1-week  $1.6$  per  line 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  has  been  es¬ 
tablished). 

4-weeks  $2.00  per  line,  per  Issue 
3-weeks  $2.10  per  line,  per  Issue 
2-weeks  $2.20  per  line,  per  Issue 
1-week  $2.30  per  line 

Count  39  characters  and/or 
spaces,  3  lines  minimum.  (No 
abbreviations.) 

Add  $1 .00  per  insertion  for  box 
service  and  count  as  an  addi¬ 
tional  line  in  your  copy. 

Airmail  service  on  box  numbers 
also  available  at  $1.00  extra. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface 
type,  cuts  or  other  decorations, 
changes  your  ad  to  display. 
The  rate  for  display  classified 
is  $4.35  per  agate  line — 
$60.90  per  column  inch 
minimum  space. 

Classified  Contract  rates 
available  on  request. 


WEEKLY  CLOSING  TIME 

Tuesday,  4:30  PM  Hew  York  Tima 


Box  numbers,  replies  mailed 
each  day  as  they  are  received, 
are  valid  for  one  year. 
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EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 
PRESSES  &  MACHINERY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
CIRCULATION 


VERsf-MAT  5N  FILM  PROCESSOR,  excel¬ 
lent  condition,  4  years  old.  We  re  remodel¬ 
ing,  need  space.  $5M  including  many 
spare  parts.  Contact  Hank  Daniel,  Photo 
Lab  Manager,  Knight  Publishing  Company, 
Box  2138,  Charlotte,  North  Carolina 
28233.  (704)  374-7419. 


_ CIRCULATION _ 

NEWSPAPER  BAGS  AND  BUNDLE 
WRAPS,  any  size  and  tint,  plain  or  printed. 
During  the  oil  crisis  we  met  our  customers 
needs  at  a  fair  price.  Our  resin  supply 

guaranteed.  Send  specs  for  quote  or  call 
ale  Strack,  (collect).  PolyGraphics,  Del- 
SymCo  Bldg,  Old  Marlton  Pike,  Marlton, 
N.J.  08053.  (609)  983-5455. 


COMPOSING  ROOM 

JUSTOWRITERS  -  COMPUGRAPHIC 
2961—3800.  2971TL-4600.  Key¬ 

boards — 1200.  FHN  Business  Products, 
Church  Rd.,  Mt.  Laurel,  N.J.  08057.  Ph. 
(609)  235-7614. 

SINGER  FRIDEN  JUSTOTEXT  70.  Jus- 
toperf  8203,  modified  Justowriter 
Recorder  Reproducer.  Excellent  condi¬ 
tion,  high  copy  output.  Ken  Simon.  (315) 
422-7011,  New  Times,  Box  95,  Syracuse, 
N.Y.  13210. 

HENDRIX  EDS  5700  SA  Input  and  Editing 
System  comprising  of  the  following 
equipment:  two  terminals,  1  input  reader, 
1  output  punch  and  a  PDP-11  Computer. 
Needs  minor  repairs,  $14,000.  Call  Carter 
Prows,  (904)  791-4195. 

COMPUSCAN  170  OPTICAL  SCANNER. 
Very  few  hours  operation.  Like  new. 
PRICED  TO  SELL.  ALL  OFFERS  CONSI¬ 
DERED.  Contact  Commercial  Printing  Inc., 
1224  N.  Atherton  St..  State  College,  Pa. 
Phone  (814)  238-3025. 


_ MAILROOM _ 

FULLY  EQUIPPED  MULLER-MARTINI  IN¬ 
SERTING  MACHINE  Type  227  overall 
length  21  overall  width  9.5 — capable  of  3 
inserts  per  main  jackebl3,CXX)  per  hour.  3 
years  old.  Excellent  condition,  available 
March  1976.  Al  Tomlinson.  The  Advocate 
Printing  Co.,  25  W,  Main  St.,  Newark,  Ohio 
43055,  Call  (614)  345-4053. 


_ NEWSPRINT _ 

ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 

606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PRESSES  &  MACHINERY 

GOSS  SIGNATURE  4  units  23  9  16  x  36 
Goss  Suburban  units 
Goss  Suburban  1500  series,  2  units,  1972 
Goss  Urbanite.  3  units,  folder. 

Goss  Metro  4  units,  1970 
Goss  SU  jaw  folder,  cross  perforating 
Goss  Urbanite  folder 
Cottrell  V-15  units  and  presses 
Cottrell  5  units  V-22.  folder  and  oven 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units,  Colorking 
folder 

Wood  Colorflex  6  unit  2244x36,  1970 
Gregg  flying  imprinter  for  Urbanite 
Hoe  Colormatic,  8  units,  2  folders.  1964 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph  (312)  738-1200  Telex  25-4388 


IMPORTANT  NOTICE; 

Due  to  the  Christmas  and  New 
Yearholidays,  there  will  beearly 
closing  dates  for  the  issues  of 
December  27  and  January  3. 

December  27— Deadline 
Monday,  Dec.  22,  12  noon 
January  3 — Deadline 
Monday,  Dec.  29,  12  noon 

Copy  received  after  deadline  will  appear 
in  the  next  week's  issue. 


2  UNIT  VANGUARD  offset  press.  Good 
condition,  with  folder.  NuArc  plate  maker 
available.  Phone  (304)  436-3144  or  (304) 
645-1206  or  write  West  Virginia  Daily 
News,  Lewisburg,  W.  Va.  24901. 

GOSS  COMMUNITY,  5  units  1964  65. 

available  February  March  1976 
FAIRCHILD  COLOR  KING.  2  units  1966, 
available  February  March  1976 
CAPCO  36  Rev/inder 
BALDWIN  COUNTOVEYOR.  standard  or 
electronic 

DIDDE  GLASER.  Model  DG320,  3  station 
inserter 

UNIVERSAL  PRINTING 
EQUIPMENT  COMPANY,  INC. 

P.O.  Box  455 
Lyndhurst.  N.J.  07071 
(201)  438-3744 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic  E 
ectronics  Photo-Lathe.  R.  Oliver,  196— 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 

LOOKING  FOR  Newsprint  Dollies  compati¬ 
ble  with  Capitol  Track  System.  Please  ad¬ 
vise  quantity  available  and  price  re¬ 
quested.  Must  be  O'/i  center  height.  Phil 
Gillespie,  Trenton  Times.  500  Perry  St., 
Trenton,  N.J.  08605.  (609)  396-3232. 

WANT  TO  BUY:  Wood  portable  fountains, 
Harris  TXT.  1200s  and  1100  terminals, 
Mergenthaler  VIP,  Varicomp  500.  AM  Elec¬ 
troset  keyboards.  Locker  Printing  Equip¬ 
ment  Co.,  122  Van  Houton  Ave  ,  Passaic, 
N.J.  07055.  (201)  777-8985. 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 

NEED  HELP  with  ABC  records  or  ABC 
statements?  Ex-ABC  Auditor  available  as 
consultant.  E.  P.  Catallozzi,  71  Farmington 
Ave.,  Providence,  R.l.  (401)  942-6960. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 

Help 

Wanted... 

_ ACADEMIC _ 

CHAIRMAN,  JOURNALISM  DEPART¬ 
MENT,  Temple  University,  Philadelphia, 
effective  July  1976.  Rank  and  salary 
negotiable.  Also  teaching  positions  avail¬ 
able  in  advertising,  magazine,  law  and 
ethnics,  graphics.  Write:  Dr.  John  Lent, 
Journalism  Department,  Temple  Univer¬ 
sity,  Philadelphia.  Penn.  19122. 

UNIVERSITY  OF  WISCONSIN-OSHKOSH 
seeks  faculty  for  Advertising-Public  Rela¬ 
tions  sequence.  Salary  and  rank  open. 
Teach  advertising  theory,  preparation  of 
copy,  layout  and  production;  public  rela¬ 
tions  and  publicity.  Photography  desirable 
but  not  necessary.  Oshkosh  program  is 
pragmatic-oriented  and  aiming  for  ACEJ 
standards.  Should  have  solid  professional 
print  media  background.  Affirmative  Ac¬ 
tion  Employer.  Contact:  David  Lippert, 
UW-Oshkosn,  Oshkosh,  Wise.  54901 

POSSIBLE  POSITION — Assistant  profes¬ 
sor  to  teach  photojournalism  and  graphics, 
starting  Fall,  1976.  Preference  given  to 
applicants  with  news  media  photo¬ 
journalism  experience,  advanced  aca¬ 
demic  degrees,  college  teaching  experi¬ 
ence.  Affirmative  Action  employer.  Apply 
by  February  1,  1976.  Write:  Personnel 
Search  Committee,  School  of  Journalism, 
Ohio  State  University,  Columbus.  Ohio 
43210. 


GRADUATE  PROGRAMS  leading  to  the  MA 
in  Journalism  and  the  PhD  in  Mass  Media 
geared  for  professionals.  Financial  assis¬ 
tance  available.  Write:  Chairman, 
Graduate  Affairs  Committee,  School  of 
Journalism,  Michigan  State  University, 
East  Lansing.  Mich.  48824. 

DEAN.  SCHOOL  OF  JOURNALISM, 
UNIVERSITY  OF  OREGON 
Excellent  opportunity  for  person  with 
superior  administrative  potential. 
Academic  orientation  (PhD.  superior 
teaching,  and  scholarship),  and  or  out¬ 
standing  professional  experience  prefer¬ 
red.  Duties  include  supervising  faculty  of 
14  plus  support  staff,  managing  fiscal  af¬ 
fairs.  working  with  academic  and  profes¬ 
sional  constituencies.  Academic  rank  and 
salary  commensurate  with  qualifications 
and  experience.  Appointment  effective 
July,  1976.  Applications  due  by  January 
15,  1976.  We  are  an  Affirmative  Action 
Equal  Opportunity  Employer.  Send  resume 
to  Willis  L.  Winter,  Chairman,  Search 
Committee.  School  of  Journalism,  Univer¬ 
sity  of  Oregon.  Eugene.  Oregon  97403. 

ADMINISTRATIVE 


CONTROLLER— 30,000  circulation  daily 
and  Sunday  in  Zone  5  has  an  opening  for 
an  experienced  controller.  Requirements 
include  a  degree  in  accounting  and  the 
ability  to  manage  people.  Report  directly 
to  the  general  manager  and  assist  him  in 
all  areas  of  management.  Salary  to 
$19.(X)0.  Box  1851.  Editor  &  Publisher. 

CONTROLLER— Opportunity  to  grow  with 
middle  sized  newspaper.  Area  2.  Respon¬ 
sible  for  total  financial  operation:  financial 
reporting  and  budgeting,  EDP  and  credit. 
Report  to  publisher.  Prefer  CPA.  Heavy 
experience  not  essential,  right  person  can 
learn.  State  salary  requirements.  Box 
1844,  Editor  &  Publisher. 


CIRCULATION 


EXPERIENCED  CIRCULATION  MANAGER 
for  5-day  daily  in  the  "Uranium  Capital  of 
the  World.”  Present  circulation  3000. 
Trade  area  27,000.  $150  per  week  plus 
15%  commission.  Send  resume  to  Mrs. 
James  B.  Barber.  Grants  Daily  Beacon. 
P.O.  Box  579,  Grants.  New  Mexico  87020. 

CIRCULATION  DIRECTOR 
We  need  an  energetic,  goal-oriented  per¬ 
son  who  can  plan,  organize,  manage  and 
lead  a  sales  and  distribution  staff  in  a 
high-growth  potential  market.  Person  must 
be  very  strong  in  human  relations  and  a 
team  worker  with  successful  and  well- 
rounded  circulation  background. 

Position  offers  opportunity  for  personal 
and  professional  development.  Achieve¬ 
ment-oriented  pay  and  excellent  company 
pa(d  fringe  benefits. 

It  ypu  want  to  learn  more  about  this  chal¬ 
lenging  and  rewarding  opportunity  on  our 
20.000  circulation  afternoon  offset  daily, 
send  your  resume,  salary  requirements 
and  availability  for  interview  to  Roger 
Sovde,  Evening  Herald,  P.O.  Box  11707, 
Rock  Hill,  S.C.  29730. 

CIRCULATION  MANAGER,  northern 
California  suburban  paper,  controlled  cir¬ 
culation,  voluntary  paid,  seeks  manager 
with  experience  in  newspaper  circulation. 
Salary  open,  excellent  benefits.  Applica¬ 
tions  confidential.  Send  resume  including 
salary  requirements  to  John  Clinton  Jr., 
P.O.  Box  5400,  San  Mateo,  Calif.  94402. 

OPPORTUNITY  for  qualified  circulation 
manager  northern  California  group,  two 
dailies,  seven  weeklies.  Smog  free  growth 
area.  Write  E.  B.  Brown,  P.O.  Box  731, 
Willows,  Calif.  95988. 

CITY  CIRCULATION  MANAGER,  evening 
and  Sunday  paper  with  12,000  city  circu¬ 
lation  in  Zone  4.  Must  be  self  motivated, 
capable  of  training  and  motivating  District 
Managers  and  carriers.  Please  send  details 
of  prior  work  experience,  including  names 
of  papers  and  dates.  Also  other  pertinent 
information  first  letter,  salary  require¬ 
ments.  Box  1762,  Editor  &  Publisher. 

DISTRICT  MANAGERS  who  still  believe  in 
a  future  in  this  industry,  it’s  hereZone  6 
combination  daily  and  Sunday.  Send  re¬ 
sume  and  salary  requirements  to  Box 
1860,  Editor  &  Publisher. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 

'  FOR  NEWSPAPER  PEOPLE 


EDITOR  &  PUBLISHER  for  December  20,  1975 


CIRCULATION  MANAGER  for  central 
Arizona  daily-weekly  group.  Self-starter 
needed.  Good  benefits  and  salary.  Write 
Don  Kramer,  Publisher,  The  Dispatch.  P.O. 
Box  639.  Casa  Grande.  Ariz.  85222. 

CIRCULATION  MANAGER  wanted  for  free 
weekly  advertising  paper  with  over 
150,000  circulation.  Zone  9.  Experience 
desired.  Salary  open.  Send  complete  re¬ 
sume.  Box  1840.  Editor  &  Publisher. 

BOY  CREW  OPERATOR-Earn  $50,000- 
as  crew  contractor  with  fast  growing,  well 
accepted  suburban  daily.  Permanent  job 
with  growth  potential.  Position  will  be  filled 
this  week.  Telephone  collect:  (301)  730- 
6740.  Monday-Friday.  8AM-6PM. 


CIRCULATION  MANAGER— 5  afternoons 
and  Sunday.  25.000  circulation  Area  4. 
Strong  on  collections,  promotions  and 
training.  Requires  consistant  effort.  Send 
resume  including  salary  requirements  to 
Box  1854,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


EXPERIENCED  CLASSIFIED  SALES 
person  A  "go  getter  "  ready  to  become 
classified  manager  of  15,000  daily.  Zone 
2.  Market  potential  virtually  untapped. 
Position  could  be  stepping  stone  to  higher 
management  level.  Write  Box  1772,  Editor 
&  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
We  re  seeking  an  aggressive  self-starter  to 
motivate  and  direct  our  classified  sales 
force  for  13  suburban  semi-weeklies,  cir¬ 
culation  /O.OOO  in  Kansas  City  area.  Send 
resume  to  Stephen  Rose.  Sun  Newspap¬ 
ers.  1-435  &  Metcalf.  Overland  Park,  Kans. 
66212  or  call  (913)  381-1010. 

CLASSIFIED  AD  MANAGER  needed  in 
Zone  6.  Combination  daily  and  Sunday  in 
the  right  market  for  future  and  growth  op¬ 
portunity.  Send  complete  resume  and  sal¬ 
ary  requirements.  Box  1858.  Editor  & 
Publisher. 

DISPLAY  ADVERTISING 


AD  MANAGER  for  18.000  PM  daily  and 
Sunday  Area  4  with  proven  record  of  build¬ 
ing  staff  cooperation  resulting  in  sales 
growth.  Not  a  director's  |0b  but  requires 
personal  selling  which  demonstrates  your 
leadership  is  sound.  No  two  year  wonders 
need  apply,  only  permanent  types.  Full 
resume  please.  Box  1750,  Editor  & 
Publisher. 

AD  SALESPERSON,  excellent  growth  op¬ 
portunity  for  person  with  2  or  more  years 
experience.  Must  be  strong  on  selling,  lay¬ 
out  and  promotion.  Write  David  Miller, 
Martinsburg  Journal,  Martinsburg,  W.  Va. 
25401. 

EXPERIENCED  ADVERTISING  PEOPLE 
needed  immediately  for  established 
monthly  police  newspaper  in  Pennsyl¬ 
vania.  You  will  work  in  the  Philadelphia 
area.  Pay  by  commission.  Contact  Media 
Enterprises  Inc,,  210  Rt.  28,  P.O.  Box  345. 
Bound  Brook,  N.J.  08805.  (201)  469- 
6655. 

Nationally  known  Zone  2  weekly  with 
growth  potential  seeks 

AD  DIRECTOR 

Must  have  proven  record  to  administer, 
motivate  and  train.  Excellent  salary  for 
future-oriented  person  plus  benefits,  pro¬ 
fit  sharing,  bonus.  Box  1792,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  MANAGER  and  a  top 
salesman  needed  for  Florida  small  daily. 
Must  be  able  to  produce  as  well  as  direct. 
Opportunity  to  advance  with  group.  Send 
complete  resume  to  Box  1802,  Editor  & 
Publisher. 

PROMOTION  MINDED  creative  salesman 
needed  by  dynamic  new  Ohio  weekly 
group.  Opportunity  to  demonstrate  your 
ideas  and  reap  rewards.  Grow  with  us!  Tell 
all  in  first  letter.  Box  1812,  Editor  &  Pub¬ 
lisher. 

WINNER  WANTED  by  East's  largest  sub¬ 
urban  weekly  group,  180M  circulation. 
Must  demonstrate  strong  chain  and  local 
retail  sales  ability.  Management  within 
months  for  right  person.  Age  and  sex  un¬ 
important.  I  just  want  the  world's  best 
salesperson, manager.  Norm  Hirsch,  Suf¬ 
folk  Life  Newspapers.  Westhampton,  N.Y. 
11977. 
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HELP  WANTED 


DISPLAY  ADVERTISING 


GEORGIA  business  paper  needs  full  time 
ad  rep  in  Atlanta  (salary  and  top  commis¬ 
sion),  part  time  reps  in  other  Georgia  cities 
(commission).  Georgia  Commercial  Post, 
Box  80543,  Atlanta,  (la.  30341. 

OPPORTUNITY  IN  LAND  OF  SUNSHINE. 
Ad  person  with  strong  sales  ability  and 
promotion  ideas.  Growing  Southwest  city 
of  20.000.  Successful  ad  persons  receive 
advancement  and  many  have  become  pub¬ 
lishers  with  this  growing  group  organiza¬ 
tion.  Salary  and  commission.  Full  resume. 
Box  1806,  Editor  &  Publisher. 

AGGRESSIVE  SALESPERSON.  Strong  in 
ideas,  layouts,  sales.  Must  include  re¬ 
sume.  references,  salary  history,  availabil¬ 
ity  date  first  letter.  Marty.  Verde  Indepen¬ 
dent,  Box  517,  Cottonwood,  Ariz.  86326. 


ADVERTISING 

SALESPERSONS 

Young,  award-winning  daily  newspaper 
needs  experienced  media  salespersons. 
We  are  fighting  established  competition 
but  market  is  bearly  tapped. 

Liberal  commissions,  weekly  draw,  chance 
for  promotion. 

Call,  write:  Robert  Curran 
79'’3  New  Jersey  St. 

Han  nond,  Ind.  46323 
(219)  989-9500 

IF  YOU  HAVE  outstanding  sales  and  lead¬ 
ership  abilities  and  want  to  get  your  train¬ 
ing  for  that  "big  city"  job  ahead,  our  Mid¬ 
west  small  daily  will  give  you  the  experi¬ 
ence  you  need.  Send  long  letter,  complete 
resume  to  Box  1848,  Editor  &  Publisher. 


EDITORIAL 


EDITOK 

Magazine  serving  the  newspaper  industry. 
Production  oriented.  Growth  opportunity. 
Send  resume  to  NAPCO.  401  N.  Broad  St.. 
Philadelphia,  Pa.  19108.  Attn:  J.  Golds¬ 
tein. 


INDUSTRIAL 

EDITOR 

A  productive  BS  or  MS  in  Jour 
nalism  lo  write  and  produce  a 
twice  monthly  employe  newspaper 
tor  our  staff  of  1500  scientists, 
engineers,  technicians,  and  sup 
port  personnel.  Other  tesponsi 
bilities  will  include  preparing  pub 
licity  on  varied  research  activities 
and  achievements. 

Some  experience  on  employe 
newspapers  or  small  weeklies 
highly  desirable.  You  will  be 
working  in  the  campushke  en¬ 
vironment  of  the  330  acre  General 
Motors  Technical  Center  north  of 
Detroit. 


If  inteiested.  ttloase  foi  waitf  a  com 
plete  lesiime  aiuf  wntmg  samples 


L.  H.  Buzan,  Head 

Technical  Information  Department 

General  Motors  Research 


Warren,  Michigan  48090 

An  Equal  V 

Opportunity  Employer  H 


HELP  WANTED 


EDITORIAL 


CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  1248, 
Editor  &  Publisher. 

BUSINESS  WRITERS.  Georgia  business 
paper  needs  part  time  (full  time  with  other 
duties)  writer  in  Atlanta  with  heavy  busi¬ 
ness  experience,  also  stringers  in  other 
Georgia  cities  and  advertising  sales  reps. 
Georgia  Commercial  Post.  Box  80543,  At¬ 
lanta,  Ga.  30341. 

EDITING  FEATURES,  No.  2  spot  in  de¬ 
partment  producing  Sunday  magazine. 
TV-entertainment  section  and  7-day  fea¬ 
ture  section  for  medium-size  daily  in 
Northeast  resort-college  community.  Must 
be  experienced  in  copy  editing,  at  home  in 
contemporary  layout,  willing  to  work  hard. 
Box  1799,  Editor  &  Publisher. 

INNOVATIVE  FEATURES  department 
editor  with  layout  experience  and  person¬ 
nel  capabilities  to  oversee  three  Sunday 
sections — arts,  travel  and  family  living— 
and  daily  counterparts.  Metro  daily.  Reg¬ 
ion  8,  Box  1765,  Editor  &  Publisher. 

WANTED:  Ag-oriented  newspaper  jour¬ 
nalist  for  exciting  job  with  journalism- 
public  relations  agency.  Work  on  stories, 
journalism  projects,  for  ag  accounts 
throughout  United  States.  Top  salary,  in¬ 
teresting  travel,  medium  size  town,  Iowa 
location.  1-5  years  experience  required. 
Box  1814,  Editor  &  Publisher. 


A  challenging  opportunity . . . 

as  an  editor  and  publisher  of 
a  weekly  paper  in  northern 
Maine  to  run  the  entire  oper¬ 
ation.  Part  of  a  small  group 
of  weeklies.  Salary  commen¬ 
surate  with  experience. 
Write  General  Manager, 
Northeast  Publishing  Com¬ 
pany,  P.O.  Box  510,  Presque 
Isle,  Maine  04769. 

An  Equal  Opportunity  Employer 


IDEA-ORIENTED  writer-editor  to  plan  and 
supervise  news  and  photo  feature  content 
for  special-promotion  sections  of  daily 
Santa  Fe  New  Mexican.  Full  creative  ser¬ 
vices  backup.  Phone  or  write  Keith  Green, 
General  Manager.  (505)  983-3303,  P.O. 
Box  2048,  Santa  Fe.  N.M.  87501. 

GENERAL  ASSIGNMENT 
REPORTER 

Middle  Tennessee  afternoon  and  Sunday 
daily  has  opening  for  general  assignment 
reporter.  Experience  preferred  but  will 
consider  recent  J-School  graduate.  Good 
starting  salary,  fringe  benefits.  Box  1836, 
Editor  &  Publisher. 

SPORTS  EDITOR —Dynamic  person 
needed  to  bring  sports  section  up  to  par. 
This  14.000  daily  in  rural  Pennsylvania 
needs  an  editor  to  produce  top  local  cover¬ 
age  plus  Penn  State  and  some  pro.  Know¬ 
ledge  of  VDTs  helpful  but  not  necessary. 
Must  know  layout  and  wire.  Box  1832. 
Editor  &  Publisher. 

EXPERIENCED  NEWSPERSON  with  strong 
agricultural  background  to  handle  farm 
beat  and  related  assignments  in  one  of  na¬ 
tion's  richest  farm  areas.  30,(X)0  PM.  Zone 
5.  Great  opportunity.  Would  like  samples. 
Box  1825.  Editor  &  Publisher. 

SOLID  DESKMAN  to  edit  wire  and  local 
copy  for  14.000  Zone  2  daily.  VDT  experi¬ 
ence  helpful  but  not  necessary.  We  will 
train.  Help  this  award-winning  daily  be 
even  greater.  Box  1837,  Editor  &  Pub¬ 
lisher. 

HEALTH  REASONS  have  created  vacancy 
in  editorship  of  Sunday  magazine  pub¬ 
lished  by  award-winning  Zone  8  daily 
newspaper.  Experienced,  imaginative 
editor  wanted  to  direct  autonomous  staff 
and  administer  freelance  budget.  Write 
Box  1803,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EDITOR-MANAGER 

Technical  publisher  seeks  experienced 
editor  with  potential  to  become  divisional 
manager.  Trade  publication  or  electro¬ 
mechanical  background  would  be  ideal, 
but  is  not  essential.  Submit  resume  and 
salary  history.  Midwest  location.  Box  1835, 
Editor  &  Publisher. 

METRO  EDITOR— Opportunity  for  experi¬ 
enced  journalist  to  take  charge  of  reporto- 
rial  staff  of  25,000  circulation  afternoon 
and  Sunday  paper  in  historic  Southern 
city.  Ability  to  motivate  and  develop  young 
reporters  a  must.  Also  must  know  layout 
and  how  to  edit  copy  tightly.  Box  1850, 
Editor  &  Publisher. 


SPORTS 

PEOPLE 

We're  looking  for  two  people:  (Da 
quality  writer  with  a  well  developed 
style  and  an  interest  (though  not 
necessarily  experience)  in  sports;  (2)  a 
high  grade  sports  copy  editor  with  at 
least  two  years  experience  on  the  desk 
to  work  in  the  most  sports-crazy  town 
in  the  country. 

Writer  applicants  should  send  a  re¬ 
sume  and  examples  of  their  best  work: 
desk  applicants  should  send  a  resume 
and  be  prepared  to  work  a  short  tryout 
at  our  expense.  Contact  George  Pus- 
cas.  Executive  Sports  Editor, 

DETROIT  FREE  PRESS 

Detroit,  Mich,  48231 
An  Equal  Opportunity  Employer 

VERSATILE  NEWSMAN  needed  by  lO.CXlO 
circulation  daily  in  southwest  Nebraska. 
Should  be  skilled  in  headline  writing,  page 
design  and  big  story  production.  Send  re¬ 
sume,  references  and  samples  of  work  to 
McCook  Daily  Gazette,  Box  201,  McCook, 
Neb,  69001. 

MANAGING  EDITOR  for  12.000  PM  daily. 
Must  be  experienced,  imaginative,  respon¬ 
sible,  capable  of  handling  wire  and  direct¬ 
ing  newsroom  staff  of  8.  Write  fully.  Gen¬ 
eral  Manager,  Oneida  Daily  Dispatch. 
Oneida.  N.Y.  13421. 


PRODUCTION 


HELP  WANTED 


EDITORIAL 


REPORTER  with  minimum  of  one  year 
daily  experience  for  35, (XX)  AM  in  Zone  3. 
Write  Box  1809.  Editor  &  Publisher. 

EDITOR — Community  weekly  in  small 
progressive  town  near  larger  city.  Degree, 
some  experience  preferred.  Small  town 
background  helpful.  Salary,  benefits 
above  average.  Submit  complete  resume 
to  John  Mayhill,  Mayhill  Publications,  P.O. 
Box  90,  Knightstown,  Ind.  46148. 

DESK  PERSON— Connecticut’s  most  for¬ 
ward  looking  newspaper  needs  a  desk  per¬ 
son  to  assist  with  all  facets  of  its  news 
operation  and  to  learn  how  to  handle  them 
alone.  Good  experience  with  editing, 
photos  and  layout  preferred,  but  energy, 
intelligence  and  ability  to  work  with  repor¬ 
ters  and  other  editors  is  just  as  important. 
Apply  to  Chris  Powell,  Managing  Editor, 
Journal  Inquirer,  306  Progress  Dr.,  Man¬ 
chester,  Conn.  06040. 

CENTRAL  FLORIDA  PM  DAILY  is  accept¬ 
ing  applications  for  several  newsroom  pos¬ 
itions:  copy  editor,  with  supervisory  ex¬ 
perience,  heavy  on  layout;  women's  editor; 
self-starting  photographer  with  imagina¬ 
tion.  Box  1845,  Editor  &  Publisher. 

CREATIVE 

MANAGING  EDITOR 

!  For  weekly  national  tabloid.  D.C.  area. 

’  Must  be  experienced  in  production,  per¬ 
sonnel,  all  phases.  No  beginners  or  liber¬ 
als.  Salary  commensurate  with  experience 
and  ability  to  perform.  Send  resume  to: 
Communications  Sales,  998  National 
Press  Building,  Washington.  D.C.  200)45. 

QUALITY  SUBURBAN  newspaper  in  the 
New  York  metropolitan  area  seeks  sports 
desk  person  with  several  years  experience. 
Night  hours,  but  pay  and  working  condi¬ 
tions  are  excellent.  Box  1847,  Editor  & 
Publisher. 

WIRE  EDITOR  — 75.000  metro  daily  in 
Zone  5  needs  experienced  person  to  select 
copy,  layout,  run  desk.  Standards  high, 
competition  with  other  papers  intense.  Job 
can  lead  to  management.  Send  resume, 
letter  telling  goals  and  interests  to  Box 
1852.  Editor  &  Publisher. 


PRODUCTION 


ROCKY  MOUNTAIN  JOB  OPPORTUNITY 

for  on  experienced  offset  web  pressman/production  manager. 
It  is  our  desire  to  produce  the  sharpest,  cleanest  paper  in 
Colorado  using  4-color  separation,  etc.  Also  be  able  to  bid  and 
compete  for  offset  commercial  work.  It  would  be  desirable  to 
have  both  hot  and  cold  metal  experience. 

We  have  the  very  best  in  production  equipment;  4  unit  Goss 
Community  press,  Dianippon  Graphic  Arts  camera,  Compu- 
graphic  cold  typesetting  equipment.  Duties  would  include 
press  operation,  darkroom,  pasteup,  typesetting,  job  bidding 
and  printing.  Apply  only  if  you  have  the  qualifications  needed. 

Presently  printing  4000  bi-weekly  and  2000  weekly  newspap¬ 
ers.  State  salary  needed.  This  is  an  opportunity  to  grow  with  us. 

Call  or  write  George  A.  Labesky 
The  Gunnison  Country  Times 
P.O.  Box  240,  Gunnison,  Colo.  81230 
(303)  641-1414 


PRESSROOM 

WEB  OFFSET 

CAPABLE  PRESSMAN  WANTED 
PHONE  (201)  838-9000 


PRODUCTION 


OFFSET  PRINTING  PERSONNEL 
We  have  Immediate  openings  for  produc¬ 
tion  manager,  web  offset  pressman,  cam¬ 
era  man  and  stripper,  and  commercial 
printer.  Good  pay,  benefits.  Don  Kramer. 
Casa  Grande  Dispatch.  P.O.  Box  639.  Casa 
Grande.  Ariz.  85222 


TOM _  _ SALES  REPS _ 

cpT  SYSTEM  SALES 

xaLi  wAMTcn  Established  company  needs  sales  rep- 

resentatives  in  all  areas  of  U.S.  We  have 
oao-auuu  several  openings  for  persons  with  experi- 

_  ence  selling  electronic  equipment  systems 

rtnu  to  the  newspaper  industry.  Will  also  take 

_  some  juniors.  High  earnings  for  the  right 

individuals.  Airmail  resume  to  TAL-STAR 
Computer  Systems.  Box  TIOOO,  Princeton 
PERSONNEL  Junction.  N.J.  08550.  (609)  799-1111. 

enings  for  produc-  SYNDICATE  SALES 

et  pressman,  cam-  oi  c.  ohlco 

and  commercial 

;fits.  Don  Kramer.  HELP!  New  syndicate  needs  salesmen, 
^.0.  Box  639.  Casa  women.  Solid  features.  Write  Group  3.  30 
W.  Washington.  Chicago.  III.  60614. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


MANAGER  with  15  years  experience  in 
non-publishing  field  wants  to  manage  and 
invest  in  weekly  or  small  daily  In  Zones  7-9. 
Box  1817.  Editor  &  Publisher. 

CPA  currently  with  "Big  8"  CPA  firm  seeks 
management  position.  5  years  account¬ 
ing  business  experience.  Worked  in  pro¬ 
duction  departments  through  high  school 
and  college.  (801)  299-6932  or  Box  1853. 
Editor  &  Publisher. 

ADVERTISING  MANAGER  or  assistant  na¬ 
tional.  retail,  classified,  strong  in  specials, 
20  years  in  competitive  markets,  want 
Zone  6  or  4.  Box  1843,  Editor  &  Publisher. 


PRINTING  MANAGER 
Young,  aggressive  printing  manager 
looking  for  company  that  wants  results  and 
growth  in  commercial  printing  operation. 
Present  company  has  doubled  size  but 
lacks  desire  to  continue  pace.  Strong  in 
sales,  customer  relations,  creative,  plan¬ 
ning  and  production  areas.  Box  1769. 
Editor  &  Publisher. 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
Looking  for  position  with  large  paper  or 
Circulation  Manager  on  smaller  paper.  4 
years  experience— all  phases  of  Circula¬ 
tion.  1‘2  years  in  top  spot.  References 
supplied.  Available  immediately.  Box 
1766.  Editor  &  Publisher. 

STYMIED  city  circulation  supervisor  ready 
to  move  to  circulation  manager  with 
chance  to  use  circulation  and  promotion 
ideas.  25  years  experience.  Prefer  Zone 
3.4,5.  Box  1786,  Editor  &  Publisher. 

YOUNG  CIRCULATOR.  12  years  manage¬ 
ment  experience  on  small  and  medium 
sized  dailies.  Experienced  all  phases  of 
circulation,  promotion  minded.  Wish  to  re¬ 
locate  seeking  circulation  manager  or  staff 
position.  Box  1788.  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


WEEKLY  AD  MANAGER,  presently 
employed.  5  years  experience  all  phases 
advertising,  seeks  challenge  with  small 
daily.  Degree.  Areas  3,4,5.  Box  1790. 
Editor  &  Publisher. 


EDITORIAL 


DEPENDABLE  sports  writer.  27,  8  years 
experience,  seeks  sports  editorship  10- 
50,000  PM.  or  baseball  desk-makeup 
combination  on  PM.  Enjoy  community  in¬ 
volvement,  strong  on  organization,  tight 
yet  lively  human  interest  writing;  extensive 
editing,  layout  experience.  Box  1587. 
Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED  newsman  and  adminis¬ 
trator,  now  speechwriting  on  Capitol  Hill, 
wants  private  sector  job  writing  editorials, 
running  information  program,  or  what  have 
you.  Salary  needs  in  upper  20s.  Write  Box 
1745,  Editor  and  Publisher,  for  resume 
and  letter. 

EX-CITY  HALL  REPORTER  with  suburban 
experience,  wants  news  spot.  Contact  Jim 
Fienup.  843  College  Ave.,  Norman,  Okla. 
73069  or  call  (405)  321-0777. 

COPY  OR  WIRE  EDITOR.  Pro.  49.  solid  re¬ 
porting,  desk  experience  for  newspapers, 
wire  services,  wants  desk  slot  needing 
speed,  skills,  judgment.  Box  1796.  Editor 
&  Publisher. 

RECENT  GRADUATE  with  BA  in  Urban 
Studies  wants  to  write  for  newspaper. 
Campus  leader,  feature  and  sports  writer 
for  school  paper.  Student  Body  President, 
other  experience.  Spirited,  tenacious.  Any 
Zone.  Box  1787,  Editor  &  Publisher. 

SPORTS  EDITOR  with  5  years  experience 
including  college  football  and  basketball 
coverage  desires  similar  position  with 
small  or  medium  sized  daily  in  Zones  1  or 
5.  Box  1773,  Editor  &  Publisher, 

ADMINISTRATOR-EDITOR.  33.  longs  for 
the  mountains,  wants  Zone  8  or  7  post. 
Good  at  staff  building,  keeping  paper  loc¬ 
al.  Wire  service  and  daily  background.  Box 
1822.  Editor  &  Publisher. 

WOMAN'S  EDITOR  will  go  anywhere  if  mov¬ 
ing  expenses  are  paid.  Box  1828.  Editor  & 
Publisher. 

REPORTER  looking  for  position  on  medi¬ 
um-sized  daily.  Experienced  in  hard  news 
and  features,  know  camera  and  darkroom. 
BS,  female.  Box  1816.  Editor  &  Publisher. 

I'VE  HAD  IT  with  New  York  City,  its  pollu¬ 
tion.  garbage  strikes,  and  taxes.  My  family 
and  I  know  a  better  life  must  exist 
elsewhere.  I  want  in  at  a  daily  newspaper, 
AM  or  PM.  in  a  big  league  sports  town.  I'm 
fully  qualified  to  handle  coverage  of  any 
sports  beat,  a  column,  desk,  any  combina¬ 
tions  thereof.  At  33,  I've  done  it  all- 
newspapers,  wire  services,  magazines, 
publicity.  radio-TV,  including  last  7  years 
as  freelance  author  of  books  and  articles 
on  all  sports,  I  am  contributing  editor  for 
nationwide  Sunday  supplement  and  editor 
of  program-magazine  for  a  top  pro  league. 
References  and  samples  are  plentiful  and 
yours  for  the  asking.  Box  1819,  Editor  & 
Publisher. 

SPORTS  REPORTER,  3  years  part-time 
experience.  Versatile  and  willing  to  work. 
Box  1813,  Editor  &  Publisher, 


I  NEED  A  JOB! 

Reporter,  22,  '75  BAJ,  seeks  small- 
medium  daily,  any  Zone.  4  years  on  week¬ 
lies.  Was  hard-hitting  feature  editor  on 
large  college  paper.  Can  report,  edit, 
photo,  layout.  Willing  to  work  hard.  Ag- 
ressive,  enterprising — and  desperate, 
ox  1857,  Editor  &  Publisher. 


EDITORIAL 


HARD-WORKING,  aggressive  25-year-old 
reporter  eager  for  job  on  another  daily. 
BSJ,  2  years  experience  on  daily,  I'z  years 
with  large  weekly  chain.  Background  in 
general  assignment,  police  beat,  city  hall, 
features,  photography.  Ready  to  start  now! 
Box  1829.  Editor  &  Publisher. 

WRITER-EDITOR,  with  30  years  experi¬ 
ence  must  relocate  in  benign  climate,  will 
travel.  Now  business  writer  with  large 
Midwest  daily.  Strong  on  local  news,  fea¬ 
tures.  Have  had  some  trade-paper  and  PR 
exposure.  Can  do  desk  work.  Present 
employers  know  of  this  ad.  Art  Ehren- 
strom.  4031  Hillsboro  Rd.,  Louisville.  Ky. 
40207.  (502)  896-8388. 

EXPERIENCED  ART  CRITIC  with  clips  on 
current  shows  in  New  York  City  area.  Seek 
position  on  city  daily.  Zones  1.  8,  9.  Box 
1831,  Editor  &  Publisher. 

TALENTED,  VERSATILE  writer  desires 
position  in  feature,  media,  entertainment 
or  consumer  reporting  on  magazine  or 
newspaper.  Have  written  for  national  pub¬ 
lications.  Samples.  Let  my  ambition  and 
ability  help  us  both.  (716)  243-3443  or  Box 
1827.  Editor  &  Publisher. 

GOOD  COPY  from  sports  writer,  27:5  years 
30-PM  daily:  have  worked  prep,  college, 
pro  sports;  experienced  deskman.  Zones 
2, 3. 4, 5.  Box  1823.  Editor  &  Publisher. 

SPORTS  EDITOR.  27.  10  years  experience 
on  30,(X)0  A  M.  (jolumnist.  strong  on  fea¬ 
tures.  innovative  layout.  Wants  to  move  to 
Zone  6  or  8.  Excellent  references.  Box 
1838.  Editor  &  Publisher, 

HUMOR  COLUMNIST  on  Zone  6  metro 
daily  seeks  to  take  column  to  larger  show¬ 
case  market  on  East  or  West  coast.  Experi¬ 
enced  newsman,  columnist.  Samples  on 
request.  Box  1855,  Editor  &  Publisher. 

SPORTS  WRITER.  43.  J-grad  with  20  years 
experience  on  small  and  medium  Ohio 
dailies.  Preps,  college,  pro  coverage,  lay¬ 
out.  single.  Hard  worker.  Will  move.  Box 
1846,  Editor  &  Publisher. 

YOUR  CORRESPONDENT 
IN  WASHINGTON. 

BOX  1856.  EDITOR  &  PUBLISHER 

BRIGHT,  AWARD-WINNING  woman,  26. 
seeks  editing  or  reporting  job  in  metro 
area.  Experience  in  management,  editing, 
reporting,  design,  layout,  offset  produc¬ 
tion,  radio.  Prefer  arts,  health,  social  sci¬ 
ence  or  women's  beats.  Zone  1.  2.  9  or 
Minnesota.  Box  1842,  Editor  &  Publisher. 

WASHINGTON  NEWSMAN  (9  years),  32, 
WHITE  HOUSE  CONGRESS  PENTAGON 
EXECUTIVE  BRANCH  experience,  strong 
news  sense,  good  organizer,  editorial  wri¬ 
ter,  accurate,  objective,  reader  oriented, 
practical,  smart,  family,  veteran.  Held 
number  two  spot  ($20,000)  in  line  for 
I  ditorship.  Unemployed  and  looking  for  a 
place  to  settle  jjermanently.  Call  (703) 
830-1330. 


EDITORIAL 


GREAT  (but  modest)  weekly  editor,  28. 
with  7  years  on  dailies,  weeklies  seeks 
Zone  2  spot  on  large  weekly  or  daily  under 
50.000.  Strong  in  writing,  photos,  layout. 
Box  1661.  Editor  &  Publisher. 


FREELANCE 


PROFESSIONAL  FREELANCE  WRITER 
Long  Island-New  York  area.  Joan  Greguski, 
15  Bayside  Ave..  Oyster  Bay,  N  Y.  11771. 


BOOK  CRITIC  seeks  freelance  book  review 
assignments  from  top  flight  metro  paper  or 
syndicate.  Former  SATURDAY  REVIEW 
staffer  with  many  national  magazine, 
newspaper,  book  credits.  Crisp,  fresh  style 
will  enliven  your  Sunday  book  section.  Not 
interested  in  full-time  work.  Freelance 
only.  Call  or  write  Jan  Harayda.  140  E. 
30th  St..  New  York.  N  Y.  10016,  (212) 
889-3823. 


PHOTOJOURNALISM 


BA.  3rd  in  class.  Missouri  workshop.  Seeks 
photo  job  on  daily  weekly  anywhere.  Im¬ 
aginative.  Resume  available.  Box  1780. 
Editor  &  Publisher. 

PHOTOGRAPHER,  no  flash  in  the  pan,  but 
a  hard  working  competitor  with  a  solid 
news  background.  Box  1815.  Editor  &  Pub¬ 
lisher. 

BRILLIANT  PHOTOGRAPHER.  12  years 
daily  news  experience,  seeks  spot  any¬ 
where  on  photo-oriented  weekly.  Will  fur¬ 
nish  equipment.  Available  immediately. 
Call  (319)  372-2969.  All  offers  considered. 


PRESSROOM 


JOURNEYMAN  OFFSET  PRESSMAN, 
camera,  platemaking.  Also  letterpress. 
4-color  experience.  Box  1758,  Editor  & 
Publisher. 


PRODUCTION 


YOUNG  composing  room  foreman  seeks 
assistant  production  manager's  post  with 
newspafier  publishing  firm.  Desire  techni¬ 
cal  upgrade  and  top-flight  superior.  6 
years  experience.  Box  1821,  Editor  &  Pub¬ 
lisher. 


COMPOSING  ROOM  SUPERINTENDENT 
or  General  Foreman.  25  years  experience. 
Hot  metal  or  cold  type.  Medium  size  daily. 
Available  February  1,  1976.  Box  1810, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 


YOUNG  NON-PROFIT  PR  Director  seeking 
creative  position  in  private  industry.  Excel¬ 
lent  media  background,  impeccable  refer¬ 
ences.  Any  Zone.  Box  1841,  Editor  & 
Publisher. 


CIRCULATION 

CIRCULATION 

/ - ^ 


HOW  DO  YOU  FIND  AN  EXCEPTIONAL 
CIRCULATION  MANAGER? 

It’s  a  tough  proposition!  Many  Publishers  have 
turned  to  us  during  the  past  year  for  our  help. 
We  locate,  evaluate,  and  recruit  the  outstand¬ 
ing  candidates  for  the  position  you  are  trying  to 
fill. 

Call  Bill  Davis  at  (312)  693-6171  for  a  confiden¬ 
tial  discussion  of  our  services. 

Ron  Curtis  &  Company,  O’Hare  Plaza,  5725  East 
River  Road,  Chicago,  IL  60631 

_ _ _ / 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Challenge  for  1976 


Bogiirt.  in  the  .lixii  nalism  niiartci  ly  ar¬ 
ticle.  recalls  a  197I  study  which  found 
"an  unmistakably  male  orientation"  in 
nevsspapers  with  only  one-fourth  as 
many  editorial  items  speciUcally  of  in¬ 
terest  to  women  as  there  are  of  interest 
to  men." 


(Last  week's  article  noted  the  decline 
in  total  daily  newspaper  circulation  over 
the  last  two  years  and  said  reversing  the 
trend  is  the  challenge  for  I97b.  Many 
reasons  have  been  cited  for  the  circula¬ 
tion  drop.  I  wt>  t>f  them  were 
discussed — increased  prices  to  subscrib¬ 
ers  in  a  recession  era.  and  the  problems 
of  selling  newspapers  in  urban  areas — 
quoting  heavily  from  the  research  and 
analysis  t>f  Leo  IL>gart.  evecutive  \  ice- 
president  and  general  manager  of  the 
Newspaper  Advertising  Bureau.  Ihis  is 
the  second  of  three  articles  discussing 
possible  reasons  for  the  decline  and  the 
opportunity  for  the  future.) 

(.^)  How  much  of  a  factor  in  the  circu¬ 
lation  picture  is  the  increasing  competi¬ 
tion  of  more  and  longer  television  news 
broadcasts? 

study  conducted  in  I974  by  the  .AB 
Managing  Kditors  .Association  found  that 
two-thirds  of  the  editors  of  metropolitan 
evening  papers  considered  television 
news  to  be  a  strong  competitor. 

Vet.  Bogart  points  i>ut  in  an  article  in 
the  .Autumn.  I97.^.  issue  of  Joiinuilisin 
{Jiicirlcrly  "in  (newspaper)  competitive 
markets  I  V  news  ratings  are  actually  Sfr 
higher  where  evening  papers  have  gained 
circulation  since  I9b()  than  where  they 
have  failed  to  gain  or  actually  disap¬ 
peared.  In  the  non-competitive  markets, 
the  reverse  is  true;  ratings  are  I  Iff  lower 
w  here  evening  papers  are  gaining.  I  his  is 
probably  to  be  explained  by  differences 
in  the  character  of  the  markets  in  each 
case. 

"Since  the  competitive  newspaper 
markets  are  bigger,  they  also  ha\e  moie 
r\  news  competiton.  which  means  that 
the  network  newscasts  have  a  somewhat 
smaller  share  of  view  ing  compared  to  the 
local  news  programs.  The  overall  size  of 
the  rV  news  audience  is  identical  in 
markets  where  newspaper  ownerships 
compete  and  those  where  they  do  not. 

"The  network  newscasts  have  identi¬ 
cal  ratings  where  evening  papers  have 
been  gaining  and  where  they  have  been 
losing.  And  in  the  big  competitive  mar¬ 
kets  where  the  evening  papers  have  had 
their  biggest  problems,  local  TV  news 
audiences  are  actually  smaller  in  those 
places  where  circulation  has  been  going 
down  than  in  those  where  it  has  been 
rising.  Incidentally.  .  .  .  TV  news  ratings 
are  not  substantially  different  in  markets 
where  morning  papers  have  gained  circu¬ 
lation  and  where  they  have  lost. 

"To  summarize,  local  variations  in  the 
amount  of  I'V  news  viewing  do  not 
meaningfully  explain  circulation  losses 
foi  specific  papers,  evening  or  morning. 
Vet  unquestionably,  television  has 


changed  the  public’  s  experience  of  the 
news  and  its  personalities." 

Bogart  concluded:  "fhe  evidence 
does  not  support  the  propositii>n  that 
television  news  has  larger  audiences  in 
cities  where  newspapers  have  lost 
ground  than  in  cities  where  newspapers 
have  been  gaining  readers.  I  he  reasons 
why  individual  newspapers  prosper  or 
falter  are  many  and  complex,  but  TV 
news  competition  can  not  be  numbered 
among  them." 

(4)  No  i>ne  knows,  and  no  study  has 
been  made,  to  determine  just  how  much 
of  the  loss  in  circulation  is  due  to  self- 
imposed  conservation  efforts.  Practical¬ 
ly.  every  newspaper  has  eliminated,  or  at 
least  reduced,  costly  and  unprofitable 
circulation  delivery  routes  outside  of  the 
immediate  trading  area. 

In  at  least  one  newspaper  of  about 
lOO.OOO  circulation  the  eliminated  routes 
to  outlying  counties  accounted  for  a  5'  i 
cut  in  circulation.  .A  hard-driving  ciicula- 
tion  sales  campaign  locally  reduced  the 
loss  by  half  and  further  reductions  are 
expected. 

It  raises  the  question  why  the  local 
sales  campaign  wasn't  done  before. 

(.>)  l  inally.  there  is  the  subject  of  news 
quality  and  quantity.  As  Bogart  pointed 
out  (last  week),  circulation  managers  are 
quick  to  credit  improved  editorial  quality 
for  circulation  gains  but  slow  to  blame 
deteriorating  quality  for  circulation 
k>sses. 

.A  committee  of  the  .American  News¬ 
paper  Publishers  .Association  is  trying  to 
evolve  a  self-evaluation  formula  by 
which  editors  can  gauge  their  own  pro¬ 
ducts  and  performances.  But  until  that  is 
done,  no  one  seems  to  know  the  answer 
to  the  question;  Is  news  and  editorial 
quality  a  major  factor  in  turning  off 
newspaper  readers  and  failing  to  attract 
new  ones? 


He  said:  "In  looking  at  their  editorial 
mix.  editors  would  normally  consider 
local  interest  material  to  include  the 
news  items  that  relate  to  a  particular 
geographic  area  or  political  jurisdiction, 
fhey  would  be  less  likely  to  consider 
those  that  correspondent  to  the  func¬ 
tional  or  occupational  interest  of  seg¬ 
ments  of  the  potential  readership. 
Kditors  might  be  well  advised  to  look 
systematically  at  the  other  kinds  of  pub¬ 
lications  that  people  are  reading  in  their 
towns,  apart  from  their  newspapers. 
Ihere  is  obviously  news  in  the  city 
magazines,  the  neighborhood  press,  the 
suburban  weeklies,  the  shoppers,  the 
trade  press,  the  union  press,  the  alterna¬ 
tive  or  underground  press,  that  doesn't 
get  into  the  daily  papers  at  all." 

Supporting  this  statement.  Bogart  has 
said  in  public  speeches  that  contrary  to 
the  circulation  trend  of  daily  newspa¬ 
pers.  the  circulations  of  weekly  new  spa¬ 
pers  and  weekly  news  magazines  as  well 
as  city  magazines  h.ive  been  increasing. 

"In  197,^-1974.  newsprint  shortages 
and  price  increases  forced  many  news¬ 
papers  to  cut  down  on  unessential  con¬ 
tent.  But  during  the  longer  period  be¬ 
tween  1967  and  1974.  a  cutback  in  special 
interest  news  occurred  at  the  same  time 
that  more  space  became  available  to 
editors  as  a  byproduct  of  the  increased 
sales  of  advertising. 

"Between  1967  and  197.^.  advertising 
pages  w  ent  up  48f^ .  and  editorial  pages 
in  newspapers  went  up.  too.  by  I9''f .  But 
apparently,  editors  are  choosing  to  allo¬ 
cate  more  of  that  editorial  space  to  gen¬ 
eral  news  and  features  of  broad  appeal 
rather  than  to  maintain  or  add  to  the  in¬ 
formation  and  features  of  specialized  in¬ 
terest. 

"The  size  of  the  new  s  hole  is  an  indi- 
(ConfiniieJ  on  pn^e  35 ^ 


Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


WASHINGTON,  D.C.: 

1730  K  Street,  N.W.  20006 
(202)  393-3456 

CHICAGO: 

1429  Tribune  Tower,  6061 1 
(312)  337-2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206. 
(214)691-2345 

SAN  FRANCISCO:  ** 

111  Sutter  Street,  94104 
(415)  392-5671 
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RiviKRE  DU  LOUP  Newsprint  Ltd. 

88  l  iKi.i)  Point  Road 
(iRKKNW  K  II,  C'ONNKC  TUT  I  06830 


rhe  Officers  of  Riviere  dii  Loup  Newsprint.  Ltd.  would  like  to  take  this 
opportunity  to  publicly  express  their  gratitude  to  the  following  publications  for 
their  confidence  and  support  in  helping  us  bring  to  a  successful  conclusion  our 
recent  expansion  program:  namely  the  installation  of  a  new  twin  wire  newsprint 
machine. 


Dow  Jones  &  Co. 

Ottaway  Newspapers,  Inc. 
Bristol  Press 
Hartford  Coiirant 
Meriden  Record-Journal 
Middletown  Press 
Housatonic  Valley 
Norwalk  Hour 
Stamford  Advocate 
New  Haven  Register 
\  illage  Voice 
Eastern  Color 
South  Middlesex  News 
Lowell  Sun 
Lynn  Item 
Malden  News 
Berkshire  Eagle 
Quincy  Patriot  Ledger 


Vineland  Times-Joiirnal 

Atlantic  City  Pre.ss 

Bergen  Record 

New  Brunswick  Home  News 

Passaic  Herald-News 

Paterson  News 

Asbnry  Park  Press 

Ogden  Newspapers 

Watertown  Times 

Dover  State  News 

Annapolis  Capital 

Eremont  News-Messenger 

Sandusky  Register 

Warren  Tribune  Chronicle 

Newport  News 

Woonsocket  Call 

Eredericksburg  Eree-Lance  Star 

Bethlehem  (Jlobe  Times 


Brownsville  Telegraph 
Columbia  News 
Ephrata  Review 
Lebanon  News 
Phoenixville  Phoenix 
Quakertown  Eree  Press 
Scranton  Times 
Washington  Observer 
Waynesboro  Record-Herald 
Kankakee  Journal 
Kingston  Ereeman 
Bennington  Banner 
Torrington  Register 
Brattleboro  Reformer 
Easton  Express 
Altoona  Mirror 
Elyria  Chronicle-Telegram 
Einlay  Courier 


Signed. 

Riviere  dii  Loup  Newsprint,  Ltd. 


a  tradition  in  Fullerton 


For  the  14th  year,  Fullerton  area  residents, 
individually  as  well  as  representing  groups, 
will  bring  gifts  to  the  News  Tribune  Christmas 
Tree  for  foster  children.  It  was  a  program  that 
began  with  600  gifts. 

By  Christmas  Eve,  1 975,  2500  to  3000 
presents  will  have  been  placed  under  the  tree 
in  the  News  T ribune  lobby. 

The  donors?  They  are  people  who  are 
happy  to  share  Christmas  without  getting  their 


names  in  the  newspaper. 

The  recipients?  They  are  Orange  County, 
California,  boys  and  girls,  infancy  to  18,  who 
are  being  cared  for  in  homes  by  persons 
other  than  their  parents. 

The  sponsor?  The  News  Tribune,  a  Scripps- 
Howard  daily  community  newspaper  serving 
North  Orange  County,  including  the  cities  of 
Fullerton,  Brea,  Placentia,  Yorba  Linda, 

La  Habra,  Buena  Park  and  Northern  Anaheim. 


Daily  News  Tribune 

655  West  Valencia  Drive,  Fullerton,  CA 


